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Pennsylvania— As  a  Market 

44,832  Square  Miles  8,245,967  People 

184  People  to  the  Square  Mile 

First  in  the  production  of  coal,  coke,  cement,  stone,  gravel,  slate 
and  buckwheat — second  in  manufacture. 

Philadelphia  is  the  third  largest  city  in  the  United  States 
Pittsburgh  is  the  seventh  city  in  the  United  States 
There  are  ten  cities  over  50,000  population 
There  are  forty  cities  over  15,000  population 

Pennsylvania  needs  more  men  to  do  the  work  required  by  the  tre¬ 
mendous  amount  of  unfinished  orders  now  on  hand. 

.Everybody  in  Pennsylvania  is  working— making  record  money  and 
able  and  willing  to  buy  almost  anything  offered. 

Easily  accessible,  prosperous,  busy  Pennsylvania  is  a  market  worthy 
of  the  most  intense  cultivation. 

Twenty-seven  representative  daily  and  Sunday  newspapers  through¬ 
out  Pennsylvania  offer  a  circulation  of  771,985  at  a  rate  of  $1.6353  per 
agate  line. 

And  it  is  intensive  circulation.  It  is  home  circulation. 


Net  Paid  2,500 
Circulation,  lines. 


Allentown  Call  (M)  . 

Altoona  Mirror  (E)  . 

Altoona  Times  (M)  . 

Altoona  Tribune  (M) . 

Chester  Times  &  Republican  (M&E) 

Connellsville  Courier  (E)  . 

Easton  Free  Press  (E)  . 

Erie  Herald  (E)  . 

Erie  Herald  (S)  . . 

Harrisburg  Telegraph  (E)  . 

Johnstown  Democrat  (M)  . 

Johnstown  Leader  (E)  . 

Lancaster  Intelligencer  and  News- 

Journal  (M  &  E)  . 

New  Castle  News  (E)  . . . 

Oil  City  Derrick  (M) . . . 


Net  Paid 
Circulation. 

Philadelphia  Press  (M) .  32,053 

Philadelphia  Press  (S) .  78,527 

Philadelphia  Record  (M)  .  123,249 

Philadelphia  Record  (S)  .  123,249 

Pittsburgh  Dispatch  (M)  .  59,764 

Pittsburgh  Dispatch  (S)  .  59,764 

Pottsville  Republican  (E)  .  *11,533 

Scranton  Republican  (M)  . . .  28,011 

Scranton  Times  (E)  .  32,059 

Westchester  Local  News  (E)  .  12,200 

Wilkes  Barre  Times- Leader  (E) ....  18,054 

York  Gazette  (M)  .  7,465 

*  A.  B.  C. 

All  other  Government  statements  Oct  1.  1917. 
Total  circulation,  771,985. 

2,500  line  rate,  $1.8146;  10,000  rate,  $1.6353. 
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Philadelphia 

The  Third  Largest  Market  in  the  United  States 

Faces  a  Period  of  Unprecedented  Prosperity 

T^OMINATE  Philadelphia,  create  maximum 
impression  on  both  dealers  and  customers 
at  one  cost  by  concentrating  in  the  Dominant 
Newspaper,  the 

Philadelphia 

BULy:TiN 

Philadelphia  ‘‘The  World’s  Workshop”  is  undergoing  the 

greatest  activity  in  its  history ;  manufacturing  plants  are  running  to  capacity 
and  enlarging  their  facilities.  There  has  been  a  big  influx  of  skilled  workers 
and  their  families,  to  meet  the  demand  of  the  forges,  the  shops,  the  mills,  the 
shipyards,  the  locomotive  plants,  the  munition  and  powder  works  and  the  looms. 

These  workers  and  their  families,  according  to  Edward  James  Cattell, 
Chief  Statistician  of  the  City  of  Philadelphia,  reports  there  are  in  Philadelphia 
approximately  380,000  homes. 

“In  Philadelphia  Nearly  Everybody  Reads 

The  BULLETIN” 

Practically  100%  of  the  entire  potential  market 
Net  paid  average  two-cent  circulation  for  January 


375,486 


Copies  ^ 
a  Day 
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NEWS  PRINT  MANUFACTURERS  FIGHT  FOR  DELAY 
AT  FEDERAL  TRADE  COMMISSION  HEARING 

Secure  Adjournment  Until  March  4,  Despite  Protests  of  Attorneys  for  Publishers— Com¬ 
missioner  Colver  Announces  That  Maximum  Price  Will  Be  Determined  by  April  1 
on  Evidence  Then  in  Hand — Attorney  Wise  Makes  Determined  Effort  to  Dis¬ 
credit  Testimony  of  A.  G.  McIntyre,  Who  Remains  Cool  Under  Grilling. 


By  A  Staff  MBMBEai. 

WASHINGTON,  February  4.— 
Briefly,  this  is  what  was  accom¬ 
plished  at  the  news  print  hear¬ 
ing  before  the  Federal  Trade  Commis¬ 
sion  here  to-day: 

Saturday,  February  9,  was  the  date 
set  when  the  Jobbers  will  be  given  an¬ 
other  opportunity  to  be  heard. 

Because  the  manufacturers  have  not 
yet  had  time  In  which  to  complete  flgures 
.showing  investment  and  production 
costs,  Friday,  March  15,  was  the  date 
set  when  the  manufacturers  would  pre¬ 
sent  complete  cost  records. 

To-day’s  hearing  was  adjourned  until 
Monday,  March  4,  when  attorneys  for 
the  manufacturers  will  take  up  such 
subjects  as  treatment  of  wood,  rate  of 
return  on  Investment  and  the  element 
of  hazard  in  the  news  print  industry. 

Requests  made  to-day  by  attorneys 
for  the  manufacturers  for  further  time 
brought  forth  a  vigorous  protest  from 
the  attorneys  for  the  publishers  who 
contended  that  newspaper  owners  were 
not  prepared  to  continue  paying  the 
maximum  of  three  cents  a  pound  under 
the  tentative  agreement  if  the  commis¬ 
sion  was  not  enabled  to  complete  its 
work  by  April  1.  Commissioner  William 
B.  Colver  replied  that  the  commission 
did  not  entertain  any  idea  of  not  being 
able  to  conclude  its  investigation  before 
the  time  stipulated  in  the  court  decree. 

Henry  E.  Wise,  attorney  for  the 
manufacturers,  said  it  would  be  impos¬ 
sible  to  give  accurate  data  on  Invest¬ 
ment  costs  before  March  16.  Henry  E. 
Davis,  representing  the  publishers,  re¬ 
plied  that  an  adjournment  to  March  15 
Inevitably  would  carry  the  hearings  be¬ 
yond  April  1. 

MR.  wise’s  PROPOSAI.. 

Mr.  Wise  said  his  clients  would  agree 
to  rebate  any  difference  between  three 
cents  and  the  price  set  by  the  Commis¬ 
sion  if  the  publishers  agreed  to  pay  the 
difference  if  a  higher  price  was  .set. 

"It  looks  to  me  as  if  you  are  trying 
to  get  away  from  the  court  decree," 
said  Commissioner  Victor  Murdock. 

Mr.  Wise  protested  that  this  was  not 
so. 

"If  your  evidence  is  not  in  when  the 
time  is  up,  then  the  Commission  will 
reach  a  decision  based  upon  the  best 
information  before  it,”  .said  Commis¬ 
sioner  Colver. 

The  hearings  here  to-day  were  open¬ 
ed  at  10:25  A.  M.  in  the  Federal  Trade 
Commission  Building.  Comml.ssloners 
William  B.  Colver,  Victor  Murdock,  and 


THE  NEWS  PRINT  SITUATION  AT  A  GLANCE 

Jobbers  to  be  heard  before  Federal  Trade  Commission,  Saturday, 
February  9. 

Hearing  reopened  in  Washington  Monday  adjourned  to  March  4, 
when  attorneys  for  manufacturers  will  present  all  evidence  except 
that  concerning  investment  and  production  costs. 

On  March  15  attorneys  for  manufacturers  will  present  records 
showing  investment  and  production  costs. 

Canadian  news  print  hearing  to  reopen  in  Ottawa  February  12. 
Understood  adjournment  will  be  taken  immediately  to  give  manu¬ 
facturers  more  time  in  which  to  prepare  case. 


John  Franklin  Fort,  were  in  attendance. 
During  the  morning  Commissioner  Wil¬ 
liam  J.  Harris  attended  for  a  short 
time. 

REPRESENTING  THE  PUBLISHERS. 

The  publishers  were  represented  by 
Henry  E.  Davis,  Guthrie  Plante,  Wil¬ 
liam  F.  Allen,  Stephen  S.  Gregory,  and 
L.  Goldman,  all  attorneys;  A.  G.  Mc¬ 
Intyre,  special  representative  of  the 
paper  committee  of  the  American  News¬ 
paper  Publi.shers’  Association,  and 
Frank  P.  Glas.s,  chairman  of  the  paper 
committee,  A.  N.  P.  A. 

George  E.  Hosmer,  chairman  of  the 
legislative  committee  of  the  National 
Editorial  Association,  and  J.  H.  Zerbey, 
editor  and  publisher  of  the  Pottsvllle 
(Pa.)  Dally  Republican,  representing 
the  Pennsylvana  Publishers  and  the 
Pennsylvania  As.sooiated  Dallies,  were 
also  present,  but  took  no  part  in  the 
proceedings. 

Mark  Hyman  represented  the  Attor¬ 
ney-General,  and  John  Walsh  appeared 
as  counsel  for  the  CommLsslon. 

The  manufacturers  were  represented 
by  Mr.  Wise,  C.  A.  Thompson,  and  T. 
I,.  Phillips. 

UP  TO  THE  MANUFACTURERS. 

Immediately  after  the  hearing  was 
opened  Mr.  WaLsh  pointed  out  that  the 
burden  of  proof  is  upon  the  manufac¬ 
turers  of  news  print  to  prove  the  valu¬ 
ations  and  costs  which  they  deem  ad¬ 
visable  to  present  to  the  Ckimmlsslon 
aa  a  ba.sls  for  the  determination  of 
prices.  Mr.  Wise  then  said  he  was  un¬ 
prepared  to  submit  such  evidence.  He 
complained  about  the  shortage  of  ac¬ 
countants.  told  of  his  difficulties  in  try¬ 
ing  to  get  mills  apprai.sed  and  then  a.sk- 
ed  that  the  hearings  be  postponed  until 
March  15.  He  proposed  also  that  the 
date  for  fixing  the  price  of  news  print 


bo  postponed  until  after  April  1.  He 
said  the  manufacturers  would  agree  to 
make  rebates  if  a  price  le.ss  than  three 
cents  was  set.  If  a  price  of  more  than 
three  cents  was  fixed,  then  the  publish¬ 
ers  would  have  to  pay  the  difference,  he 
.said. 

"We  are  not  going  to  a.sk  for  a  price 
higher  becau.se  of  the  delay,  that  we 
are  asking  for  now,”  .said.  Mr.  Wl.se. 

Mr.  Davis  protested  about  the  pro¬ 
ceedings.*  He  said  that  the  attorneys 
for  the  publi.sher3  had  come  to  the 
hearing  assum’ing  that  Mr.  Wise  and 
his  associates  would  be  prepared  to 
submit  complete  evidence.  He  said  the 
publi.shers  would  not-agree  to  po.stpone- 
Ing  the  date  of  the  fixing  of  the  price 
for  news  print  until  after  April  1  be¬ 
cause  the  publi.shers  cannot  afford  to 
continue  to  pay  the  maximum  of  three 
cents.  He  called  attention  to  the  re¬ 
cent  action  of  the  Canadian  Commis¬ 
sioner  Pringle  In  fixing  a  price  at  $2.60. 

Mr.  Davis  a.sked  tho  commission 
whether  the  attorneys  for  tho  publish¬ 
ers  would  have  an  opportunity  to  ex¬ 
amine  tho  cost  que.stlonnalres  sent  by 
the  commission  to  news  print  mills  to 
obtain  cost  flgures  for  the  first  six 
months  of  1917.  Commissioner  Fort  said 
that  the  commission  would  so  rule  with 
the  con.sent  of  the  attorneys  for  the 
manufacturers. 

"We  have  no  interest  in  tho.se  cost 
questionnaires.”  said  Mr.  Wise.  "We 
are  willing  to  make  them  available  to 
the  attorneys  for  the  publi.shers.  Those 
questionnaires  were  called  for  by  the 
commission,  and  that  Is  why  they  are 
being  prepared.  But  they  do  not  affect 
our  case  one  bit.  What  happened  fifteen 
months  ago  is  ancient  hi.story  to-day. 
That  is  true  of  any  Industry  which 
has  been  much  affected  by  tho  war.  It 
la  the  costs  for  January,  February,  and 


March,  this  year,  that  we  are  inter¬ 
ested  in. 

WATER  POWER  (X)ST  NOT  AFFECTED. 

Commissioner  Colver  then  Interrupted 
Mr.  Wise  to  ask  whether  it  was  not 
true  that  water  power  and  timber  costs 
had  not  been  affected  by  the  war.  He 
wanted  to  know,  too,  whether  the  com¬ 
mission  couldn’t  get  started  on  some¬ 
thing.  Mr.  Wise  admitted  the  water 
power  probably  has  been  little  affected 
by  war  conditions,  but  said  that  timber 
costs  had  been  affected  as  much  as  any¬ 
thing  else  in  the  news  print  Industry. 

Mr.  Gregory  then  Intimated  that  at¬ 
torneys  for  the  manufacturers  were 
purposely  seeking  delay.  Mr.  Wise 
promptly  protested. 

“No  one  is  more  anxious  to  have  this 
settled  than  we  are,”  he  said. 

Mr.  Phillips  then  told  of  the  difficulty 
he  was  having  in  getting  the  Minnesota 
and  Ontario  and  the  Fort  Francis  mills 
appraised.  He  said  that  demands  were 
being  made  on  his  time  and  those  of 
his  accountants  by  the  Canadian  news 
print  hearing.  He  said  it  was  under¬ 
stood  that  the  Canadian  hearing  would 
be  reopened  in  Ottawa  February  12,  but 
would  Immediately  adjourn  to  a  later 
date,  so  that  attorneys  for  the  manu¬ 
facturers  may  have  ample  time  In 
which  to  prepare  their  case. 

ATTACK  ON  MR.  M'INTYRE. 

Mr.  Wise  was  then  given  an  oppor¬ 
tunity  to  cross-examine  Mr.  McIntyre 
on  the  standard  form  of  contract.  He 
proceeded  to  ask  about  the  personnel  of 
tho  paper  committee  of  the  A.  N.  P.  A. 

“I.sn’t  the  paper  committee  organized 
to  control  the  purchase  of  paper?” 
asked  Mr.  Wise. 

"Absolutely  no,”  replied  Mr.  McIntyre. 

Mr.  Wise  then  proceeded  to  ask  Mr. 
McIntyre  questions  about  his  personal 
career.  His  questions  were  such  that 
Mr.  Hyman  objected. 

“I  want  to  show  to  you  that  Mr.  Mc¬ 
Intyre  Is  no  paper  expert,”  said  Mr. 
Wise.  "I  want  to  show  to  you  how 
little  this  man  knows  about  the  paper 
industry.  ’This  man  doesn’t  know  any¬ 
thing.” 

Mr.  Hyman  renewed  his  objection. 
Commissioner  Colver  pointed  out  how 
Mr.  McIntyre  had  qualified  before  the 
commission  as  an  expert  on  the  opera¬ 
tion  of  contracts. 

It  was  then  12:30,  and  the  Commission 
took  a  recess.  The  hearing  was  con¬ 
tinued  at  2:45.  Mr.  McIntyre  again 
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CANADIAN  PUBLISHERS  OBJECT  TO 
NEWS  PRINT  PRICE  FINDINGS 


Present  Facts  to  Government  Committee  Showing  That  Com¬ 
missioner  Pringle’s  Investigation  of  Costs  Had  Been  Inade¬ 
quate  and  One-Sided — Findings  May  Be  Set  Aside. 

(Special  to  The  Editok  and  Publisher.) 

Toronto,  Kebruary  4. — Probably  never  in  the  hi.story  of  Canadian  pub- 
li.shini;  did  a  larger  or  more  representative  delegation  of  newspaper  men 
appi'ar  l>efore  the  Ooverninont  of  the  country  than  that  which  visited  the 
capital  on  hViday  last  to  urge  their  claims  for  fair  treatment  in  the  matter  of  the 
paper  supply. 

Strong  Case  Against  Main  Lines  of  Investigation 


took  the  stand,  and  Mr.  Wise  continued 
his  cross-examination. 

Mr.  Wise  had  a  transcript  of  the 
hearing  of  January  7  before  him,  when 
Mr.  McIntyre  gave  direct  testimony  con¬ 
cerning  the  standard  form  of  contract. 
It  was  impressed  upon  tho.se  Interested 
In  the  publishers’  side  of  the  hearing 
that  Mr.  McIntyre  lacked  the  specific 
information  necessary  to  build  up  a 
strong  case  against  the  present  stan¬ 
dard  contract.  Time  and  again  he  had 
to  answer  that  he  did  not  know,  that 
he  could  not  recall,  that  he  could  not 
remember  just  then. 

Mr.  Wise  took  up  Mr.  McIntyre’s 
objections  to  the  standard  contract,  as 
printed  in  detail  in  The  Editor  and 
PuBLiSHESi  for  January  12.  Mr.  Wise 
attempted  to  break  down  each  of  Mr. 
McIntyre’s  objections. 

THE  SHIPPINO  PROBLEM. 

Mr.  Wise  concluded  his  cross-exami¬ 
nation  at  4:20.  Before  he  was  excused 
Mr.  McIntyre  was  questioned  by  Mr. 
Plante,  who  wanted  to  know  if  it  was 
not  true  that  most  of  the  news  ■  print 
mills  maintained  their  own  traffic  de¬ 
partments  and  that  the  manufacturers 
should  be  required  to  be  responsible  for 
the  transportation  of  paper.  Mr.  Mc¬ 
Intyre  said  that  was  true. 

Mr.  Plante  then  had  Mr.  McIntyre 
repeat  his  criticism  of  the  standard 
contract  concerning  cores.  Mr.  McIn¬ 
tyre  said  that  the  contract  should  pro¬ 
vide  that  cores  be  returned  to  the  mili 
freight  collect,  and  credited  to  the  pur¬ 
chaser  at  invoice  price,  less  freight. 

At  that  point  Mr.  McIntyre  was  ex¬ 
cused. 

The  Commissioners  then  attempted 
to  reach  a  satisfactory  understanding 
as  to  when  the  hearings  would  be  re¬ 
sumed.  It  was  agreed  that  investment 
and  production  costs  would  be  taken  up 
March  15  and  that  everything  but  that 
would  be  considered,  beginning  with 
March  4.  Mr.  Wise  said  that  the  ap- 
prai.sals  of  the  Donnaconna  and  the 
Hudson  River  plant  of  the  Internation¬ 
al  Paper  Company  would  be  ready  by 
March  15.  He  said  al.so  he  was  not 
through  with  the  standard  contract.  He 
said  he  wished  to  have  his  own  wit- 
iies.ses  heard. 

The  close  of  the  hearing  was  marked 
by  a  clash  between  Mr.  Wise  and  Mr. 
Davla  Mr.  Wise  again  proposed  that 
the  date  when  the  price  of  news  print 
by  the  Commission  be  postponed.  He 
described  the  three-cent  price  as 
"ridiculously  low.’’  Mr.  Davis  prote.sted 
vigorously  at  Mr.  Wise’s  proposal.  He 
said  the  publl.shers  were  extremely 
anxious  that  a  price  be  fixed  not  later 
than  April  1.  Commissioner  Colver 
gave  every  assurance  that  the  price 
would  be  fixed  by  April  1. 

The  hearing  adjourned  at  5:45.  Com¬ 
missioners  Colver  and  Fort  were  in  at¬ 
tendance.  Mr.  Wise  and  his  associates, 
Mr.  Thompson  and  Mr.  Phillips,  left 
the  room  before  the  hearing  was  for¬ 
mally  adjourned. 


Book  Paper  Produetion  Derlines 
The  Federal  Trade  Commission  has 
just  issued  a  report  showing  production 
and  stocks  of  book  paper  for  the  first 
three  weeks  of  January,  1918,  which 
shows  a  considerable  decline  in  pro¬ 
duction  shipments  and  mill  stocks, 
which  was  due  mainly  to  the  lack  of 
coal  and  the  order  of  the  Fuel  Admin¬ 
istration. 


South  Dakotans  to  Meet 
The  South  Dakota  Press  Association 
will  hold  a  convention  at  Mitchell,  Feb¬ 
ruary  14  and  16. 


Included  in  the  delegation  were  the 
following  well-known  publishers:  R.  L. 
Richardson,  Winnipeg  Tribune;  G.  Fred 
Pearson,  Halifax  Chronicle;  Frank  Car¬ 
rel,  Quebec  Telegram;  Henri  Gagnon, 
Quebec  Soleil;  V.  E.  Morrill,  Sherbrooke 
Record;  C.  F.  Crandall,  Montreal  Star; 
H.  A.  Robert,  Montreal  La  Presse;  J. 
N.  Chevrler,  Montreal  Le  Devoir;  P.  D. 
Ross,  Ottawa  Journal-Press;  W.  M. 
Southam,  Ottawa  Citizen;  J.  F.  Mackay, 
Toronto  Globe;  J.  E.  Atkinson,  Toronto 
Star;  J.  R.  Robinson,  Toronto  Telegram; 
C.  W.  McDiarmid,  Toronto  News,  J.  M. 
Ea.stwood,  Hamilton  Times;  T.  H.  Pres¬ 
ton,  Brantford  Expositor;  J.  D.  Clark, 
Galt  Reporter;  W.  J.  Taylor,  Woodstock 
Sentinel-Review;  A.  E.  Miller,  London 
Free  Pre.ss;  L.  H.  Dingman,  St.  Thom¬ 
as  Times;  A.  R.  Alloway,  Stratford  Her¬ 
ald;  W.  E.  Smallfield,  Renfrew  Mercury; 

E.  Roy  Sayles,  Port  Elgin  Times;  J.  O. 
Harlty,  Belleville  Ontario;  J.  G.  Elliott, 
Kingston  Whig;  J.  Clark  Knox,  Smith’s 
Falls  News;  John  M.  Imrie,  manager 
Canadian  Press  A.ssoclation ;  W,  N.  Til¬ 
ley,  K.  C.,  counsel  for  the  publishers. 

The  delegation  were  received  by  the 
Hon.  .\.  K.  Maclean,  Hon.  N.  W.  Ro¬ 
well,  Hon.  Dr.  Reid  and  Hon.  J.  A.  Cal- 
der,  who  had  been  appointed  a  special 
sub-committee  of  the  cabinet  to  con¬ 
sider  the  report  presented  to  the  Gov¬ 
ernment  by  Commis.sloner  Pringle, 
which  recommended  that  a  price  of  $2.85 
per  cwt.  be  charged  for  newsprint  from 
February  1  to  May  1.  F.  D.  Ross,  Otta¬ 
wa  Journal-Press,  chairman  of  the  leg¬ 
islative  committee  of  the  Canadian  Pre.ss 
Association,  Introduced  the  delegation 
and  outlined  briefly  the  purpose  of  the 
vl.slt. 

The  main  argument  was  presented  to 
the  ministers  by  W.  N.  Tilley,  R.  C., 
coun.sel  for  the  Canadian  Press  Associa¬ 
tion,  who  was  followed  by  Messrs. 
Smallfield,  Pearson.  Richardson,  Chev- 
rler  and  Atkinson  for  the  publishers;  J. 

F.  Orde,  K.  C.  for  the  E.  B.  Eddy  Co.; 
Comm1.s.sloner  Pringle;  G.  T.  Clarkson, 
the  commls.slon’s  accountant,  and  others. 
A  very  strong  ca.se  was  made  out  by  the 
r»ublisher.s  along  the  following  lines: 

INVESTICATION  ONE-STDEP. 

It  was  pointed  out  that  Commi.ssloner 
Pringle  had  admitted  that  he  had  not 
been  able  to  arrive  at  the  actual  cost 
of  manufacture  and  that  no  Information 
had  been  obtained  on  which  to  base  act* 
ual  costs;  that  the  Inve.stigatlon  had 
been  one-.slded  and  Incomplete  and  that 
various  points  had  been  raised  during 
the  inquliy  that  called  for  explanation. 

It  was  further  shown  that  the  report 
prepared  by  Mr.  Clark.son,  the  account¬ 
ant,  was  merely  an  abstract  of  the  man¬ 
ufacturers’  records  and  that  no  effort 
had  been  made  to  ascertain  whether  the 
records  were  correct,  although  it  had 
been  proven  before  the  publishers  with* 
drew  from  the  Investigation  that  many 
manufacturers  In  their  replies  to  Com¬ 
missioner  Pringle’s  questionnaire  had 


inflated  co.sts  by  the  u.se  of  arbitrary 
figures.  The  News  Print  Manufacturers 
Association,  to  which  several  of  the  Can¬ 
adian  manufacturers  belonged,  had  urg¬ 
ed  its  individual  members  to  use  theo¬ 
retical  costs  Instead  of  the  actual  figures 
as  ju.stlflcation  for  the  rapid  advance  in 
prices  of  the  last  few  years. 

It  was  charged  that  the  figures  sub¬ 
mitted  as  costs  included  an  arbitrary 
allowance  for  stumpage  on  wood  cut 
on  limits  owned  or  leased  by  compa- 
nie.s,  of  $2.00  a  cord  over  and  above  ail 
Government  dues,  co.sts  of  maintaining 
limits  and  bringing  out  wood.  The  fig¬ 
ures  submitted  were  an  average  of  the 
averages  for  various  companies  without 
regard  to  variation  in  production,  the 
highest  cost  shown,  that  by  the  Canada 
Paper  Company,  being  balanced  evenly 
against  the  low  cost  of  the  Spani.sh 
River  Company,  although  the  former 
company’s  production  was  only  11,300 
tons,  as  compared  with  140,000  tons  by 
the  Spanish  River  Company.  If  the 
average  were  based  on  the  production, 
the  costs  for  the  basic  month  would 
have  been  $2.27  per  ton  le.ss. 

HOW  "averaoes”  were  fioured. 

'The  figures  presented  were  also  an 
average  for  roll  news,  sheet  news,  and 
half-tone  news,  the  selling  prices  of 
which  ranged  from  $50  to  $90  a  ton.  In 
some  few  cases  rotogravure  paper  was 
also  included,  selling  as  high  as  $120  a 
ton. 

Although  the  Government  orders  had 
made  a  differential  against  sheet  news  e' 
$15  In  the  case  of  carload  lots,  and  of 
$20  In  the  case  of  less  than  carload  le* 
there  had  been  no  inquiry  as  to  the 
real  difference  In  eosts,  and  this  not¬ 
withstanding  the  fact  that  the  news¬ 
paper  committee  had  protested  against 
the  differentials  thus  created. 

In  certain  ca.ses  the  higher  costs  of 
special  .sulphite  for  wrapping  and  other 
papers  had  been  averaged  with  the  cos* 
of  news-print  sulphite,  thus  boos*’“ 
the  cost  of  the  latter.  Although  tbo 
manufacturers  had  refu'W'd  the  requo-* 
of  the  A.  N.  P.  A.  for  a  provision  in  con¬ 
tracts  that  news  print  should  contain 
per  cent,  of  sulphite,  the  records  show' 
to  Mr.  Clarkson  showed  the  use  of  sol  ■ 
ohite  in  quantities  up  to  38.4  per  ceo* 
the  news  print  paper  produced. 

It  was  pointed  out  that  the  records 
show  a  shrinkage  or  wastage  of  eround 
wood,  sulphite,  and  other  materials  on 
news  print  machines  ranging  in  vari¬ 
ous  mills  and  periods  from  3i/4  per  cent, 
to  46  per  cent,  of  the  paper  produced. 
One  companv'  showed  a  sudden  rise  from 
9.38  per  cent  in  1916  to  29.67  per  cent, 
in  .April.  1917. 

Tt  was  shown  that  the  claims  of  cer¬ 
tain  manufacturers  as  to  the  quantity 
of  wood  used  were  excessive.  Tn  one 
case  a  straight  contradiction  was  proved 
between  the  evidence  of  the  manufac¬ 
turer  in  one  of  the  earlier  hearings  and 
the  records  shown  to  Mr.  Clarkson. 

It  was  shown  that  In  some  cases  an 


abnormal  allowance  was  made  for  gen¬ 
eral  or  overhead  expenses.  The  case 
of  Price  Bros.  &  Co.  was  instanced.  This 
company  used  to  charge  25  per  cent, 
against  paper  and  75  per  cent,  against 
lumber.  Later  the  two  departments 
were  placed  on  a  fifty-fifty  basis.  “With¬ 
in  the  la.st  year  or  two,’’  Mr.  Clarkson 
reports,  “it  was  reapportioned  at  25  per 
cent,  against  lumber  and  75  per  cent, 
against  paper.’’ 

ALL  "tons"  classed  ALIKE. 

It  was  shown  that  no  distinction  was 
made  between  the  several  classes  of 
tons  commonly  used  in  the  pulp  and  pa¬ 
per  indu.stry,  such  as  the  wet  ton,  with 
40  per  cent,  of  water;  the  air  dry  ton, 
with  10  per  cent,  of  water;  the  bone  dry 
ton,  with  no  water,  and  the  long  ton  of 
2,240  pounds,  all  in  addition  to  the  regu¬ 
lation  ton.  Though  no  charge  was  made 
of  any  misu.se  of  the  various  definitions 
it  was  pointed  out  that  there  was  no¬ 
thing  to  indicate  in  any  case  what  class 
of  ton  was  referred  to. 

It  was  shown  that  an  allowance  for 
a  company's  investment  of  $30,000  per 
ton  of  daily  production  had  been  made 
in  all  cases,  though  in  some  cases  the 
company  had  no  inve.stment  in  a  sul¬ 
phite  pulp  plant;  in  others  it  had  none 
in  timber  limits,  and  in  still  others, 
while  it  had  an  investment  in  timber 
limits  it  had  been  purchasing  all  or 
most  of  the  wood  used  during  the  pe¬ 
riod  of  the  audit. 

Mr.  Clark.son,  the  accountant,  in  his 
explanation  of  how  he  had  arrived  at 
the  figures  given  in  his  report,  stated 
that  his  duties  were  simply  to  give  an 
abstract  of  the  manufacturers’  records. 
The  only  changes  made  were  an  addi¬ 
tion  of  depreciation  in  certain  cases,  for 
depreciation  had  not  been  allowed,  and 
the  addition  of  arbitrary  allowances  for 
stumpage. 


R.  S.  KELLOGG  MADE  SECRETARY 


News  Print  Service  Bureau  Selects  For¬ 
mer  Secretary  of  N.  L.  A. 

R.  S.  Kellogg  has  been  appointed  sec¬ 
retary  of  the  News  Print  Service  Bur¬ 
eau,  which  was  organized  recently,  af¬ 
ter  the  News  Print  Manufacturers’  As¬ 
sociation  had  been  dissolved  by  orders 
of  the  United  States  Court. 

Mr.  Kellogg  was  for  a  number  of 
years  in  the  Forest  Service  of  the  United 
States.  For  tiis  last  eight  or  nine  years 
he  has  been  secretary  of  various  lum¬ 
bermen’s  a.ssociatlons  in  the  West,  his 
most  recent  po.sitlon  being  secretary  of 
the  National  Lumber  Manufacturers’ 
As.soclation  In  Chicago.  Mr.  Kellogg 
will  assume  his  new  duties  on  February 
15. 


No  Smith  Trial  Until  After  War 
The  case  again.st  Alexander  Smith,  In¬ 
dicted  with  other  members  of  the  now 
defunct  News  Print  Manufacturers’  As¬ 
sociation  on  a  charge  of  operating  in 
re.straint  of  trade,  has  again  been  post¬ 
poned,  this  time  until  February  13.  Mr. 
Smith  is  .still  engaged  in  Red  Cross  work 
in  France,  and  the  Red  Cro.ss  has  a.sked 
that  the  Government  consent  to  defer 
the  trial  until  after  the  cIo.se  of  the  war. 
Such  po.stponement  will  doubtless  be 
allowed  by  Judge  Mayer. 


Booth  Paper  Mills  May  Close 
TotfONTO,  February  5. — There  is  some 
likelihood  that  the  Booth  Paper  Mills  at 
Ottawa  may  lie  forced  to  clo.se  tempo¬ 
rarily,  owing  to  the  dilficulty  in  getting 
pulpwood.  The  .situation  Is  caused  by 
the  shortage  of  cars  for  hauling  in  the 
wood. 
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ASKS  CONGRESS  TO  ESTABLISH  A  PRESIDENT  WILSON  PRAISES  THE 
DEPARTMENT  OE  PUBLICITY  WORK  OF  CREEL  COMMITTEE 


Representative  Galvin  to  Introduce  Bill,  Drawn  by  W.  H 
McMasters,  Creating  a  New  Cabinet  Portfolio — 
Purpose  of  Innovation  Explained. 

WILLIAM  H.  McMASTERS,  a  well-known  Boston  newspaper  man  and 
publicity  expert,  who  conducted  the  publicity  end  of  the  respective  cam¬ 
paigns  of  John  F.  Fitzgerald,  James  M.  Curley,  and  James  A.  Gallivan 
for  Mayor  of  Boston,  believes  that  President  Wilson's  Cabinet  should  be  in¬ 
creased  by  one  member,  to  be  known  as  Secretary  of  Publicity,  and  the  active 
head  of  a  Department  of  Publicity  of  the  United  States. 

Mr.  McMasters  is  so  thoroughly  convinced  of  the  logic  of  his  idea  that  he 
has  framed  a  bill  which  he  has  requested  Congressman  James  A.  Galvin  to 
present  to  the  Congress. 

For  a  Secretary  of  Publicity 


Vast  Scope  of  Activities  of  Bureau  of  Public  Information  Out¬ 
lined  in  Report  Just  Filed — 250  Paid  Employees,  5,000 
Volunteer  Workers  in  Organization. 

WASHINGTON,  February  5. — A  news  bureau  furnishing  more  authenticated 
news  than  any  other  organization  of  its  kind  in  the  world,  and  at  the 
same  time  furnishing  the  news  of  the  world  to  the  world,  namely,  the 
Committee  on  Pubiic  Information,  has  submitted  a  report  of  Its  activities  to  the 
President.  That  President  Wil.son  is  thoroughly  pleased  with  the  workings  of 
the  Bureau  of  Public  Information  is  shown  by  the  accompanying  letter  from 
the  President  to  George  Creel: 

My  De.\r  Mr.  Creel:  I  have  just  finished  reading  the  report  of  the  Com¬ 
mittee  on  Public  Information  which  you  were  kind  enough  to  bring  me  last  week, 
and  I  want  to  say  how  much  it  has  gratified  me  and  how  entirely  the  work  being 
done  by  the  Committee  meets  with  my  approval.  I  have  kept  in  touch  with  that 
work,  piece  by  piece,  as  you  know,  in  our  several  interviews,  but  had  not  realized 
its  magnitude  when  assembled  in  a  single  statement. 

I  feel  confident  that  as  the  work  of  the  Committee  progresses  it  will  more 
and  more  win  the  public  approval  and  confidence. 

Cordially  and  sincerely  yours,  Woodrow  Wilson. 

Vast  Scope  of  Committee’s  Work 


In  substance  the  bill  reads  as  follows: 

"The  President’s  Cabinet  is  hereby  in¬ 
creased  by  one  member,  known  as  the 
Secretary  of  Publicity,  who  shall  be  in 
charge  of  a  Department  of  Publicity.  He 
shall  be  appointed  in  the  same  manner 
as  other  members  of  the  Cabinet  and 
draw  the  same  salary, 

"The  Department  of  Publicity  shall 
have  control  of  all  publicity  necessary  to 
a  proper  presentation  of  all  govern¬ 
mental  activities  to  the  people,  designate 
the  channels  and  methods  of  distribu¬ 
tion  of  said  publicity,  and  in  every  way 
serve  to  keep  the  public  informed  of 
what  United  States  officials  are  doing, 
why  they  are  doing  it,  and  how  the  pub¬ 
lic  generally  may  assist.  Outside  of  the 
country  the  Secretary  will  direct  his 
energies  to  a  proper  understanding  of 
the  United  States  in  all  its  internation¬ 
al  policies  and  trade  relations — supple¬ 
menting  the  work  of  the  Department  of 
State.  The  expenses  of  the  Department 
will  bo  met  in  the  same  way  prescribed 
for  other  departments.” 

The  plan  as  outlined  by  Mr.  McMas¬ 
ters  would  call  for  the  services  of  the 
best  available  publicity  man  in  the 
United  States.  It  would  require  a  con¬ 
structionist  in  every  sense.  The  new 
Cabinet  member  would  be  a  thinking 
man — alive  to  the  great  possbilltles  of 
our  people.  He  would  develop  a  men¬ 
tal  unification  of  our  people.  He  would 
— if  now  in  the  Cabinet — have  one  hun¬ 
dred  million  people  solidly  behind  him — 
each  one  spurred  on  by  a  desire  to  help 
and  with  the  way  pointed  out,  the  au¬ 
thor  of  the  bill  says. 

He  would  disarm  destructive  criticism 
by  inviting  constructive  suggestions.  He 
would  be  an  aid  to  the  various  depart¬ 
ments  and  amplify  the  work  of  all.  Boil¬ 
ed  down  into  one  terse  expression  that 
can  be  easily  understood,  he  would  be 
America’s  press  agent  at  home  and 
abroad. 

MR.  M’MASTERS’S  ideas. 

Mr.  McMasters  has  prepared  the  fol¬ 
lowing  copy,  dealing  with  the  subject  of 
publicity  and  its  relation  to  the  affairs 
of  the  nation  and  world  to-day,  for  The 
Editor  and  Publisher. 

"The  world,  to-day,  is  in  a  chaotic 
state  because  of  a  misunderstanding.  It 
is  likely  to  remain  so  until  a  thorough 
understanding  Is  reached.  This  applies 
as  well  to  nations  not  directly  engaged 
in  the  war  as  it  does  to  the  nations  im¬ 
mediately  involved.  It  is  time  for  this 
Government  to  give  the  world  a  positive 
example  of  how  national  and  Interna¬ 
tional  matters  may  be  treated  for  the 
quicker  and  better  understanding  of  the 
people.  I  feel  that  this  result  can  best 
be  accomplished  by  the  creation  of  a 
Department  of  Publicity — in  other 
words,  a  department  of  better  under¬ 
standing. 

"The  President  has  already  stated  as 


one  of  the  fundamentals  of  enduring 
peace — one  of  our  fighting  principles  in 
this  war — that  there  shall  in  the  future 
be  no  secret  treaties  among  nations. 

"There  surely  is  nothing  that  we  need 
to  hide  from  the  people  of  the  United 
States,  in  so  far  as  our  domestic  rela¬ 
tions  are  concerned.  The  people  are 
the  final  judges.  Democracy  means  a 
Government  working  openly  for  all  the 
people. 

"In  advocating  a  Department  of  Pub¬ 
licity,  1  feel  that  this  is  the  method  to 
keep  the  American  people  better  inform¬ 
ed,  officially,  than  the  people  of  any  na¬ 
tion  on  earth.  Further  than  that,  I 
would  like  to  see  the  United  States  bet¬ 
ter  understood  abroad  than  any  other 
nation  is  at  home. 

"1  would  like  to  see  America  adver¬ 
tised  at  home  and  abroad  so  intensely 
and  effectively  that  every  man  and  wo¬ 
man  on  earth  who  can  read  in  any  lan¬ 
guage  will  know  where  we  stand  as  a 
nation  and  why  we  stand  there.  1  would 
that  the  democracy  of  America  shall  be¬ 
come,  through  modern  methods,  the  bea¬ 
con  of  light  of  the  new  world  democracy 
— fixed  and  constant  on  the  shore — the 
mariner’s  guide  to  show  the  way  to  all 
floundering  ships  of  state,  storm-tos.sed 
on  the  seas  of  a  world  in  revolt. 

"Let  us  have  the  best  publicity  man 
that  America  can  produce,  a  man  skilled 
in  adverti.sing — a  trained  advocate,  a 
man  of  analysis — a  psychologist  who  un¬ 
derstands  the  public  mind,  sitting  in  the 
i’resident’s  official  family,  a  man  capa¬ 
ble  of  receiving  and  giving  suggestions 
that  will  help  the  people  to  help  their 
Government  more  by  knowing  their 
Government  and  its  need  better. 

FOR  PAID  ADVERTISING. 

"As  to  the  form  of  publicity,  I  feel 
that  a  liberal  appropriation  for  paid  of¬ 
ficial  advertising  in  the  press  would  be 
one  of  the  best  methods.  After  three 
years  of  mounting  costs  in  the  produc¬ 
tion  of  newspapers  and  magazines,  and 
in  the  face  of  decreased  revenues 
through  falling  off  in  advertising  pa¬ 
tronage,  I  feel  that  the  Government 
should  not  expect  newspaper  publishers 
to  give  their  commodity  to  the  Govern¬ 
ment.  On  the  contrary,  the  American 
Government,  most  progressive  of  all 
governments,  should  recognize  the  great 
force  and  power  of  display  advertising 
and  utilize  It  to  win  the  war. 

“Nobody  expects  the  clothing  makers, 
the  meat  packers,  or  the  railroads  and 
coal  corporatios  to  supply  goods  with¬ 
out  adequate  compensation.  Yet  we  have 
placed  a  burden  upon  the  newspapers  of 
this  country,  that  they  can  ill  afford  to 
carry. 

"If  gun  makers  are  entitled  to  a  profit, 
then  the  newspapers  of  the  country  are 
deserving  of  a  reasonable  compensation 
{Continiird  oh  I’afje  31.) 


Mr.  Creel,  in  making  his  report  to 
the  President,  touches  on  the  multifa¬ 
rious  activities  of  his  Bureau  regard¬ 
ing  newspaper  interests  by  stating  that 
the  Bureau  has  supplied  some  thirty 
thousand  newspapers  with  feature  ar¬ 
ticles,  is  preparing  advertising  matter 
for  a  patriotic  campaign,  which  will 
give  thirty  million  dollars’  worth  of 
free  space  to  the  national  service;  the 
Bureau,  he  states,  supervises  the  vol¬ 
untary  censorship  of  the  press;  it  pre¬ 
pares,  distributes,  advises  upon,  and 
censors  photographs  and  moving  pic¬ 
tures  to  the  number  of  more  than  seven 
hundred  per  day.  'I'lie  Bureau  of  Public 
Information,  according  to  Mr.  Creel,  has 
only  250  jiaid  employees,  but  it  directs 
and  coordinates  the  patriotic  work  of 
5,000  volunteer  writers  and  artists;  and 
it  has  .spent  from  its  beginning,  in  April, 
lifcl7,  down  to  December  31,  1917,  $119,- 
821  for  salaries  and  $325,713  for  all  its 
other  expenses. 

One  paragraph  of  Mr.  Creel’s  letter 
to  the  President  reads: 

"Much  has  been  done,  but  It  can  only  be 
regnr<le<l  as  experimental.  Machinery  baa  been 
created  and  tcste<l,  and  we  are  now  able  to 
commence  >100  per  cent,  operation  in  all  con- 
flilence.  It  Is  for  this  that  I  ask  sanction. 
There  is  no  detail  In  connection  with  these 
activities  that  we  shall  be  ashamed  to  reveal. 
No  pa|)er  will  be  subsidized,  no  official  bought, 
and  no  corruption  employed.” 

Regarding  the  volunteer  censorship, 
the  report  reads  as  follows: 

THE  VOLUNTEER  CENSORSHIP. 

“Despite  general  opinion,  censorship 
play.s  but  a  small  part  in  the  work  of 
the  Committee. 

“The  desires  of  Government  with  re¬ 
spect  to  the  concealment  from  the  en¬ 
emy  of  military  policies,  iplans,  and 
movements  are  set  forth  in  certain  spe¬ 
cific  requc.sts.  No  law  stands  behind 
them.  Their  observance  rests  entirely 
upon  honor  and  patriotism.  There  are 
violations,  as  a  matter  of  course,  and 
papers  holding  to  the  unwritten  agree¬ 
ment  have  suffered  injury  from  papers 
less  careful  and  less  honest,  but  on  the 
whole  the  press  has  responded  in  the 
same  spirit  of  unselfish  service  that  ani¬ 
mates  the  firing  line. 

“The  continuing  weak  spot  is  due  to  a 
persistent  ml.sunderstanding  in  the  mat¬ 
ter  of  regulation.  When  a  violation  oc¬ 
curs  such  papers  as  have  observed  the 
agreement  .straightway  demand  that  re¬ 
buke  be  administered  or  penalty  Inflict¬ 
ed.  Yet  on  the  hi'inted  card  that  car¬ 
ries  the  desires  of  Government  there 
appears  this  significant  paragraph: 

The.so  requests  go  to  the  press  with¬ 


out  larger  authority  than  the  necessi¬ 
ties  of  the  war-making  branches.  Their 
enforcement  is  a  matter  for  the  press 
Itself. 

The  bargain  is  the  bargain  of  the 
press,  and  it  must  of  necessity  provide 
its  own  discipline.  As  it  is  realized,  how¬ 
ever,  that  the  requests  of  Government 
are  concerned  with  human  lives  and 
national  hopes,  as  it  is  driven  home 
that  the  passing  satisfaction  of  a  news 
item  may  endanger  a  transport  or  a 
troop  train,  the  voluntary  censorship 
grows  in  strength  and  certainty. 

Touching  upon  the  recently  created 
Division  of  Advertising,  the  report  says: 

DIVISION  OP  ADVERTISING. 

The  Division  of  Advertising  has  just 
been  formed  to  give  the  various  depart¬ 
ments  of  the  Government  an  organized 
advertising  service  made  up  of  the 
volunteer  help  of  all  the  national  ad¬ 
vertising  agencies  in  the  country. 
Among  the  organizations  already  en¬ 
rolled  for  patriotic  service  under  the 
direction  of  the  division  are  the  Asso¬ 
ciated  Advertising  Clubs  of  the  World, 
the  Association  of  National  Advertisers, 
the  Associated  Business  Papers,  the 
Periodical  Publishers’  Association,  the 
National  Advertising  Advisory  Board, 
the  American  Association  of  Advertis¬ 
ing  Agencies,  the  Agricultural  Publish¬ 
ers’  Association,  the  Bureau  of  Adver¬ 
tising  of  the  American  Newspaper  Pub¬ 
lishers’  Association,  and  several  leaders 
in  the  fields  of  poster,  paint,  and  car- 
card  advertising.  These  organizations 
now  form  a  single  patriotic  organiza¬ 
tion  for  the  purpose  of  rendering  ad¬ 
vertising  service  to  the  Government  in 
all  departments  of  its  war  work. 

A  board  of  five  Federal  directors  has 
been  appointed.  They  are  William  H. 
Johns  (chairman),  W.  C.  D’Arcy,  Her¬ 
bert  Houston,  O.  C.  Harn,  and  L.  B. 
Jones.  Plans  are  now  being  prepared 
for  the  effective  use  of  the  billboards 
and  the  advertising  pages  of  the  dally 
and  periodical  press  in  campaigns  of 
national  publicity.  It  is  estimated  that 
$30,000,000  of  free  space  will  be  devoted 
to  war  uses  during  the  coming  year. 

Regarding  the  Division  of  News,  of 
which  J.  W.  McConaughy  is  director, 
and  of  the  syndicate  features,  the  re¬ 
port  is  as  follows: 

The  committee,  at  the  time  of  its  ap¬ 
pointment,  had  its  chief  puriiose  the 
coordination  and  control  of  the  dally 
news  of  military  operations  given  out 
by  the  Army  and  Navy.  The  work  Is 
now  being  done  by  the  Division  of 

(Concluded  on  Page  27.) 


8 


The  Editor  Publisher  for  Fehruari/  9,  191H 


CENSORSHIP  IS  TO  RE 
LESS  Rl(;OROl’S 


LirrLE  TRAGEDIES  OF  A  NEWSPAPER  OFFICE 


STANTON  RETURNS  TO 
SAN  FRANCISCO 


I’oliry  to  IVnnil  I’uli- 
liralion  of  All  War  New*  Uliich 
Dots  Not  Convoy  Information  to 
tlie  Knemy— No  Useless  Serrery 


(S/ifWnl  to  Tnr  EinToa  and  PuBUSHra.) 

WASHiNfJTO'T,  February  6. — President 
Wilson  is  understood  to  favor,  and  Sec¬ 
retary  of  War  Baker  has  approved,  a 
removal  of  restrictions  upon  news  of 
America’s  war  activities,  both  here  and 
abroad,  just  so  far  as  publication  does 
not  infringe  upon  military  necessity. 

George  Creel,  Secretary  of  the  Com-' 
mittee  on  Public  Information,  is  known 
to  have  urged  such  a  policy.  Workers 
upon  his  Committee  have  endeavored  to 
pry  loose  from  the  W'ar  Department  ma¬ 
terial  for  newspaper  ’’.stories"  which 
would  have  let  the  country  know  many 
of  the  .sub.stantial  achievements  detailed 
by  Secretary  of  War  Baker  when  he  ap¬ 
peared  before  the  Senate  Military  Com¬ 
mittee  in  answer  to  Senator  Chamber¬ 
lain’s  charges. 

Secretary  Baker  has  not  been  pri¬ 
marily  responsible,  it  was  stated,  for  the 
secretiveness  about  matters  which  Ger¬ 
many  knows,  and  which  it  is  considered 
by  Administration  officials  well  for  the 
American  public  to  know.  He  has  been 
preoccupied  with  the  tremendous  ta-sks 
of  his  office,  and  in  many  ca.ses  mattei 
has  been  suppressed  upon  the  recom¬ 
mendation  of  army  officers?,  naturally 
avei-se  from  long  training  to  publicity. 

A  MOnE  RATIONAL  POLICY. 

All  that  is  to  be  changed.  The  War 
Department  will  follow  the  policy  of  the 
Navy  Department,  which  has  been  one 
of  greater  freedom  in  di-scussing  mat¬ 
ters  which  would  encourage  the  people 
of  the  country,  and  would  be  of  no 
benefit  to  the  enemy. 

Before  long  detailed  and  approved  ac¬ 
counts  of  what  is  being  done  in  training 
camps,  and  what  is  being  accomplished 
in  France  will  be  given  to  the  public. 

Press  dispatches  filed  from  National 
Army  and  National  Guard  camps  in  the 
United  States  by  accredited  newspapei 
correspondents  not  in  the  military  ser¬ 
vice  will  not  be  censored  by  military  au 
Ihorifles  under  a  new  W.ir  Department 
order. 

The  correspondents  will  be  Instructec’ 
by  the  camp  commanders,  however,  that 
they  “must  rigidly  adhere  to  the  requests 
for  secrecy  with  respect  to  Information 
of  value  to  the  enemy,  as  defined  in  the 
printed  card  sent  out  by  the  Commit¬ 
tee  on  Public  Information." 

Correspondents  violating  this  reque.st 
will  be  deprived  of  the  privileges  of  the 
camp. 

The  President  is  understood  to  be 
thoroughly  in  favor  of  a  more  lenient 
publicity  policy.  Mr.  Creel  has  been  a 
frequent  visitor  at  the  White  House 
since  the  speech  of  Senator  Chamber¬ 
lain  whetted  the  public  appetite  for  more 
exact  information  about  progress  in  war¬ 
making.  and  it  is  believed  he  has  point¬ 
ed  out  to  the  President  ways  In  which 
the  country  may  be  informed  of  what 
is  going  on  in  preparation  for  America’s 
activity  in  France  and  at  home. 


Pref^ident  Thankb  City  (Editors 
John  It.  Wolf,  newly  elected  presi¬ 
dent  of  the  Wi.scon.sin  City  Kditors' 
A.ssociaUon.  has  received  a  letter  from 
Joseph  P.  Tumulty,  secretary  to  Presi¬ 
dent  Wil.son,  expres.sing  the  thanks  of 
the 'President  for  the  endorsement  given 
htm  by  the  A.asoi'iation  at  its  recent 
meeting. 


A  FUNNY  PAPER  STARTED  IT  AND  NOW  FRANCIS 
SULLIVAN  HAS  TO  WORK  FOR  A  LIVING 

Back  in  the  late  nineties  a  tattered  "funny  paper"  found  its  way  into  the 
hands  of  a  small  boy — a  Briggs'  boy — in  the  town  of  Fond  du  Lac,  Wla 
Secretly  in  the  hayloft  of  his  father's  barn,  this  boy  copied  the  antics  of 


the  now  world-famou.s  Happy  Hooligan 
and  made  up  his  mind  that  some  day 
he,  too,  would  draw  pictures  for  a 
new.spaper.  It  is  recorded  that  the 
rural  population  of  Fond  du  Lac 
shook  its  head  and  raised  its  eye¬ 
brows  when  it  was  whispered  about 
that  a  member  of  the  flock  had  de¬ 
veloped  arti.stlc  tendcnclea 

But  the  way  of  the  cartoonist  Is 
strewn  with  verbal  vegetables  of  the 
over-ripe  variety  and  the  path  fol¬ 
lowed  by  Francis  Sullivan  was  lined 
with  iconoclasts.  From  “There  goes 
Francis  Sullivan;  he  draws  pic¬ 
tures,”  to  “Meet  Mr.  Sullivan,  car¬ 
toonist  for  the  Chicago  Evening 
American"  is  further  than  around 
the  corner. 


on  a  .scrap  of  paper  with  blunt  pencdl 


Anyway,  Francis  went  to  high 
school,  and,  like  any  regular  fellow, 
played  football,  baseball,  and  mar¬ 
bles,  according  to  the  season.  If 
drawing  was  his  hobby,  sports  were 
his  pastime.  After  defeating  a  host 
of  local  champions  at  their  pet 
games,  he  looked  about  for  new 
worlds  to  conquer.  His  hobby  of¬ 
fered  possibilities,  and  going  to 

Chicago  he  entered  the  Art  Institute  and  later  the  Academy  of  Fine  Arts.  At 
these  institutions  he  worked  hard  and  was  graduated  with  honors,  but  without 
the  wherewithal  to  settle  down  to  a  life  of  leisure  and  art. 


F’rancis  Suluvan. 


In  the  months  following  he  learned  what  bu.sy  persons  managing  editors 
of  daily  newspapers  are,  according  to  office  boys.  Not  until  he  secured  work  on 
the  Harrisburg  (Pa.)  Telegraph  was  his  dream  partly  realized.  There  he  started 
the  “Scribb  F'amlly"  cartoons,  which  had  for  their  subject  the  social  side  of 
Harrisburg.  Then  the  Chicago  Evening  American  claimed  him,  and  he  isTow 
making  people  laugh  who  read  the  sporting  page,  with  his  droll  sketches  of 
athletic  folk  and  their  characteristic  sayings  C.  B.  Cory,  jr. 


Appoinletl  ax  I’iilili4ier  of  ilie  Kxaiiiiner, 
.Succeeding  the  Late  Dent  H.  Robert — 

Has  Been  Kdilor-in-Chief  of  (Chi¬ 
cago  Examiner  Since  1915. 

(Sproial  to  Tna  Editor  and  Pcblishbr.) 

Chicago,  F'ebruary  6. — Charles  S. 
Stanton,  editor-in-chief  of  the  Chicago 
Examiner  .since  June,  1915,  has  been  ap¬ 
pointed  publisher  of  the  San  Francisco 
Examiner.  He  left  Chicago  to  take  up 
his  new  duties  on  the  Pacific  Coast  last 
Saturday. 

Before  coming  to  Chicago,  Mr.  Stan¬ 
ton  was  managing  editor  of  the  San 
Francisco  Examiner  for  eight  years, 
and  occupied  a  conspicuous  po.sition  in 
civic,  commercial,  and  club  matters 
there.  He  was  one  of  the  original  di¬ 
rectors  of  the  Panama-Paefle  Interna¬ 
tional  Exposition,  held  at  San  Francl.sco 
in  1915,  and  contributed  greatly  to  its 
success.  He  now  returns  as  publisher 
to  the  newspaper  which  he  did  so  much 
to  develop  and  Improve. 

Mr.  Stanton  is  a  graduate  of  Union 
College,  and  h.ad  the  honorary  degree 
of  Ph.D.  conferred  upon  him  by  his 
alma  mater  in  June,  1916.  Before  going 
to  San  Francl.sco,  he  occupied  various 
po.sitions  In  the  news  and  editorial  de¬ 
partments  of  the  Chicago  Tribune  and 
the  New  York  World. 

Since  the  death  of  the  former  pub¬ 
lisher  of  the  Examiner,  Dent  H.  Robert, 
the  po.sition  had  remained  vacant  until 
the  appointment  of  Mr.  Stanton. 


MR.  Cl  RTIS  VISITS  MILWAUKEE 


Philadelphia  Publisher,  Entertained  by 
Press  Club,  Talks  on  Advertising. 

(Sprrtal  to  Tub  Editob  and  rrBi.iBnitii. ) 

Mii.WAfKEK.  February  6. — The  Mil¬ 
waukee  Pre.ss  Club  arranged  a  special 
dinner  in  honor  of  Cyrus  H.  K.  Curtis, 
publl.sher  of  the  Philadelphia  Public 
Ledger,  while  he  was  in  the  city  to  testi¬ 
fy  at  a  hearing  on  objections  to  the  pro¬ 
bate  of  the  will  of  a  relative  of  his  wife. 

Mr.  Curtis  said  that  Philadelphia  had 
realized  the  need  of  advertising,  as  had 
Milwaukee. 

“Milwaukee  is  known  as  ’the  beer  city* 
Itecause  of  the  adverti.slng  t’Jbne  by  the 
brewers,”  he  said.  “Had  other  Indus¬ 
tries,  which  arc  more  important,  done  as 
much  advertising  the  city  never  would 
have  come  to  be  regarded  as  devoted  en¬ 
tirely  to  the  making  of  beer.” 

Mr.  Curtis  wrote  his  name  in  chalk  on 
a  panel,  which  will  be  hung  on  the  wall 
with  those  of  other  men  of  national  and 
international  fame. 


R.  W.  Knott  Succeeds  Father 
The  will  of  Richard  W.  Knott,  late 
editor  and  publisher  of  the  Ijouisville 
Evening  Po.st,  bequeathed  an  estate  with 
an  e.stimated  value  of  $2^50,000  to  his 
wife,  Mrs.  Jane  Gilmour  Knott.  At  a 
meeting  of  the  directors  of  the  Post 
Company  following  .Mr.  Knott’s  death, 
Mrs.  Knott  was  elected  to  the  directo¬ 
rate  to  succeed  him,  while  Richard  G. 
Knott,  son  of  the  late  president,  was 
elected  president  of  the  corporation. 
liCwis  C.  Humphrey  and  Richard  G. 
Knott  became  editors  of  the  paper. 
There  have  been  no  other  changes. 


AmericaniKm  in  WiticonKin 
The  Patriotic  Pre.ss  Association  of 
Wiscon.sin  will  meet  in  .Milwaukee  F'eb- 
ruary  13.  Gn  the  .same  day  there  will  be 
meetings  of  the  M^scon.sln  I.Ajyalty  Le¬ 
gion  and  the  Wisconsin  branch  of  the 
National  Security  I>‘ague,  and  there 
will  be  a  ma.ss  meeting. 
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VOTES  ON  A.  H.  C.  RATE  INCREASE 
MUST  RE  RUSHED  TO  CHICAGO 

Officials  of  Bureau  Notify  Mciiihcrs  I’lial  Ballot  Will  Be  Closed 
at  Noon,  February  15— Little  Time  for  Consideration  «>f 
Equalization  Committee's  '  Recommendations. 

EXCEUI’TS  from  the  stonoBrnphic  report  of  the  special  mectiriB  of  the 
nieml)ers  of  the  Audit  Hureau  of  Circulations,  held  in  ChicaBO  January  4, 
toBether  with  data  reBardiiiB  the  financial  condition  of  the  Bureau  as  of 
December  31,  1917,  a  statement  hy  the  auditor,  Mr.  Von  EraBstcin,  as  to  the 
cost  of  makins  audits,  the -report  of  the  Hate  Kqualir.ation  Committee,  with 
recommendations  by  the  hoard  of  directors,  president,  and  managinB  director,  a 
detailed  statement  of  the  propr^sed  A.  N.  A.  and  A.  B.  C.  afllliation  plan,  and 
new  condensed  forms  for  publishers’  statements  and  auditors’  report,  as  author¬ 
ized  by  the  new  publicity  hy-law,  with  two  letters  from  the  managinB  director, 
were  received  by  publisher-meml>crs  of  the  Bureau  on  'fuesday. 

Will  Determine  Future  of  Bureau 


With  the  twenty  clos«‘ly  printed  and 
typed  pages  was  received  a  return 
stamped  postal  card,  bearing  the  an¬ 
nouncement:  Important:- — Thi:i  vote 

must  bo  received  in  the  ofllce  of  the 
Bureau,  15  East  Washington  Street,  t-hi- 
cago,  prior  to  noon,  Friday,  February 
15,  1918. 

Stanley  Clague,  managing  director,  in 
addrc.ssing  tho  membership,  said  In 
part: 

FROM  MR.  CT.AOUB’a  MSTTKR. 

’’This  mall  vote  on  the  adoption  or  re¬ 
jection  of  your  Hato  Eciualization  Com¬ 
mittee’s  report,  and  the  additional 
recommendations  of  the  board  of  direc¬ 
tors,  will  determine  what  the  future  of 
the  Audit  Bureau  of  Circulations  shall 
1k\ 

“A  decisive  "YES”  vote  will  mean 
immediate  progress,  immediate  strength 
— an  early  realization  of  an  efiiclent  or¬ 
ganization. 

"The  convention  accomplished  two 
important,  big  things. 

"It  established  a  working  basis  for  co¬ 
operation  with  tho  As.soclation  of  Na¬ 
tional  advertisers,  whereby  the  Bureau’s 
publisher-members  will  hereafter  have 
tho  actual  support  of  this  great  body 
of  organized,  national  advertisers. 

"It  provided  for  publishers  a  more 
liberal  method  of  advertising  the 
Bureau’s  facts  and  figures. 

"It  left  you — through  this  mail  vote 
— to  decide  tho  third  big  l.ssue — the  fu¬ 
ture  efliciency  of  the  Audit  Bureau. 

"Two  rising  votes  taken  during  the 
convention  showed  u  majority  of  those 
pre.sent  in  favor  of  immediate  action  to 
adopt  the  report.  It  was  defeated  in 
roll-call  only  by  proxy  votes. 

"Many  of  those  holding  proxies  and 
voting  "No,”  owing  to  absence  of  defi¬ 
nite  instructions  to  tho  contrary,  stated 
that  their  principals  would  undoubtedly 
have  voted  for  the  adoption  of  the  re¬ 
port  had  they  been  there  personally. 

“It  was  the  con.sensus  of  opinion  that 
members  of  the  Audit  Bureau  of  Cir¬ 
culations  were  business  men,  who,  when 
given  the  opportunity  to  pass  on  this 
vital  question  personally,  would  vote 
‘Vea’  unhesitatingly. 

’’The  average  increase  asked  by  the 
committee  was  less  than  $1.00  a  week, 
and  the  largest  increase,  as  in  the  case 
of  some  of  the  larger  publications,  was 
not  more  than  $2.00  a  week.  It  is  grati¬ 
fying  to  learn  from  the  publishers  who 
will  pay  the  latter  increase  in  rates  that 
they  are  in  hearty  accord  with  the  rec¬ 
ommendations  of  the  Hate  Equalization 
<  'ommittee. 

"Telegrams  from  the  Advertising 
•Ngents’  Association  and  some  from  ad¬ 
vertisers,  who  will  pay  a  substantial 
increase  also,  a.saure  us  of  hearty  sup¬ 
port. 

"In  the  review  of  the  situation  given 
through  the  reading  of  cost  sheets.  It 


was  shown  that  the  increased  co.st  of 
operation  made  it  absolutely  necessary 
to  increase  tho  revenue  if  the  Bureau 
is  to  be  placed  in  position  to  render  ef¬ 
ficient  service  to  its  members. 

“We  cannot  render  anywhere  near  as 
efficient  service  in  the  future  as  we  have 
in  the  past  on  our  present  revenue,  and 
it  l.s,  therefore,  obvious  that  the  rec¬ 
ommendations  of  the  committee  should 
have  thorough  consideration  and  ap¬ 
proval  of  every  member  each  of  whom 
is  .so  vitally  interested  in  his  Bureati. 

".V  two-thirds  majority  is  neccs.sary 
to  carry  out  this  reform.  A  decl.sivc 
’Yes’  vote  will  mean  decisive  action,  im¬ 
mediate  expan.sion  of  the  service,  great¬ 
er  efficiency,  and  a  step  forward  in  the 
cause  of  verified  circulation.” 

THE  PUBLICITY  BY-LAW. 

'I'he  publicity  by-law  recommended  by 
the  Newspaper,  Division,  enabling  tho 
publi.sher  to  use  excerpts  "from  publish¬ 
er’s  statement  on  his  own  publication 
only;  also  the  use  of  the  first  page  of 
the  publisher’s  statement  and  auditor’s 
report,  was  piussed  at  the  convention. 

Publishers  must  confine  their  printed 
and  circular  announcement.s,  wherein 
the  Bureau  is  quoted  as  authority  for 
circulation  d.'ita,  to  the  forms  descril>cil 
in  an  adjoining  column,  as  authorized 
by  the  Convention. 

The  trial  balance  covering  eight 
monfh.s’  operation  and  reproduceil  on 
page  12  shows  that  dues  charged  to 
members  for  preceding  eight  month.s. 
or  from  May  1  to  Deeemlier  31,  amount¬ 
ed  to  $114..’192.70. 

I  hiring  the  fiscal  year  ending  April 
30,  1917,  the  Bureau  computed  901  in¬ 
vestigations  (consisting  of  815  complet¬ 
ed  audits  and  86  attempted  but  not 
made,  owing  to  Insufllclent  records),  an 
.average  of  75  investigations. 

The  average  cost  of  completed  audit.s 
was  $234.42  (including  overhead),  or 
$114.28  (actual  cost  of  auditors’  salary, 
expen.se,  and  transportion,  not  includ¬ 
ing  general  operating  expenses). 

During  eight  months.  May  1,  1917,  to 
December  31,  1917,  Inclusive,  the  Bureau 
completed  499  investigations  (consisting 
of  472  completed  audits  and  27  at¬ 
tempted  and  not  made  owing  to  insuf¬ 
ficient  records),  an  average  per  month 
of  62  investigation.s,  netting  59  complet¬ 
ed  audits. 

The  average  cost  of  completed  audits 
was  $273  (including  overhead),  or 
$142.05  (actual  cost  of  auditors’  salary, 
expense,  and  transportation,  not  Includ 
ing  general  operating  expenses). 


If  theatres  and  other  amu.sement  en¬ 
terprises  received  no  more  friKi  space  In 
your  columns  than  Is  accorded  to  de¬ 
partment  store.s,  they  would  adverti.se 
as  adequately  as  do  tho  department 
stores. 


MANUFACTURERS  I’ESSIMISTIC 


Caiiiitlian  Ncw.s  Print  Men  Resent  (iov- 
ernnient  Interference  in  Industry. 
(fprcinl  tn  Tiik  Kiiitor  and  rcni.iRniER.) 

.Montrk.m,.  ^’ellruary  6. — At  the  annu.al 
meeting  of  the  (’anadian  Pulp  &  Paper 
As.soci!ition  held  in  Montreal  la.st  week 
a  pcs.simi.stic  outlook  was  predicted  by 
C.  Howard  Smith,  the  retiring  president. 
Mr.  Smith  intimated  that  as  a  result  of 
Government  interference  and  restric¬ 
tions  regarding  tho  price  at  which  news 
print  could  sell  the  indu.stry  was  being 
.seriously  hampered.  In  a  sen.se,  how¬ 
ever,  tho  statistics  pre.scnted  by  the  of¬ 
ficials  of  the  As.soi’iation  showed  that  it 
was  in  a  very  healthy  condition.  In 


1890  the  value  of  pulp  and  paper  ex¬ 
ported  from  the  Dominion  .amounted  to 
but  $lfi8,noo.  Hast  year  this  had  grown 
to  $46,476,000.  Of  this  increa.se  $37,000,- 
000  had  taken  place  in  the  hast  five 
years.  Mr.  Smith  admitted  that  the  ex¬ 
ports  would  continue  to  grow.  E^or 
eleven  months  of  1917  twenty-one  paper 
mills  had  reported  a  production  of  paper 
and  boards  of  145,000  tons,  and  total 
shipments  of  142,000  tons.  Speeches  by 
various  leaders  of  the  Industry  all  tend¬ 
ed  to  confirm  the  view  that  price  of 
pulp,  sulphite,  and  news  print  would  not 
be  lower.  The  Increasing  cost  of  pulp- 
wood,  labor,  coal,  and  all  other  raw 
materials  practically  guaranteed  that 
exi.sting  prices  would  continue. 


Forms  Authorized  for  Newspaper  Advertising 

EXCERPTS  FROM 

l*ul)li.slicr’s  Statement  of  (,'ireulation 

reported  to 

Audit  Bureau  of  Circulations 

(Subject  to  verification  by  A.  B.  C.  .Audit) 

Name  of  Publieation _ 

Town  - - -  State _ 


For  the  sir  months  period  endinr/ 


Total  City . ■ 

Total  Suburban . 

Morning 

Evening 

Sund.iy 

Total  (.'onntrv . 

’ 

TOTAL  NET  PAID . 

Total  Unpaid . 

TOTAL  DISTRIBUTION. . . 

i 

_ _ 

_ _ 

\  complete  audit  analysis  of  the  Publisher’s  Statement,  including  .all 
essential  facts  pertaining  to  the  above  circulation,  will  be  made  in  due 
course  hy  the  Audit  Bureau  of  Circulations,  and,  when  made,  copies 
may  he  had  on  application  to  the  office  of  the  above  publication.  ^  ^ 

(Thr  UKC  of  fhp  A.  C.  trade  mark  tn  the  above  form  is  not  permitted.) 


EXCERI‘TS  ERO.M 
Amlil  Biii’cau  of  (’irculations 

Auditor’s  Report 


Name  of  Puhlication 

Town  _ 

For  the  _ 


State 


months  period  ending. 


19 


Total  City . 

T'otal  Suburban . 

Total  Country . 

TOTAL  NET  PAID . 

Total  Unpaid . 

TOTAL  DISTRIBUTION... 


Morning 

i 

EveninK 

Sunday 

1 

A  complete  analysis,  ineliidintr  essential  facts  pertaining  to  the 
above  circulation,  is  embodied  in  the  detailed  Audit  Report  issued  by 
the  Audit  Bureau  of  Circulation.  Copies  m.ay  be  bad  on  application 
to  the  office  of  the  above  publieation.  c-c 
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McADOO  AND  GARFIELD 
BOOSTING  AUTOS 


Policies  of  Government  Officials  Stimn* 
late  Sales  of  Motor  Cars,  Ac¬ 
cording  to  Representative  of 
Packard  Company. 

{Special  to  Tbb  Borroa  and  Poblishcb.) 
Wabhinoton,  February  4. — Automo¬ 
bile  advertising  should  be  greatly  In¬ 
creased  In  newspapers,  Instead  of  fall¬ 
ing  off,  as  has  been  anticipated  by 
some,  crediting  the  lack  of  the  use  of 
automobiles  for  general  commercial 
purposes  to  their  being  commandeered, 
in  a  sense,  by  the  Government  for  war 
purposes  That  automobiles  are  in 
great  demand  and  will  become  more  so 
from  day  to  day,  is  illustrated  by  the 
following  interview  with  a  prominent 
and  well-informed  automobile  manager: 

"The  best  motor-car  salesmen  in  the 
country  to-day  are  named  McAdoo  and 
Garfield,"  This  statement  was  made 
by  Samuel  Luttrell,  head  of  the  local 
Packard  Motor  Car  Company.  "Messrs. 
McAdoo  and  Garfield,”  he  went  on,  "are 
selling  more  cars  and  trucks  than  any 
two  other  men  In  the  country  could, 
because  they  are  focussing  public  at¬ 
tention  directly  on  the  problems  of 
transportation.  They  have  effectually 
dispelled  the  illusion  as  to  the  proper 
use  of  passenger  motor  cars,  because 
they  have  made  it  plain  to  every  one 
that  the  constant  use  of  passenger  cars 
is  a  national  necessity. 

FORdNO  USB  OF  MOTOR  CARS. 

“Messra  "  McAdoo  and  Garfield  have 
shown  that  the  railroad  service  of  the 
United  States  is  inadequate,  and  in  urg¬ 
ing  the  curtailment  of  passenger  ser¬ 
vice  they  are  in  effect  forcing  the  use 
of  motor  cara  The  executive  of  a  big 
business,  the  high-powered  salesman, 
the  women  who  are  doing  so  much  in 
betterment  work — these  and  many  oth¬ 
ers  must  use  motor  cars  to  conserve 
their  time  as  well  as  to  preserve  their 
physical  forces,  and  to  take  the  relaxa¬ 
tion  and  refreshment  of  mental  energy 
which  the  use  of  motor  cars  providea 
"Gasolene  production  figures  continue 
to  show  that  instead  of  a  scarcity 
there  is  likely  to  be  an  abundance  of 
gasolene.  And  every  pound  carried  by 
a  gasolene-propelled  vehicle  lifts  just 
that  much  pressure  off  the  coal-driven 
railroads,  and  so  adds  to  the  available 
supply  of  coal  for  industrial  purposes.” 


TO  ASK  FOR  COURT  ORDER 


International  News  Service  Seeks  Right 
to  Examine  Some  A.  P,  Records. 

Another  chapter  will  be  added  to  the 
controversy  between  the  International 
News  Service  and  the  Associated  Press 
on  April  8,  when  the  I.  N.  S.  will  apply 
to  the  Federal  District  Court  for  an  or¬ 
der  permitting  it  to  examine  documents 
and  to  interrogate  witnesses  in  the  pro¬ 
ceedings  in  which  the  A.  P.  secured  an 
injunction  pendente  lite.  restraining  the 
defendant  organization  from  selling 
news  gathered  by  the  A.  P. 

If  the  order  should  be  granted,  coun¬ 
sel  for  the  International  News  Service 
will  have  the  right  to  examine  employ¬ 
ees  of  the  Associated  Press  in  various 
parts  of  the  country,  and  to  insi>ect 
original  copies  of  news  articles  and  let¬ 
ters  of  instruction  to  A.  P.  correspond¬ 
ents.  The  purpose  of  the  discovery  pro¬ 
ceeding  is  to  determine  whether,  as  has 
been  contended  by  the  I.  N.  S.,  the  As¬ 
sociated  Press  has  itself  been  guilty  of 
the  same  practices  as  alleged  against 
the  International  News.  The  injunc¬ 
tion  decree  Is  to  be  reviewed  by  the 
United  States  Supreme  Court. 


HENRY  MEANS  PINDELL  HAS  OWNED  FIVE  DAILY 
NEWSPAPERS  IN  PEORIA,  ILLINOIS 


H.  M.  PINDELL, 

Editor  and  Owner,  Peoria  Journal  and  Transcript. 


The  most  important  event  of  the  year  1889,  in  Peoria,  HI.,  was  the  arrival  in 
that  city  of  Henry  Means  Pindcll,  who  established  the'  Peoria  Herald.  If 
this  seems  to  be  a  cryptic  statement  it  may  be  clarified  by  the  explanation 
that,  from  that  time  until  the  present,  Mr.  Pindcll  has  been  generally  recognized 
as  the  most  useful  and  progressive  citizen  of  that  lively  Illinois  city.  He  has 
shaped  and  controlled  the  newspaper  situation  there  for  nearly  thirty  years;  he 
has  fought  a  no-peace-without-victory  war  for  worthy  civic  ideals  and  for  clean 
and  square  political  policies  and  leadership  in  city  and  State. 

Mr.  Pindell  attracted  national  attention  in  1913,  when  President  Wilson  nom¬ 
inated  him  for  the  post  of  Ambassador  to  Uus.sia.  Some  metropoltan  newspapers 
in  the  East,  with  characteristic  provincialism,  raised  the  inquiry:  "Who  is 
Pindell?”  The  people  of  the  Central  West  knew  who  he  wa.s — and  the  President 
knew.  But  petty  partisanship  in  the  Senate  resulted  in  timid  bickerings  and 
delays  as  to  his  confirmation.  President  Wilson  responded  to  this  situation  by 
submitting  his  appointment  to  the  Senate  a  second  time — and  it  was  promptly 
confirmed.  Mr.  Pindell  as  promptly  declined  the  appointment — to  the  great  re¬ 
gret  of  his  friends,  among  whom  he  counted  then  as  now  hundreds  of  the  leading 
newspaper  makers  of  the  country, 

Mr.  Pindell  was  born  in  St.  Joseph,  Mo.,  December  23,  I860.  He  received 
the  degree  of  A.B.  from  De  Pauw  University  in  1884.  He  served  as  a  reporter 
on  the  Chicago  Tribune,  business  manager  of  a  country  newspaper,  then  became 
city  editor  of  a  daily  in  Springfield,  where  he  was  elected  City  Treasurer  in  1887. 

When  he  founded  the  Peoria  Herald  he  had  no  capital  of  the  cash  sort — ^but 
an  abundance  of  that  super-capital  which  people  call  brains  and  energy,  Peoria 
was  not  a  promising  field  for  a  new  morning  newspaper,  for  the  historic  Tran¬ 
script  was  strongly  intrenched.  In  spite  of  this,  the  Herald  prospered  from  the 
first.  Mr.  Pindell  did  not  believe,  however,  in  destructive  rivalry,  the  burden 
of  which  is  always  assessed  uaun  the  busine.ss  men  of  a  community.  Instead 
of  trying  to  destroy  the  Transcript,  he  bought  it.  And  the  Herald-Transcript 
became  at  once  a  powerful  factor  in  Illinois  journali.sm. 

Soon  afterward  the  Evening  Times  was  started,  with  an  Associated  Press 
franchise.  Mr.  Pindell  did  not  consider  that  the  paper  was  needed  in  the  field, 
and  he  purchased  it.  selling  it  at  once  to  Jacob  Barnes,  of  the  Evening  Journal. 
In  1902  he  disposed  of  the  Herald-Transcript  and  bought  the  Evening  Journal, 


CRAWFORD  QUITS  GLOBE 


Toronto  Editor  Differed  With  Colleagues 
on  Paper’s  Political  Policy. 

Toronto,  February  5. — It  was  an¬ 
nounced  to-day  that  Lindsay  Crawford, 
editorial  writer  on  the  Toronto  Globe, 
had  resigned  owing  to  a  difference  of 
opinion  on  the  political  policy  of  the 
Globe,  and  that  he  may  become  editor 
of  a  new  Liberal  paper  in  this  city. 

Mr.  Crawford  was  known  to  have  dif¬ 
fered  from  his  colleagues  on  the  Globe’s 
support  of  the  Unionist  party,  but  as  he 
was  not  called  on  to  write  political  edi¬ 
torials  nothing  was  thought  of  it.  Sat¬ 
urday  last  he  spoke  before  the  Reform 
Club  in  Montreal  and  made  such  an  out¬ 
spoken  attack  on  the  Union  Government 
and  the  Unionist  party  that  a  severance 
of  his  connection  with  the  Globe  became 
inevitable. 

Mr.  Crawford  is  an  Irishman  who,  be¬ 
fore  coming  to  Canada,  was  connected 
with  the  Irish  press  and  was  well-known 
as  an  advocate  of  Home  Rule. 


TRIBUTE  TO  E.  H.  MACKLIN 


Western  Associated  Press  of  Canada  Ex¬ 
presses  Appreciation  of  His  Services. 
Toronto.  February  2. — At  the  annual 
meeting  of  the  Western  Associated 
Press,  which  was  held  at  Calgary  on 
Monday  last,  a  tribute  was  paid  to  the 
valued  services  of  E.  H.  Macklin,  man¬ 
ager  of  the  Winnipeg  Free  Press,  who 
ever  since  the  inception  of  the  organ¬ 
ization  in  1907  has  been  one  of  its  lead¬ 
ing  spirits.  Mr.  Macklin  was  the  guest 
of  honor  at  a  luncheon  given  by  the 
members  of  the  Association  and  wa 
presented  with  a  service  of  silver  plate, 
accompanied  by  an  address  apprecia¬ 
tive  of  his  work.  The  affair  partook  of 
the  nature  of  a  valedictory,  since  the 
work  of  the  W.  A.  P.  has  now  been  ah 
sorbed  by  the  Canadian  Press,  Limited, 
the  national  news-gathering  and  news- 
distributing  organization  of  the  Do¬ 
minion. 


proceeding  to  develop  it  into  a  Metro¬ 
politan  newspaper,  with  modern  equip¬ 
ment  and  up-to-date  features.  In  1916 
the  Transcript  was  again  offered  for 
sale,  and  Mr.  Pindell  consolidated  it 
with  the  Journal.  He  is  now  editor  and 
owner  of  a  morning,  evening  and  Sun¬ 
day  newspaper — a  newspaper  which 
exerts  greater  Influence  upon  public 
opinion  and  affairs  than  any  other  in 
Illinois,  outside  of  Chicago. 

The  Transcript,  the  Journal  and  the 
Sunday  Journal-Transcript  reflect  the 
Pindell’s  personality,  fighting  under  his 
guidance  the  battles  for  betterment  in 
which  good  newspapers  may  always  de¬ 
cide  the  issue. 

In  the  second  year  of  the  great  war 
Mr.  Pindell  visited  the  French  and  Bel¬ 
gian  trenches,  securing  a  close-up  view 
of  the  nature  and  significance  of  the 
great  struggle  for  world-freedom. 
From  the  moment  when  the  United 
States  declared  war  on  Germany  he 
has  subordinated  all  other  newspaper 
efforts  and  policies  to  the  single  purpose 
of  service  to  the  nation.  His  newspa¬ 
pers  cease  to  hold  party  allegiance — and 
have  been  one  hundred  per  cent.  Ameri¬ 
can. 

Mr.  Pindell  has  built  up  a  fortune  for 
himself,  as  a  result  of  high  business 
capacity  and  energy.  But  ho  values 
more  the  place  he  holds  in  the  esteem 
and  affectionate  regard  of  his  fellow- 
citizens  of  Illinois,  won  through  thirty 
years  of  active  journalistic  service  and 
activity  in  civic  affalra 
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COMPELLING  NEWSPAPER  FEATURES 


Recently  Released  or  About  to  be  Released  by 

THE  McCLURE  NEWSPAPER  SYNDICATE 


“  ‘SOMEWHERE’  IN  FRANCE  WITH  EMPEY,”  by  Arthur  Guy  Empey 

A  series  of  twelve  Sunday  stories  written  especially  for  the  newspapers. 

‘‘OVER  THE  TOP,”  by  Arthur  Guy  Empey 

The  most  popular  and  thrilling  war  serial  now  appearing. 

“UNDER  THE  GERMAN  HEEL,”  by  Brand  Whitlock 

The  official  story  of  Belgium — the  greatest  document  the  world  war  has  produced.  Released  in  illustrated  instal¬ 
ments  for  weekly  publication. 

“TWO  WAR  YEARS  IN  CONSTANTINOPLE,”  by  Dr.  Harry  Stuermer 

A  revelation  of  German  intrigue  by  a  German  war  correspondent.  Released  for  serial  use. 

“MY  LIFE  IN  THE  TRENCHES,”  by  Corporal  R.  Derby  Holmes 

Six  weekly  articles  in  which  Corporal  Holmes  of  Boston  tells  of  his  experiences  “Over  There.” 

“CONFESSIONS  OF  THE  CZARINA,”  by  Count  Paul  Vassili 

An  extraordinary  revelation  of  the  personal  life  of  the  Empress  Alexandra  and  Nicholas  II  of  Russia. 

“MY  LIFE  IN  THE  HAREM  OF  ABDUL  II,”  by  Vicomtesse  Alma  Surok  (Wife  66) 

A  fascinating  series  of  weekly  articles  by  the  favorite  wife  of  the  Sultan  who  is  known  to  history  as  “Abdul  the 
Damned.” 

“AT  THE  HOUSEBOAT  ON  THE  STYX,”  by  John  Kendrick  Bangs 

A  weekly,  illustrated,  humorous  series  on  timely  topics.  * 

“THE  LAST  CALL,”  by  Arthur  Guy  Empey 

Author  of  “Over  The  Top”  (release  date  to  be  announced  later). 

“TOM  SAWYER  AND  HUCKLEBERRY  FINN” 

A  four-color  Sunday  page  and  a  daily  panel  in  which  Clare  Victor  Dwiggins  pictures  Mark  Twain’s  two  great  boy 
characters. 

“ROSE  O’NEILL’S  KEWPIES” 

A  four-color  Sunday  page  and  a  daily  two-column  feature. 

Complete  information  on  the  above  features  and  on  any  of  our 
numerous  daily  and  Sunday  services,  which  include  fashions,  full- 
page  illustrated  fiction,  serials,  daily  comics,  Sunday  comics  in  mats 
or  printed  parts,  children’s  features,  etc.,  may  be  had  by  writing 
or  wiring  to: 


THE  McCLURE  NEWSPAPER  SYNDICATE,  120  West  32nd  Street,  New  York 
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DONATE  FULL  PAGES 
FOR  WAR  PERIOD 


Magazines  Make  Generous  Response  to 
Division  of  Advertising  Appeal — 
One  Gives  $50,000  Worth 
of  Spare. 


William  H.  Johns,  chairman  of  the 
new  Government  Division  of  Advertis-. 
ing  of  the  Committee  on  Public  Infor¬ 
mation,  told  the  members  of  the  Adver¬ 
tising  Club  of  New  York  about  the 
purposes  and  the  achievements  of  bis 
organization  at  the  weekly  luncheon  of 
the  Club  on  Wednesday  last.  He  dis¬ 
abused  many  a  mind  of  the  idea  that 
the  division  was  simply  a  formal  organ¬ 
ization,  or  that  it  operated  in  an  ad¬ 
visory  capacity  only,  and  showed  that  it 
was  really  alive  and  operating  with  the 
push  and  vigor  characteristic  of  the  men 
who  compose  it. 

Possibly  the  strongest  impression  of 
the  work  of  the  division  was  made  when 
Mr.  Johns  told  of  a  number  of  maga¬ 
zines  having  donated  full  pages  of  every 
issue  of  their  publications  from  now  un¬ 
til  the  end  of  the  war.  One  publisher  gave 
$50,000  worth,  and  another  $20,000  of 
space. 

“The  old  advisory  board,"  said  Mr. 
Jones  in  an  address  that  was  listened  to 
with  rapt  attention  by  the  audience  that 
completely  filled  .the  club  dining-room,” 
was  without  Governmental  authority. 
The  Division  of  Advertising  was  created 
by  authority  of  President  Wilson,  and 
has  been  made  an  active  part  of  the 
Committee  on  Public  Information.  The 
members  were  chosen  by  Mr.  Creel  be¬ 
cause  they  were  the  heads  of  five  great 
organizations,  and  so  could  command 
the  services  of  men  in  great  numbers. 
They  have  been  made  officers  of  the  Na¬ 
tional  Government,  with  frank  privileges 
and  salaries  of  $1  a  month  each. 

“The  intention  was  to  form  a  focal 
point  for  Governmental  advertising  ac¬ 
tivities — a  place  where  all  the  efforts  of 
the  Government  and  of  patriotic  pub¬ 
lishers  and  advertising  men  of  the  coun¬ 
try  could  be  concentrated  and  made  ef¬ 
fective  in  winning  the  great  war  the 
country  is  now  engaged  in.  At  present 
the  work  of  the  division  is  largely  na- 
tionaL  We  are  not  trying  to  disturb  the 
local  activities  of  the  committees  in 
charge  of  the  new  Liberty  Loan  that  is 
soon  to  be  asked  of  the  people  of  the 
coimtry,  nor  of  the  thrift  movement,  nor 
of  the  Red  Cross,  nor  of  any  other  simi¬ 
lar  movement.  We  were  not  organized 
to  do  so.  But  we  are  organized  to  as¬ 
sist  any  or  all  of  these  committees  that 
have  asked  us  for  aid,  or  that  shall  ask 
our  help;  and  they  all  need  our  aid 
nationally,  if  not  locally. 

oirr  WAS  LOST. 

“As  an  illustration:  Last  September, 
when  the  great  Red  Cross  drive  was  on 
in  Washington,  a  publisher  of  a  large 
and  infiuential  periodical  wrote  to  the 
Red  Cross,  offering  six  full-page  adver¬ 
tisement  to  the  movement,  and  asking 
that  copy  be  sent  to  fill  the  space.  No 
copy  came  for  the  first  issue,  so  the 
publisher  wrote  the  matter  himself  and 
printed  it.  He  wrote  again,  asking  for 
copy,  and  again  there  was  no  response 
from  Washington.  He  wrote  no  more 
copy,  and  the  remainder  of  his  magnifi¬ 
cent  offer  was  absolutely  lost  to  the 
Red  Cross. 

“That  can  never  happen  while  the 
Division  of  Advertising  is  on  the  Job. 
We  will  see  that  every  publisher  or  ad¬ 
vertiser  that  offers  space  to  the  Govern¬ 
ment  for  war  purposes  is  furnished  with 
copy  prepared  by  experts,  and  that  not 
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a  single  line  of  any  patriotic  contribu¬ 
tion  goes  to  waste. 

“At  the  same  time,  we  are  in  a  pecu¬ 
liar  position.  We  may  be  called  an  ad¬ 
vertising  agency  without  funds  and 
without  power  to  solicit  business.  We 
are  distinctly  prohibited  from  asking 
publishers  or  any  one  else  for  space ;  but 
we  are  prepared  to  administer  intelli¬ 
gently  and  in  an  expert  manner  any 
space  that  may  be  contributed  from  any 
source. 

aiVBS  $50,000  OF  SPAC'E. 

“Soliciting  is  being  done,  of  course. 
The  A.  N.  A,  for  Instance,  through  the 
committee  that  has  been  appointed  to 
work  with  us,  is  soliciting  space.  A 
great  deal  is  needed  for  the  Red  Cross 
drive  that  will  be  made  next  May.  And 
they  have  solicited  so  well  that  practical¬ 
ly  every  important  publication  in  the 
country  has  agreed  to  give  the  movement 
some  space  in  that  month.  One  pub¬ 
lisher  has  donated  $50,000  worth  of 
space,  and  another  came  along  with  a 
contribution  of  $20,000  worth.  The  com¬ 
mittee  of  the  A.  A.  A.  A  asked  twelve 
magazines  in  the  East  and  the  same 
number  in  the  West  to  contribute  a  page 
each,  and  the  full  twenty-four  pages 
came  in  at  once.  Others  are  at  work, 
and  it  is  certain  that  the  contributions 
will  be  so  large  that  the  gross  figures 
in  lines  will  be  staggering.  No  time  is 
being  lost  in  getting  ready  to  take  full 
advantage  of  the  donations,  and  copy  is 
now  being  prepared  to  fill  all  the  space 
that  can  be  offered. 

"That  is  only  for  the  Red  Cross  drive 
next  May,  you  understand.  Other 
movements  of  a  national  character  will 


be  taken  care  of  as  they  occur.  That 
the  people  of  the  country  are  willing  to 
aid  is  shown  by  the  fact  that  since  last 
week  many  important  publications,  in¬ 
cluding  weekly  and  monthly  periodicals, 
have  offered  the  Government  through 
our  sub-committees,  full  pages  for  every 
i.s.sue  from  now  until  the  close  of  the 
war.  Here  is  a  list  of  those  who  have 
made  continuous  page  donations  for 
every  one  of  their  i.ssucs  until  peace  is 
declared." 

Mr.  Johns  exhibited  a  typewritten 
.sheet  nearly  filled  by  names  of  publi¬ 
cations,  written  in  single  space  measure, 
tmt  would  not  give  it  out  for  publication. 

HURLBT  ASKS  ADVICE. 

"What  the  Government  thinks  of  the 
division,”  he  continued,  “is  shown  by 
the  fact  that  every  department  of  the 
Government  war  activity  has  appointed 
a  committee  to  cooperate  with  us,  se¬ 
lecting  important  men.  And  only  last 
Saturday  Edward  Hurley,  head  of  the 
United  States  Shipping  Board,  person¬ 
ally  visited  our  office  in  the  Metropolitan 
Tower,  accompanied  by  members  of  his 
staff,  to  advise  with  us  as  to  the  best 
way  to  advertise  for  the  250,000  men  he 
needs  to  build  his  fleets. 

“Now,  how  can  you  gentlemen  help? 
We  want  your  support,  but  we  can’t  ask 
you  for  it.  Our  only  hope  is  that  you 
may  be  able  to  take  a  hint.  There  are 
many  men  here  who  can  write  good 
copy.  I  can  see  them  from  where  I 
stand.  If  you  should  write  to  us  at  our 
office  in  the  Metropolitan  Tower,  I  as- 
.sure  you  that  your  letters  would  be 
classified  and  filed  in  such  a  manner 


that  we  could  put  our  finger  upon  them  ~ 
and  you  at  any  time.  We  might  not  use 
all  of  you  at  once,  but  the  chances  are 
that  we  should  need  you  all  some  of  the 
lime  before  we  get  tiirough  with  this 
war.” 

Committees  to  cooperate  with  the  di¬ 
vision  have  been  appointed  by  the  A 
N.  A.,  the  A.  A  A  A.,  the  Six  Point 
lyeague,  and  the  Agricultural  Publish¬ 
ers’  .Association,  but  the  A.  N.  P.  A  and 
the  Advertising  Division  of  the  A  N. 

P.  A.  have  declined  to  name  similar 
committees. 

Before  Mr.  Johns  spoke  a  special  ap¬ 
peal  was  made  by  Nat  Olds,  in  charge  of 
the  four-minute  men,  for  more  four- 
minute  speakers  for  the  motion-picture 
theatres.  The  Government,  he  said,  is 
arranging  for  a  large  number  of  short 
addresses  in  motion-picture  houses,  and 
needs  all  the  men  that  can  be  got.  Vol¬ 
unteers  may  send  their  names,  address¬ 
es,  and  telephone  numbers  to  J.  B. 
Thomas,  53  West  44th  Street  Subject 
matter  will  be  sent  to  them  upon  which 
to  base  their  addresses,  which  must  not 
exceed  four  minutes,  and  they  will  be 
as.signed  to  theatres  close  to  their  homes. 


To  Elect  New  Directors 
The  stockholders  of  the  Intertype  Cor¬ 
poration  will  elect  three  directors  at  the 
annual  meeting,  scheduled  for  Terminal 
Building,  Brooklyn,  February  18,  at 
twelve  o’clock. 


X  recent  issue  of  Le  Matin,  Paris, 
contains  a  story  about  a  proposed 
“news  service  by  aeroplane  between 
Paris  and  London.” 


Treasurer’s  Report,  A.  B.  C. 

Cash  Receipts  and  Disbursements  for  the  Eight  Months  Ending  December  31,  1917. 
RECEIPTS.  DISBURSEMENTS. 


Ca.sh  balance  April  30,  1917 .  $19,256  04 

Petty  cash  fund  .  700  00 


Dues:  $19,956  04 

Advertl.sers  .  $7,799  90 

Advertising  agents  .  11,597  15 

Publishers  .  80,860  10 


$100,257  15 

Sales  of  .statements  and  audit  reports. .. .  5,611  15 

Excess  audit  time  charged  publi.shers _  7,298  94 

Deposits  on  account  of  initial  audits _  5,274  00 

Deposits  on  account  of  re-audits: 

Refund  of  examiner.s’  advances,  etc..  1,063  98 

He-oudits  .  797  20 

Chicago  Convention  1917  (sale  of 

luncheon  tickets)  .  310  00 

New  York  board  of  directors  meeting: 

(Sale  of  luncheon  tickets) .  31  50 

Intere.st  on  bank  balances .  124  44 

Miscellaneous  .  70  76 

- 120,839  12 


Total  receipts  . $140,795  16 


Examiners’  Salaries  and  expenses . $66,612  54 

Special  audit  exi>ense  .  171  51 

Office  .salaries  and  expenses .  37,611  31 

Promotion  expenses  .  2,633  34 

Duplicating  room  expenses .  15,646  74 

New  York  office  expen.ses .  3,458  20 

Furniture  and  fixtures .  584  09 

Postage  .  2,957  38 

Exchange  .  131  86 

Advance  to  examiners .  780  00 

Chicago  Convention  expense  .  922  31 

New  York  board  of  directors  meetings .  1,062  71 

Circulation  record  books,  etc .  1,074  26 

Refund  of  initial  audit  deposits .  78  00 

Refund  of  re-audit  deposit .  202  80 

Mi.scellancous .  266  00 


Total  disbursements  . $134,193  05 


Balance  .  $6,602  11 

In  bank  .  $5,552  11 

Petty  ca.sh  fund .  1,050  00 


Earnings  and  Expense  Account  for  Eight 
Months  Ending  December  11,  1917. 

Dues  charged  members . $114,392  70 

Expenses: 

Examiners  salaries’  and  expen.ses — 

Bureau’s  examiners  . $66,902  77 

Supervision  expense  .  143  51 


$67,046  28 

I.C.S.S;  Amounts  charged  to  members  for 
initial  and  special  audits,  re-audits 
and  exce.ss  time  . .  8.801  47 


$58,244  81 

General  expenses: 

Promotion  .  $3,207  04 

General  expen.se  .  44,793  90 


$48,000  94 

Deduct:  Interest  on  bank  balances .  124  60 


$47,876  34 

Duplicating  room  expen.ses  . $17,112  02 

Ix'ss;  Sales  of  dtiplicates .  6,823  03 


$10,288  99 

- $116,410  14 

Exce.ss  of  expenses  over  earnings  (not  providing 

for  denreciation)  .  2,017  44 

Balance  available  for  service  Apr.  30.  ’17  $17,791  66 
T>>ss:  excess  of  expen.ses  over  earnings 

(eight  months)  .  2.017  44 


Balance  available  Dec.  31,  1917 . $15,774  22 


Balance  Sheet  December  il,  1917. 

ASSETS. 

Office  furniture,  fixtures  and  equipment .  $6,434  07 

I.css:  Reserve  for  depreciation  .  575  99 


$5,858  08 

Current  Assets: 

Cash  .  $6,602  11 

Accounts  receivable  .  12,010  97 

Field  examiners’  ca.sh  advances .  1,800  00 

Inventory— Merchandise  stock  .  1,439  38 


$21,852  46 

Unexpired  insurance  .  8  93 


$27,719  47 

LIABILITIES. 

Current  liabilities: 

Account  payable,  trade .  $2,700  09 

Advance  payments  received: 

Initial  audit  .  6,193  20 

Dues  not  yet  earned: 

Member.s’  dues  paid  in  advance .  3,051  96 

Balance  available  for  service  to  members: 

Balance  available  May  1,  1917 . $17,791  66 

liCss:  -Excess  of  expenses  over 
earnings  for  eight  months  end¬ 
ing  Dec.  31,  1917 .  2.017  44 


Balance  available,  Dec.  31,  1917 . $15,774  22 


$27,719  47 


HITTING 

THE  BULL’S  EYE 

Below  are  a  few  of  the  many  gains  made  by 

THE  EVENING  MAIL 

for  the  year  of  1917  over  that  of  1916. 


Automobile 

Display 

237,834 

196,284 

Auto  Undisplay 

16,120 

2,445 

Financial 

395,688 

389,895 

Hotels  and 
Restaurants 

68,918 

59,623 

Men’s 

Furnishings 

200,642 

123,007 

SS.  and  Travel 

41,043 

39,633 

Resorts 

87,432 

78,298 

Non-Intoxicating 

Beverages 

13,364 

6,857 

National 

Advertisers 

905,42 

800,065 

The  evening  paper  in  New  York  City  with 
the  greatest  purchasing  power,  per  unit,  is 

The  New  York  Evening  Mail 

The  Paramount ,  BulVs  Eye 
Medium 
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O’SHAUGHNESSY  OUTLINES  OBJECTS 
AND  PURPOSES  OE  A.  A.  A.  A. 

Executive  Secretary  of  American  Association  of  Advertising 
Agencies  Makes  Public  the  Lines  on  Which 
the  Organization  Will  Work. 

SINCE  the  American  Association  of  Advertising  Agencies  was  formed,  and 
particularly  since  its  headauarters  were  opened  in  the  Metropolitan  Tower 
in  New  York,  many  inquiries  have  been  made  as  to  the  exact  objects  and 
purposes  of  the  Association.  These  are  set  out  clearly  and  comprehensively  in 
the  constitution  of  the  A.ssociation  and  are  now  made  public  by  James  O'Shaugh- 
nessy,  the  executive  secretary. 

“Nearly  every  question  that  may  be  asked  concerning  the  purposes  and 
the  scope  of  the  work  of  the  American  Association,”  Mr.  0'Shaune.s.sy  said.  “It 
answered  in  the  constitution  of  the  Association,”  Mr.  O'Shaughnessy  said.  “It 
was  not  supposed  that  there  would  be  any  particular  interest  in  the  detailed  plans 
and  purpo.se8  of  the  Association  outside  of  its  own  members,  but  it  .seems  that 
the  agencies  were  over-modest  in  this  respect.  One  of  the  things  most  de.slred 
Is  that  since  there  is  an  interest  in  the  operations  of  our  Association  they  should 
be  made  as  widely  public  as  possible. 

Summary  of  Purposes  of  Organizatiorr 


"While  nine  paragraphs  of  the  con¬ 
stitution  are  devoted  to  the  exposition 
of-  the  objects  of  the  a.ssociation,  it 
could  all  be  summarized  into  a  single 
sentence.  That  is,  ‘to  servo  the  public 
welfare  by  serving  the  economies  of 
distribution.’ 

"This  association  has  its  principal 
goal  fixed  in  public  .service.  If  it  ren¬ 
ders  enough  value  to  the  public  it  will 
thereby  render  enough  value  to  Itself 
to  be  worth  while.  It  must  serve  the 
public  efficiently  and  well  in  order  to 
justify  its  own  existence.  In  rendering 
this  service  to  the  public  at  large  the 
association  will  also  serve  the  adver¬ 
tiser  better.  It  will  render  a  newer 
and  greater  value  in  advertising  to  the 
publisher,  and  by  doing  the.<)e  three 
things  it  will  broaden  and  enrich  the 
field  in  which  the  agency  performs  its 
labors  and  finds  its  rewards. 

“The  association  built  its  foundation 
so  broadly  and  made  it  so  soundly  that  it 
could  work  for  months  or  for  years,  if 
necessary,  before  finding  direct  bene¬ 
fits  for  its  own  members. 

"It  appears  to  those  who  give  the 
matter  careful  attention  that  the 
agencies  have  great  values  to  render  to 
commerce  and  industry,  and  to  the  up¬ 
building  of  the  national  strength  by  co¬ 
ordinating  and  directing  the  immeasur¬ 
able  power  of  advertising.  The  agencies 
in  this  association  are  keenly  sensible 
of  the  public  character  of  their  re- 
si>onsibiIities,  and  are  patient  in  build¬ 
ing  a  proper  and  fuller  appreciation  of 
advertising,  and  pleased  at  all  times  to 
know  that  others  are  benefitted  before 
they  themselves  can  ask  for  or  expect 
benefits  or  rewards.” 

OM  A  BROAD  PtATTORM. 

The  stated  objects  of  the  association, 
to  which  every  member  has  subscribed 
and  which  the  association  is  pleased  to 
make  public  at  this  time  as  the  plat¬ 
form  upon  which  it  stands,  are  as  fol¬ 
lows: 

(a)  To  establish  a  better  understand¬ 
ing  and  appreciation  on  the  part  of  the 
business  and  financial  world  a-s  a  whole 
of  the  usefulness  and  proper  scope  of 
advertising  in  modem  business. 

(b)  To  establish  a  full  realization  of 
the  proper  and  necessary  functions  of 
the  advertising  agency  and  of  its  bene¬ 
ficial  relations  with  adverti.sers  and 
advertising  media. 

(c)  To  promote  good  advertising, 
thereby  serving  the  public  and  protect¬ 
ing  the  interests  of  the  advertisers,  pub¬ 
lishers,  and  owners  of  advertising 
media,  and  to  safeguard  the  rights  of 
the  members  of  this  association. 


(d)  To  work  harmoniously  with  other 
advertising  associations  for  the  pur¬ 
pose  of  eliminating  inequalities,  and  to 
aid  in  the  standardization  of  methods  of 
doing  busine.ss. 

(e)  To  promote  by  closer  personal 
contact  a  fuller  Interchange  of  ideas, 
thereby  obtaining  a  clearer  understand¬ 
ing  of  the  problems  of  our  profession 
to  the  end  that  by  greater  efficiency  we 
can  better  serve  the  interests  of  the 
public. 

(f)  To  provide  an  avenue  whereby 
the  views  of  all  agencies  may  be  au¬ 
thoritatively  expressed  through  a  cen¬ 
tral  channel. 

STANDARDS  OP  AOENCY  REfXKJNITION. 

(g)  To  define  and  promulgate  stand¬ 
ards  of  agency  recognition  by  which 
applicants  for  membership  in  this  asso¬ 
ciation  may  be  fairly  and  accurately 
judged  as  to  Integrity,  business  experi¬ 
ence,  advertising  ability,  financial  re¬ 
sponsibility,  and  agency  organization. 

(h)  To  arrive  at  a  mutual  under¬ 
standing  of  what  constitutes  standard 
agency  practice,  .and  to  establi.sh  a  cen¬ 
tral  advisory  body  to  aid  in  bringing 
the  practice  of  all  members  of  this  as¬ 
sociation  up  to  the  accepted  standard. 

(i)  To  preserve  friendly  relations  be¬ 
tween  all  advertl.sing  agencies  and  in¬ 
sure  .such  cooperation  as  will  promote 
excellence  of  service;  to  secure  the 
Ijenefits  of  a  free  discussion  on  cost  sys¬ 
tem,  with  a  view  to  giving  an  ever- 
increasing  quality  and  quantity  of  ser¬ 
vice  without  unduly  increasing  our  cost 
of  operation;  to  bring  out  into  the 
open  full  and  free  discussion  of  trade 
conditions,  volume,  and  needs  of  the 
trade,  and  to  develop,  for  the  benefit  of 
all  concerned,  sound  commercial  condi¬ 
tions  throughout  the  country  in  the 
hope  that  the  poasesslon  of  accurate  in¬ 
formation  with  re.spect  to  the  conduct 
of  husines.s,  and  actual  trade  conditions 
relating  thereto,  will  benefit  the  adver¬ 
tising  agency  business  as  a  whole,  ben¬ 
efit  business  in  general,  and  the  public 
at  large. 

The  certificates  of  membership,  which 
have  just  been  delivered  to  the  mem¬ 
bers,  contain  the  foregoing  statements 
of  ptirposes  and  policies. 


.4  Classified  .4d  Stunt 
The  printing  of  the  blind  letter  an¬ 
swers  in  a  box  at  the  top  and  in  the 
first  column  of  the  cla.ssified  pages  of 
the  Pittsburgh  Gazette-Times  has  made 
many  new  friends  lecently,  owing  to 
the  poor  street  car  service  which  Pitts¬ 
burgh  has  been  having.  The  adver¬ 
tiser  know.s  by  a  glance  at  the  classi¬ 
fied  page  if  any  answers  are  in. 


SALESMANSHIP  MEANS 
HIGH  SERVICE 


N.  A.  Hawkins,  of  Ford  Motor  Company, 
Tells  Advertising  Men  How  Mod¬ 
ern  Life  Fixes  Exalted  Stand¬ 
ards  for  Men  Who  Sell. 


Norvel  A.  Hawkin.s,  manager  of  sales 
of  the  Ford  Motor  Company  of  Detroit, 
was  the  principal  .speaker  at  the  Wed¬ 
nesday  luncheon  of  tlie  llaltimore  Ad- 
verti.sing  Club  at  the  Hotel  Emerson. 
Other  .speakers  were  J.  H.  Italston,  at¬ 
torney,  Washington,  D.  C.,  who  talked 
about  “Some  Probalde  Changes  the  War 
May  Bring  Us,”  and  Dr.  N.  W.  Scheffer- 
nian,  who  discussed  “Efficiency  as  Ap¬ 
plied  to  Advertising.” 

“Man  as  a  syllable  is  the  centre  of 
the  word  ‘Sales-man-ship,’  ”  said  Mr. 
Hawkins. 

"Man  as  a  human  agent  is  the  centre 
of  the  process  of  selling  around  which 
the  ‘.sales’  and  the  ‘ship’  (or  the  art) 
revolve,”  he  continued. 

“There  was  a  time  when  a  salesman 
was  employed  for  only  eight  hours  a 
day,”  he  went  on,  “but  now  hi.s  employ¬ 
er  engages  hi.s  time  for  the  full  twenty- 
four  hours,  and  should  know  how  he 
spend.s  the  sixteen  hours  out  of  the 
twenty-four  when  he  is  not  engaged  in 
.selling. 

THE  PRODUCTIVE  YBAIW. 

“The  salesman  sliould  know,”  .said  Mr. 
Hawkins,  “that  the  really  prcxiuctive 
years  of  any  man’s  life  are  between  the 
ages  of  thirty  and  forty-five.  That  the 
danger-line  for  reverses  commences  at 
the  age  of  forty,  and  that  75  per  cent, 
of  men  at  that  age  meet  with  setbacks 
and  lose  their  entire  accumulations. 
That  at  the  age  of  forty-five,  97  per 
cent,  of  men  have  gone  broke.  That 
after  fifty  only  one  man  out  of  every 
5,000  can  recover  hi.s  financial  footing, 
while  at  the  age  of  sixty,  95  per  cent, 
of  men  are  dependent  upon  their  daily 
earnings  or  on  their  children  or  some 
one  else  for  .support. 


“The  really  big-man  salesman  bases 
his  entire  work  on  three  things,  viz.: 
Truth,  what  the  buyer  needs,  service. 
First:  He  tells  only  the  truth.  Second: 
He  sells  only  what  the  buyer  needs. 
Third:  He  makes  service  his  ideal. 

“Does  he  realize  the  greatness  of  this 
conception,  the  spiritual  standard  the 
leading  salesmen  have  set  for  them¬ 
selves? 

“These  three  laws  are  but  the  twen¬ 
tieth-century  paraphrases  of  three  great 
laws  given  to  us  by  Christ  2,000  years 
ago: 

“Tlie  Man  who  consecrates  himself  to 
truti:  is  the  Man  who  loves  his  God 
witli  ail  his  heart. 

“The  Man  who  sells  only  what  the 
l)uyer  needs  is  the  Man  who  does  unto 
others  as  he  would  that  others  should 
do  unto  him. 

“The  Man  who  makes  service  his  ideal, 
is  the  Man  who  loves  his  neighbor  as 
himself.” 


TO  ESTIMATE  DONATED  SPACE 


Publishers  Asked  to  Report  Volume  of 
Government  Publirity  Carried. 

The  members  of  the  Southern  News¬ 
paper  Publishers’  Association  have  been 
requested  by  Walter  C.  Johnson,  Sec¬ 
retary,  to  furnish  information  as  to 
the  amount  of  display  and  reading  mat¬ 
ter  their  papers  have  published  since 
war  was  declared  and  up  to  the  present 
time  to  aid  the  United  States  in  win¬ 
ing  the  war. 

Editorials  are  not  to  be  included  in 
the  computations.  The  figures  are  to 
cover  matter  published  at  the  request 
of  the  various  departments  of  the  Gov¬ 
ernment.  Reports  are  required,  also, 
of  any  advertising  paid  for  by  the  Gov¬ 
ernment  during  the  war  period.  The 
figures  are  designed  to  be  of  use  to 
the  Legislative  Committee  of  the  as¬ 
sociation  in  their  work  at  Washlngrton 
in  behalf  of  a  postal  rate  amendment. 


“I  have  a.sked  for,  and  obtained,  an 
item  of  news  from  New  York  in  twen¬ 
ty  minutes.” — I>ord  Northcliffe. 


THE  MORNING  RECORD 

Overwhelmingly  Dominates  in 

MERIDEN,  CONNECTICUT 

LEADS  LOCAL  EVENING  PAPER 

In  Circulation,  by  more  than  30%, 

In  Display  Advertising,  by  a  page  a  day. 

In  Want  Ads,  almost  three  to  one. 

In  Local  News, 

In  Telegraphic  News — Only  Associated  Press 
Paper, 

In  Editorial  Influence. 

ONLY  A.  B.  C.  Newspaper  in  City. 

Only  two-cent  paper  in  Meriden ;  evening 
paper  charges  three  cents. 

Address  ALL  Communications  to  the  HOME 
OFFICE. 
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Get  your  share  of  this  colossal  sum  paid  New  England  wage  earners 
yearly.  And  it  has  jumped  way  over  the  half  billion  mark  since  our 
entry  into  the  Great  War. 


Advertising  in  the  New  England 

effective  and  in  these  “rush”  times,  also 
“flush”  times,  when  New  England  is  one 
vast  beehive  of  humming  industry — every 
line  of  advertising  space  has  a  return  value 
to  advertisers  never  before  equalled. 

NEW  ENGLAND  DAILY 
NEWSPAPERS 

are  the  best  mediums  to  catch  the  fullest 
measure  of  the  PURCHASING  POWER 
of  this  more  than  half  billion  dollars.  So 
dip  in  with  that  New  England  advertising 
campaign  and  “get  yours.”  It  is  there 
waiting  for  you,  right  in  the  advertising 
columns  of  these 

STANDARD 
NEW  ENGLAND 
DAILY 

NEWSPAPERS 


Daily  newspapers  has  always  been 


Net 

Paid 

Circa  latlon 
MASSACHCSBTTS. 


2, BOO  10.000 
lines  llmea 


(B)  380,291 

(8)  321,483 
(ME)  270,191 
(8)  3«H»,072 

^(  E  )  [ 

(M)  521,409 
(8)  3S2,871 
(E)  48,103 


Boston  American 
Boston  Advertiser  and 
American 
Boston  Giobe 

Boston  Iferald-Jonrnai 
Boston  Traveler 
Boston  Post 

Boston  Record 
Boston  Transcript 
Fitchbars  Sentinel 
I.ynn  Item 
l.ynn  News 

l.owell  Conrier'Citlsen 
Salem  News 
Sprinatield  Pnlon 
Worcester  Gosette 


Mnssachnsetts  totals  2,029,1 

Popnlation,  3,4(0,%,r>22. 

RHODE  ISLAND. 

Pawtneket  Times  (E)  2.3,: 

Proviilenoe  lliilletin  (E>  H!t,S 

Providence  Jonrnal  (M*S)  30,5 

Providence  Tribune  (E)  27,! 

Woonsocket  Call-Reporter  (E)  9, 

Rhode  Island  totals, 

Popnlation,  591,215.  112,f 

MAINE. 

Portland  Express  (E)  22,1 

Portland  Telearnm  (8)  17,‘ 

Popnlation,  702,787.  - 

40,1 

VERMONT. 

Barre  Times  (E)  0,1 

Bnriinaton  Free  Press  (M)  lO,' 
Popnlation,  301,30.3.  — 

1T,« 

CONNECTICUT. 

llrldKcport  Post-TelcKranil  ME8)3B,l 
Hartford  Conrant  (MS)  21,1 

Hartford  Times  (E)  29,' 

Meriden  Journal  (E>  4,1 

New  Haven  Tlmes-I,eader  (B)  17,' 

New  London  Day  (E)  9,' 

Norwich  Bnlletin  (M)  9,1 

Waterbary  Democrat  (E>  0.1 


3.1302  3.02841 


.05  .04 

.lO  .lO 

.07B*00.075»09 
.48)  .481 

.4).3nO  .021.3 

..3200  .290.3 

.Ofl  .045 

.045  .035 


Connectient  totals. 

Popnlation,  1.114,750. 
tPnbllshers  Statement. 


1.33,903  .3005  .2003 
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531,000  TRIED  FOR 
PRIZE  OF  83,000 

Marquis  Regan  Tells  Une  Month's  Ad¬ 
vertising  Campaign  Brought  Ever- 
Ready  \K'orks  More  Dealers  Thau 
Organization  Could  Handle. 


The  story  of  how  his  company  “put 
over”  its  biggest  and  most  successful  ad¬ 
vertising  campaign  was  told  to  the  mem¬ 
bers  of  the  Advertising  Club  of  New 
York  at  its  weekly  luncheon  last  Wed¬ 
nesday  by  Marquis  Kegan,  sales  promo¬ 
tion  manager  of  the  American  Kver- 
iieady  Works,  Long  Island  City.  More 
than  half  a  million  responses,  Mr.  Kegan 
told,  were  received  to  lus  company’s  of¬ 
fer  of  a  prize  of  $3,UU0  for  a  name  to 
take  the  place  of  “ilashlight''  to  distin¬ 
guish  its  product,  portable  electric 
lights,  and  business  enough  to  swamp 
the  factory  with  orders.  Mr.  Kegan  said 
in  part: 

“Krieily,  we  advertised  the  $3,00U  prize 
in  our  regular  list  of  magazines  during 
September  and  Cktober,  1916.  During 
the  contest  period,  one  month,  we  re¬ 
ceived  631,000  suggestions  for  a  name 
to  take  the  place  of  ‘flashlight.’  We 
spent  four  months  and  |8,000  sorting 
and  filing  the  entries,  and  the  following 
April  announced  that  our  flashlight 
product  would  hereafter  be  known  as 
Eveready  Daylo,  and  that  we  had  paid 
$3,000  to  each  of  four  contests  who 
submitted  the  name. 

“The  news  of  the  contest  spread  not 
only  into  the  most  remote  corners  of 
the  United  States,  but  all  over  the  world. 
There  was  no  class  of  business  or  pro¬ 
fessions,  and  no  grade  of  wealth  or  pov¬ 
erty  that  was  not  represented  among 
the  contestanta  Uigh-priced  executives. 
State  Governors,  and  Mayors  sent  in 
their  suggestions  in  company  with  col¬ 
ored  brethren  from  the  South  and  sweat¬ 
shop  workers  from  the  Blast  Side  of  New 
York  city.  Names  were  cabled  from 
China,  and  telegrams  were  as  common 
as  magazine  circulars  on  an  advertising 
man's  desk.  The  delay  in  making  the 
award  intensified  the  excitement,  and 
the  $3,000  checks  were  presented  in  four 
different  cities  in  four  different  States 
with  fireworks  and  publicity.  Mayors, 
and  Governors  making  the  presenta¬ 
tions  to  the  accompaniment  of  movie 
machines. 

DID  NOT  NEED  NAME. 

"It  Is  possible,  however,  that  you  may 
not  be  familiar  with  these  underlying 
features  of  the  campaigrn: 

“We  did  not  need  a  new  name. 

“Our  actual  expenditure  for  adver¬ 
tising  space  in  announcing  the  con¬ 
test  was  only  about  $20,000,  all  in  the 
magazines,  but  how  it  did  pull.  The 
real  reason  for  the  deluge  of  contest 
entries  was  the  6,000,000  conte^  blanks 
distributed  by  nearly  50,000  dealers  and 
the  window  and  store  displays  they 
made  to  tell  the  public  about  the  con¬ 
test. 

"Most  of  our  heavy  expenditure, 
about  $150,000,  went  into  materials 
for  dealer’s  use  and  distribution.  Dur¬ 
ing  the  contest  our  dealers  and  job¬ 
bers  spent  $25,000  of  their  own  money 
in  local  newspapers,  and  in  April, 
1917,  when  the  awards  were  announ¬ 
ced.  they  spent  $30,000,  with  our  own 
newsi>aper,  advertising  in  500  citiea 
That’s  going  some!  If  we’d  had  fore¬ 
sight  to  provide  34-sheet  posters  for 
them  to  put  up,  we’d  probably  hare 
been  sorting  contest  blanks  yet! 

orriBta)  other  prizes. 

“But  back  of  the  dealer  effort  was 
an  organized  drive  of  more  than  600 


great  jobbmg  houses  and  their  10,000 
travellmg  salesmen.  A  jack-pot  prize 
cuutest  lor  $2,UUU  enlisted  more  than 
60  per  cent,  of  these  in  a  contest  among 
inemselves  based  on  their  sales  to  deal¬ 
ers  for  one  month  previous  to  the  con¬ 
test.  They  proceeded  to  swamp  us 
with  business,  stock  up  the  dealer  and 
sell  him  the  contest  campaign  idea,  be¬ 
fore  a  Une  of  our  pubUcity  appeared. 

“We  hung  up  $4,000  in  cash  prizes 
for  window  displays  to  be  made  during 
a  given  week;  and  the  stream  of  re¬ 
quests  for  contest  blanks  readily  per¬ 
suaded  the  dealer  to  maintain  his  win¬ 
dow  display  for  the  entire  contest 
month. 

“As  a  campaign  in  which  the  cooper¬ 
ation  of  the  trade  was  enlisted  to  an 
amazing  degree,  we  felt  compelled  to 
vote  the  proposition  a  winner.  Allow¬ 
ing  Dor  disappointed  contestant^  for 
disgruntled  salesmen  and  dealers  who 
didn’t  win  expected  prizes,  and  for  the 
inevitable  result  that  thousands  of 
bright  minds  were  bound  to  be  disap¬ 
pointed  in  the  name  selected,  no  mat¬ 
ter  what  it  might  be,  we  stiU  knew  that 
a  high-wr.ter  mark  in  cooperative  ef¬ 
fort  had  been  reached. 

But  the  old  saying  about  water  seek¬ 
ing  its  level  could  not  fit  better  than  it 
does  in  the  seUing  game.  As  soon  as 
the  Christmas  rush  was  over  we  found 
the  reaction  had  set  In  with  a  ven¬ 
geance.  By  the  time  we  had  cleaned 
up  the  contest  nearly  half  the  year  of 
1917  was  gone  and  everybody  tended 
to  drop  back  into  his  own  rut  of  doing 
the  ordinary. 

CAME  WITH  A  RUSH. 

“We  didn’t  have  to  wait  until  the  con¬ 
test  was  over,  however,  to  realize  that 
we  had  acquired  “bowing  acquaintance” 
lY’ith  mure  dealers  than  we  could  pos¬ 
sibly  seep  on  our  visiting  list  year-in 
era  year-out.  By  the  close  of  the  con¬ 
test  our  maiUng  Ust  bad  grown  from 
23,000  to  56,000  retailera  We  realized 
that  our  distribution  tremendously  ex¬ 
ceeded  our  possible  demand. 

“Uur  first  step  was  to  take  a  census 
of  dur  dealers,  and  for  this  purpose  we 
prepared  a  very  complete  report  form 
with  the  underlying  idea  of  finding  out 
who  were  the  most  desirable  dealers  in 
America.  Our  own  sales  organization 
obtained  these  reports  on  their  rounds 
during  1917. 

“Meanwhile  we  prepared  a  question¬ 
naire  to  take  the  place  of  the  special 
report  form  and  mailed  this  to  10,000 
small-town  and  cross-roads  dealers 
whose  reports  had  been  turned  back 
by  the  men.  The  feature  of  this  ques¬ 
tionnaire  was  an  invitation  for  sugges¬ 
tions  and  criticisms.  The  first  round  of 
this  mailing  brought  back  nearly  3,000 
replies  out  of  the  10,000.  They  were  il¬ 
luminating  in  every  possible  way.  We 
found  unsuspecting  loyalty,  and,  natu¬ 
rally,  some  scathing  criticism. 


RAILROADS  TO  ADVERTISE 


Northwest  Lines  to  Conduct  Educational 
Campaigns  Through  the  Newspapers. 

(Special  to  Taa  Eoiroa  and  Pcblishcb.) 

St.  Paul,  February  6. — Railroads  In 
the  Northwest  are  preparing  to  con¬ 
centrate  on  publicity  as  the  result  of 
Federal  control  and  war-time  condi¬ 
tions,  and  the  St.  Paul  road  is  the  first 
to  launch  its  advertising  campaign. 
"Serving  the  public  best  by  serving  the 
lines  of  communication,"  “Carryins  the 
colors  to  victory,"  and  “Only  non-es¬ 
sentials  of  railway  service  are  cur¬ 
tailed”  are  captions  of  advertisements 
to  come  later. 


VDVERTISING  VOLUME 
CUT  BY  HOLIDAYS 


Newspapers  in  All  Big  Cities  Show  {moss¬ 
es  in  January  as  Compared  with 
Records  of  a  Year  Ago — 
Weather  a  Factor. 


Weather  conditions,  coupled  with  the 
order  of  the  Fuel  Administrator,  Dr. 
Garfield,  very  seriously  affected  the 
January  advertising  records  of  daily 
newspapers  throughout  the  country. 

Chicago  and  Boston  newspapers  seem 
to  have  suffered  more  than  newspapers 
in  other  cities.  Chicago  papers  lost 
24.6  per  cent,  in  January,  1917,  as  com¬ 
pared  with  January,  1916.  Boston  was 
off  22.2  per  cent.;  New  York,  14  per 
cent.;  Detroit  newspapers  showed  a  loss 
of  19  per  cent.;  Cincinnati,  17.3  per 
cent.,  and  St.  Louis  16.4  per  cent. 

The  newspapers  of  the  Ea.st,  that  is, 
the  newspapers  published  in  Baltimore, 
Boston,  Buffalo,  New  York,  Philadel¬ 
phia,  Pittsburgh,  and  Washington, 
showed  an  aggregate  total  in  1918  of 
27,021,358  agate  lines,  which  was  12.3 
per  cent,  less  than  these  newspapers 
carried  in  January,  1917, 

The  newspapers  of  the  Middle  West, 
including  Chicago,  Cleveland,  Detroit, 
Cincinnati,  Indianapolis,  Kansas  City, 
and  St.  Louis,  carried  16,085,206  agate 
lines  in  January,  1918,  which  was  12.1 
I)er  cent,  less  than  in  January,  1917. 


The  newspapers  of  the  Northwest,  in¬ 
cluding  Milwaukee,  Minneapolis,  St. 
Paul,  carried  4,786,299  agate  lines, 
which  was  a  loss  of  7.3  per  cent  from 
the  1917  showing. 

New.spapers  of  Atlanta  showed  a  loss 
of  about  5  per  cent.;  those  of  New  Or¬ 
leans  about  7  per  cent.;  Portland,  Ore., 
3  per  cent.;  while  San  Francisco  was 
able  to  bold  her  own. 

The  figures  for  papers  of  the  East, 
Middle  West,  and  Northwest  are  shown 
in  the  accompanying  table: 


JANUARY  ADVER’nSINO. 


Bast : 

1918. 

1917. 

Baltimore  . 

2,735,670 

2,974,690 

Boston  . 

2,494,054 

3,195,939 

Buffalo  . 

2,123,089 

2,364,117 

Neiw  York  . 

8,241,567 

9,674,739 

Philadeipbia  . . . . 

,  4,677,700 

4,728,300 

Plttaburffb  . 

6,351,248 

6,742,884 

Washington  .... 

2,298,030 

2,241,300 

27,021,358  30,821,969 


Middle  West: 

Chicago  . 

5,217,600 

Cincinnati  .... 

.  1,611,720 

1,831,500 

Cleveland  . 

3,044,023 

Detroit  . 

3,605,700 

Indianapolis  . . . 

1,847,595 

Kansas  City  . . 

1,254,637 

St.  Ix>uia  . 

2,641,500 

16,085,206 

19,442,557 

Northwest : 

Milwaukee  . . . . 

.  1,649,826 

1,736,340 

Minneapolis  . . . 

2,082,822 

St.  Paul  . 

1,345,148 

4,786,299  6,164,310 


One  advertiser,  re¬ 
cently,  was  surprised 
to  learn  that  the 
Brooklyn  Standard 
Union  was  fifty  years 
old. 

Yes,  and  growing 
more  vigorous  as 
age  advances. 

No  hardening  of  the 
arteries  in  this  news¬ 
paper;  on  the  con¬ 
trary,  a  circulation 
which  not  only  is 
larger  but  stronger 
in  every  way. 
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Backing 

Up 

Liberty 


No  better  idea  can  be  given  concerning 
the  immensity  of  Father  Knickerbocker’s  re¬ 
sources  than  the  following: 

Part  Played  by  New  York 

In  the  various  financial  undertakings  of  the 
Government  the  New  York  Federal  Reserve  dis¬ 
trict,  and  particularly  New  York  City,  contrib¬ 
uted  more  than  its  allotted  share.  In  the  first 
Liberty  Loan  campaign  the  New  York  district 
supplied  subscriptions  totaling  $1,186,788,400  for 
the  $2,000,000,000  offering,  or  more  than  39  per 
cent,  of  total  subscriptions  received.  In  the 
second  loan  campaign,  although  it  was  asked  to 
furnish  only  30  per  cent.,  or  a  maximum  of 
$900,000,000,  based  on  total  subscriptions  of 
$5,000,000,000,  New  York  sent  in  applications 
amounting  to  $1,550,453,450,  having  oversub¬ 
scribed  its  quota  by  72  per  cent. 

— N.  Y.  Times  Financial  Section, 
January  6,  1918. 


'mm 


& 


Neu  York  State’s  10,000,000  people  con- 
stitute  the  richest  community  in  the  world. 

It  never  was  so  prosperous  as  NOW.  It  can  afford  and  demands  the  best,  from  automo¬ 
biles — of  which  there  are  over  400,000  in  the  state — to  food  for  which  it  pays  over  three 
and  one-half  billions  of  dollars  annually. 

Do  you  want  your  slice  of  this  enormous  trade?  Every  successful  National  Adver¬ 
tiser  is  “getting  his.’’  They  all  use  these  representative 

New  York  State  Daily  Newspapers  The!?  Over  6,500,000  Circulation 


' 

Paid 

2,500 

10,000 

Paid 

2,500 

10,000 

Cir. 

Lines 

Lines 

Gr. 

Lines 

Lines 

Albany  Knickcrbocker-Press  (M)..., 

..  33,443 

.07 

.07 

New  York  Sun  (M) . 

...141,758 

.39 

26 

Albany  Knickerbockcr-Press  (S) . 

..  35,495 

.07 

.01 

New  York  Sun  (S) . 

...141,758 

29 

26 

Auburn  Citizen  (E) . 

..  7,200 

.0207 

.0179 

New  York  Telegram  (E) . 

...215,282 

242 

J15 

Binghamton  Press  (E) . 

..  26,788 

.06 

.05 

New  York  Telegram  (S) . 

...215,282 

246 

225 

Buffalo  Courier  &  Enquirer  (M&E)... 

..  79,498 

.14 

.12 

New  York  Times  (M) . 

. .  .357,225 

.50 

.45 

Buffalo  Courier  &  Enquirer  (S) . 

..108,197 

.14 

.12 

New  York  Times  (S) . 

...357,225 

.50 

.45 

Buffalo  Evening  News  (E) . 

..  91,594 

.15 

.15 

New  York  World  (E) . 

...431,222 

.40 

.40 

Buffalo  Evening  Times  (E) . 

..  52,896 

.09 

.09 

New  York  World  (M) . 

...389,654 

.40 

.40 

Buffalo  Sunday  Times  (S) . 

..  65,826 

.09 

.09 

New  York  World  (S) . 

...513,235 

.40 

.40  1 

Corning  Evening  Leader  (E) . 

. .  7,126 

.0193 

.015 

Brooklyn  Daily  Eagle  (E) . 

...  44,101 

.16 

.16 

Elmira  Star-Gazette  (E) . 

..  22,755 

.045 

.04 

Brooklyn  Daily  Eagle  (S) . 

...  44,101 

.16 

.16 

Gloversville  Leader-Republican  (E)... 

..  6,175 

.0179 

.0142 

Brooklyn  Standard-Union  (E) . 

...  70,815 

.15 

.15 

Gloversville  Morning  Herald  (M),,. 

..  6,062 

.02 

.015 

Brooklyn  Standard-Union  (S) . 

...  85,758 

.13 

.15 

Ithaca  Journal  (E) . 

..  6,737 

.0357 

.0357 

Poughkeepsie  Eagle-News  (M) . 

...  5,421 

.02 

0128 

Jamestown  Morning  Post  (M) . 

..  9,311 

.025 

.0207 

Rochester  Union  &  Advertiser  (E)... 

...  41,698 

.10 

.06 

'  Mount  Vernon  Daily  Argus  (E) . . . 

..  5,762 

.0275 

.0172 

Rochester  Herald  (M) . 

...  34,250 

.05 

.05 

New  York  American  (M) . 

..402,345 

.45 

.41 

Rome  Sentinel  (E) . 

...  5,384 

.0165 

.0129 

New  York  American  (S) . 

..737,534 

.65 

.60 

Schenectady  Union-Star  (E) . 

...  17,648 

.06 

B35 

New  York  Globe  (E) . 

..214,836 

J3 

2\ 

Syracuse  Journal  (E) . 

...  41,794 

.07 

.07 

New  York  Herald  (M) . 

,  133,918 

.40 

.40 

Troy  Record  (M&E)  . 

....  23,054 

.04 

.04 

New  York  Herald  (S) . 

..133,918 

.50 

.50 

Watertown  Standard  (E) . 

...  11,869 

.0286 

.0214 

New  York  Evening  Journal  (E) . 

..808,608 

.70 

.70 

Yonkers  Daily  News  (E) . 

...  4,610 

.0375 

.025 

New  York  Mail  (E) . 

..156,529 

.34 

22 

Total  Circulation  6,540,756. 

New  York  Post  (E) . 

..  20,809 

.19 

.17 

10,000  Line  Rate  $8.9772. 

New  York  Sun  (E) . 

..192,250 

27 

.34 

2,500  Line  Rate  $9.5417. 

c-  * 
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PRESS  ROOM  WASTE  IS 
TURNED  TO  CASH 

Paper  Committee’s  Questionnaire  Brings 

Out  Valuable  Information  as  to  News 

Print  Economies  as  Practiced  by 
Newspapers. 

Bulletin  “B  Special”  of  the  Paper 
Committee  of  the  A.  N.  P.  A.,  issued  un¬ 
der  date  of  February  9,  is  brim  full  of 
good,  live  news  items  of  interest  to  the 
aggressive  newspat>er  executive. 

Much  of  the  information  presented 
was  brought  out  by  the  recent  press¬ 
room  waste  questionnaire.  In  the  mat¬ 
ter  of  price  received  for  waste,  it  is 
shown  that  in  some  cities  there  is  a 
good  local  demand  for  certain  classes  of 
waste  for  special  purposes  In  several 
cities  returns  of  over-runs  are  sold  to 
furniture  and  clothing  and  similar  fac¬ 
tories  for  packing  purposes.  The  high 
point  in  price  is  reached  in  New  York 
city  and  in  Chicago,  where  the  aggre¬ 
gate  waste  of  the  newspapers  is  high; 
where  there  is  an  enormous  amount  of 
waste  paper  in  other  lines  of  business; 
where  there  are  many  concerns  com¬ 
peting  for  it;  where  the  mllis  which  use 
waste  are  accessible. 

Some  publishers,  especially  those  who 
have  Job  printing  plants,  utilize  prac¬ 
tically  all  of  the  white  waste  by  cutting 
it  up  into  \iseful  slzea  Several  publish¬ 
ers  who  have  no  Job  printing  plant,  cut 
the  waste  up,  selling  it  to  confectioners, 
bakers,  and  small  printera  In  Pittsfield, 
Masa,  white  waste  is  sold  to  Italian 
storekeepera  who  are  glad  to  send  for  it 
at  two  cents  a  pound.  It  is  quite  a  com¬ 
mon  practice  to  make  scratch  pads  of 
white  waste,  selling  them  for  5  and  10 
cents  each,  which  can  be  made  to  net 
the  full  and  sometimes  more  than  the 
original  cost. 

The  method  of  making  claims  against 
transportation  companies  for  papers 
damaged  in  transit  is  shown  to  be  quite 
uniform  generally,  differing  only  in  the 
routine.  Some  railroads  are  quite  ex¬ 
acting  in  their  requirements  as  to  the 
proof  of  damages;  others  are  not 

A  list  of  over  fifty  newspapers  using 
some  part  of  pressroom  waste  for  single 
and  bundle  wrappers  in  the  mail-room 
is  given.  Some  use  only  white  waste; 
some  use  only  printed  waste;  some  use 
both. 

A  list  of  over  thirty  daily  newspapers 
that  keep  a  daily  record  of  the  waste  of 
individual  presses  and  press  grooves  is 
given. 

KBEPINQ  OOMPLVTB  ItBCX)RD8. 

The  Cleveland  Plain  Dealer,  the  Wash¬ 
ington  Star,  and  other  big  newspapers 
are  shown  to  have  a  system  by  which 
a  report  is  made  by  the  pressman  of 
every  webb  break  or  delay,  with  the  ex¬ 
act  cost,  when  It  can  be  determined. 

The  New  York  World  has  a  rei>ort  by 
which  each  pressman  reports  in  addition 
to  bad  stereotyping  plates  and  time  lost 
for  all  causes;  the  cause  of  every  webb 
break,  or  when  due  to  paper. 

The  New  York  Times  pressman  report 
contains  a  space  in  which  defects  In 
paper  are  reported  by  roll  number  by 
the  following  classifications:  Slime  hole, 
sllwer  on  edge,  defective  paster,  calen¬ 
dar  cut,  paste  on  end  of  rolL 

It  is  now  shown  to  be  the  universal 
practice  to  strip  waste  from  corca  Some 
years  ago  many  mills  would  allow  cores 
to  be  sent  back  unstripped,  making  an 
allowance  for  the  waste.  At  the  present 
time  few  papers  permit  core  waste, 
pressmen  being  required  to  run  the  pa¬ 
per  all  off. 

The  following  papers  have  a  mechani¬ 
cal  device  for  rewinding  cores  and  stubs; 


The  New  York  World,  New  Orleans  Pic¬ 
ayune,  Portland  (Me.)  Express,  New 
York  Evening  Post,  Baltimore  Sun,  St. 
Paul  Dispatch,  and  Pioneer  Press.  The 
New  York  World  is  shipping  back  to  Its 
paper  mills  considerable  quantities  of 
printed  waste  which  is  mixed  with  new 
pulp  and  remade  into  paper.  No  at¬ 
tempt  is  made  to  remove  the  ink  by 
chemical  process. 

The  Bulletin  contains  a  list  of  the 
price  received  for  waste  paper,  classified 
by  cities,  and  other  valuable  data. 

Install  Kerosene  Burners 

Facing  a  threatened  closing  of  gas 
plants  because  of  coal  shortage,  the 
Boston  Post  has  installed  auxiliary 
kero.sene  burners  beneath  the  metal  pots 
on  Its  linotype  machines.  A  separate 
15-gallon  tank  for  the  storage  of  fuel 
has  been  attached  to  each  machine.  The 
new  burners  arc  attached  to  the  pots  in 
such  a  way  as  not  to  interfere  with 
the  gas  burners. 

Keeping  Carriers  Keyed  Up 

In  his  little  carrier  publication, 
"Pep,”  H.  M.  Wheeler,  circulation 
manager  of  the  Hartford  Times,  prints 
the  names  of  all  carriers  who  have 
made  perfect  records  for  the  month,  and 
the  route  numbers  of  carriers  against 
whom  complaints  have  been  received, 
giving  the  numbers  of  the  complaints 
in  each  instance. 


STATISTICS  AS  TO  “RETURNS” 

Publishers*  Reports  to  Federal  Trade 
Commission  to  Be  Made  Public. 

Dr.  Merchant,  the  economist  of  the 
Federal  Trade  Commission,  has  been 
making  a  careful  study  of  the  monthly 
reports  filed  by  publishers  with  a  view 
to  summarizing  the  in^mation  and 
making  the  same  public. 

The  percentage  of  the  total  circula¬ 
tion  attributable  to  “overs,”  returns, 
free  copies,  unpaid  subscriptions,  etc., 
shows  where  it  is  possible  to  effect 
economies. 

The  returns  of  unsold  copies  of  some 
publications  has  been  found  to  be  very 
large.  This  is  especially  true  of  some 
of  the  monthly  magazines.  The  returns 
of  one  such  publication  in  December 
represented  34  per  cent,  of  the  total 
number  of  copies  printed;  the  returns 
of  another  represented  28  per  cent.,  and 
the  returns  of  several  others  ranged 
from  15  to  20  per  cent  Some  weekly 
publications  also  showed  heavy  returns, 
the  highest  being  24  per  cent  and  the 
next  highest  17  per  cent 

The  practice  of  economy  in  the  use  of 
print  paper  is  very  important  at  the 
present  time,  when  production  is  being 
curtailed  by  lack  of  fuel  and  Inadequate 
transportation  facilities,  and  every  pub¬ 
lication  is  urged  to  eliminate  waste  and 
curtail  consumption  in  every  way  pos¬ 
sible. 


Philadelphia 


Jacksonville,  Fla.,  Population,  100,000 
Sunday  Times-Union,  Circulation,  40,000 

Comparison  of  population  and  circulation  5gures  shows  that  there 
are  very,  very  few  other  Sunday  newspapers  printed  in  towns  of  100,000 
or  less  which  circulate  as  many  as  40,000  copies. 

The  present  circulation  of  the  Florida  Times-Union  is  the  result  of 
solid,  substantial  growth  and  in  no  sense  is  due  to  army  training  camps 
in  its  teiritory  or  other  temporary  causes. 

As  will  be  seen  from  the  figures  given  below,  the  Florida  Times- 
Union  has  had  the  continuous  and  gradual  growth  in  circulation  which 
comes  only  to  first-class  newspapers  in  prosperous  communities. 

Dally  Sunday 

Circulation  one  year  ago...  23,720  29,575 
Circuiation  Mx  months  ago.  24,480  30,715 
Circulation  one  month  ago..  30,350  37,4(K) 
Circulation  Jan.  28,  1918...  32,550  40,400 (Jan. 27) 

The  Florida  Times-Union  has  by  far  the  largest  daily  as  well  as  the 
largest  Sunday  circulation  of  any  newspaper  in  the  Southeast.  A  few 
Southern  dailies  with  larger  circulation  are  printed  in  cities  with  much 
larger  populations  than  that  of  Jacksonville.  , 

Comparisons  Showing  Circulation  Supremacy 
of  Sunday  and  Daily  Florida  Times-Union 

The  circulation  of  the  Sunday  Times-Union  in  the  city  of  Jackson¬ 
ville  and  its  suburbs  (exclusive  of  Camp  Johnston,  near  Jacksonville)  is 

GREATER  THAN  the  number  of  telephone  subscribers  in  Jackson¬ 
ville  (Beil  and  Automatic  phones  combined). 

GREATER  THAN  the  number  of  City  Electric  Light  “Cut-Ins” 
(heating,  power  and  light  circuits  combined). 

GREATER  THAN  the  number  of  City  Water  connectins. 

GRE.\TER  THAN  the  number  of  tax  payers  in  the  City  of  Jack¬ 
sonville. 

GREATER  THAN  the  number  of  registered  voters,  not  alone  in 
Jacksonville,  but  in  Duval  County. 

The  circulation  of  the  Daily  and  Sunday  Times-Union  at  Camp 
Johnston,  near  Jacksonville,  while  less  than  a,ooo  per  day,  is  GREATER 
Than  the  total  sales  of  all  other  newspapers  at  the  camp. 

The  out-of-town  circulation  of  the  Sunday  Times-Unron  is  greater 
than  the  combined  out-of-town  circulation  of  any  two  other  newspapers 
in  Florida. 

There  is  but  one  edition  daily  or  Snn^y  of  the  Florida  Times- 
Union— no  “bull-dog”  or  pre-dated  editions  are  issued. 

The  Florida  Times-Union’s  advertising  rate  of  s54c.  per  line  flat  is 
LOWER  per  line  per  thousand  circulation  than  the  advertising  rate  of 
any  other  newspaper  n  this  territory. 

THE  FLORIDA  TIMES-UNION 

Jacksonville,  Florida 

BENJAMIN  &  KENTNOR,  Special  Representatioee 


Morning 


Newspaper 


City 


225  Fifth  Avenue 
New  York  City 


People’s  Gas  Bldg. 
Chicago,  IIL 
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DANIELS  PRAISES  THE  CONNECTICUT  PAPERS  troubles  of  german  editors 


AMERICAN  PRESS  . 

In  Address  at  Baltimore  Press  Club  the 
Secretary  of  the  Navy  Outlines  Duties 
and  Responsibilities  of  .News¬ 
papers  in  War  j  Times. 

Hon.  Josephus  Daniels,  Secretary  of 
the  Navy,  addressed  the  Baltimore  Press 
Club  on  Thursday  evening,  February  7, 
on  the  subject  of  the  relation  of  the 
press  to  the  Government  In  war  times. 

“The  press  is  the  fourth  coordinate 
branch  of  the  American  Government,” 
he  said,  "and  at  times  it  assumes  the 
right  to  veto  at  will  the  action  of  legis¬ 
lative,  executive,  and  judicial  branches, 
and  on  occasion  has  been  known  to 
overturn  Governments  and  set  up  new 
onea” 

Secretary  Daniels  pointed  out  that  the 
real  power  of  the  press  must  always 
dei>end  upon  its  spirit  of  Justice,  its 
grasp  of  great  questions,  and  its  sense 
of  responsibility.  Referring  specitlcally 
to  the  rfile  played  by  our  newspapers 
in  the  present  crisis,  he  said: 

“The  press  of  America  has  won  na¬ 
tional  gratitude  by  its  spl' ndid  spirit 
of  service  during  the  past  year.  With 
few  exceptions,  the  newspapers  have 
put  service  of  country  above  everything 
else.  News  has  been  secondary  to  ser¬ 
vice." 

Reviewing  the  service  of  the  press  to 
the  Government  in  clarifying  national 
policies,  in  aiding  in  the  loan  drives,  in 
furthering  the  work  of  the  selective 
draft,  and  the  food  and  fuel  conserva¬ 
tion  policies.  Red  Cross  drivea  etc.,  the 
Secretary  proceeded  to  deflne  the  duty 
of  the  press  at  the  present  hour.  He 
said: 

"when  not  C»NVINCBD,  they  ACXlUIEaCB." 

“Editors  regard  themselves  as  citi¬ 
zens  first  of  all,  and  they  have  support¬ 
ed  and  will  support  the'  policy  of  the 
Government.  When  they  are  not  con¬ 
vinced,  they  acquiesce,  pointing  out  in 
a  way  that  cannot  be  used  against  their 
country  better  ways  to  win  the  war." 

“Some  of  our  military  preparatlona” 
he  continued,  “cannot  be  revealed  with¬ 
out  giving  valuable  information  to  the 
enemy.  They  would  make  great  read¬ 
ing,  of  course,  but  the  publication  of 
them  might  do  as  much  damage  as  if 
the  secrets  had  been  stolen  by  German 
splea” 

He  referred  to  the  premature  publi¬ 
cation  of  the  news  of  the  arrival  in 
France  of  the  first  units  of  the  expe¬ 
ditionary  forces,  while  other  units  were 
still  at  sea,  as  the  one  example  of  press 
laxity,  of  a  serious  nature,  since  our 
entrance  into  the  war.  In  answering 
the  vital  question  of  where  the  line  must 
be  drawn  in  criticism  of  the  President, 
he  said:  “At  the  water’s  edge."  The 
President,  he  said,  was  properly  subject 
to  criticism  as  to  domestic  policies,  but 
when  International  policies  were  con¬ 
cerned  he  became,  in  the  eyes  of  the 
world,  the  spokesman  for  all  the  people, 
and  should  not  have  the  impression  go 
abroad  that  he  represented  a  faction  of 
American  citizenship.  He  impressed  upon 
his  hearers  the  sacred  obligation  of  loy¬ 
alty  of  the  lip  and  heart,  which  oftens 
means  the  locking  up  in  one’s  mind  of 
national  secrets. 

New  Jersey  Editors  Meet 
The  midwinter  meeting  of  the  New 
Jersey  Press  Association  was  held  at 
the  Trenton  House,  Trenton,  Monday, 
February  4.  Gov.  Edge,  of  New  Jersey; 
Lincoln  R  Palmer,  of  the  A.  N.  P.  A., 
and  others  addressed  the  meeting. 


AID  HEARING  FUND 

Publishers  Association  Gives  $100  to  A. 

N.  P.  A.  Paper  Committee  —  Six- 
Cent  Sunday  Price  Did  Not 
Affect  Circulation. 

The  Daily  Newspaper  Publishers’  As¬ 
sociation,  at  its  annual  meeting  in  New 
Haven  on  January  29,  voted  $100  tq 
the  A.  N.  P.  A.  paper  committee  fund  to 
engage  counsel  for  the  news  print  hear¬ 
ing  before  the  Federal  Trade  Commis¬ 
sion  at  Washington. 

The  publishers  present  reported  that 
the  fuel  order  had  a  depressing  effect 
upon  the  volume  of  advertising  carried. 
It  was  also  reported  that  most  of  the 
Connecticut  papers  have  become  non- 
returnable  during  1917,  and  that  the  rise 
in  the  retail  price  to  six  cents  of  two 
of  the  Sunday  papers  had  had  no  ap¬ 
preciable  effect  upon  circulation. 

The  Association  elected  the  following 
ofllcers: 

President,  J.  M.  Emerson,  An.sonia 
Sentinel;  vice-president,  E.  J.  Thomas, 
Norwalk  Hour;  secretary,  W.  J,  Pape, 
Waterbury  Republican;  treasurer,  Wil¬ 
liam  A.  Hendrick,  New  Haven  Tlmes- 
Tjcader. 

Directors  to  serve  for  two  years — C. 
P.  Chamberlain,  Hartford  Times;  Wil¬ 
liam  H.  Oat,  Norwich  Bulletin.  Tru.stee 
of  benefit  fund,  for  four  years,  E.  J, 
Thomas,  Norwalk  Hour. 


New  Building  Nearly  Completed 
The  Des  Moines  (Iowa)  Register-Tri¬ 
bune  will  move  Into  Its  new  18-story 
building  within  thirty  days.  Construc¬ 
tion  work  has  been  in  progress  for  the 
past  year.  The  two  newspapers  will 
have  the  finest  plan  in  Iowa.  The  news, 
chemical  and  art  departments  will  oc¬ 
cupy  the  first  five  fioora  The  remain¬ 
der  of  the  building  will  be  utilized  for 
business  offices. 


War  Makes  Path  of  Teutonic  Newspa¬ 
pers  a  Rough  One. 

The  Seattle,  Wash.  German  Press,  the 
only  German  daily  newspaper  in  Seat¬ 
tle,  has  suspended.  Asked  to  give  a  rea¬ 
son  for  this,  Charles  Osner,  Secretary  of 
the  German  Newspaper  Association, 
owners  of  the  property  merely  said: 
"The  war.” 

Conrad  Kommann,  owners  of  the 
Deutscher  Herold,  of  Sioux  Falls,  S.  D., 
and  president  of  the  South-Dakota  Ger- 
man-American  alliance,  who  was  ar¬ 
rested  for  sending  through  the  malls  let¬ 
ters  that  “Lend  comfort  to  the  enemy 
and  to  be  against  the  safety  and  success 
of  the  nation,"  has  been  bound  over  to 
the  May  term  of  the  Federal  court  for 
trial. 

F.  W.  Sallett  and  J.  F.  Paul  Gross, 
German  editors  of  Aberdeen,  S.  D.,  have 
been  arrested  for  publishing  unpatriotic 
articles,  failure  to  file  translations  as 
required  by  Federal  law  and  other  In¬ 
fractions  of  the  Federal  statutes.  They 
are  now  out  on  bond. 

The  county  board  of  Ramsey  County, 
Minn.,  has  refused  to  consider  the  bids 
of  the  Volkszeitung,  a  German  publi¬ 
cation,  for  the  county  printing. 

Louis  Werner,  editor  of  the  Philadel¬ 
phia,  Pa.,  Tageblatt,  must  stand  trial 
on  the  charge  of  treason,  according  to 
the  ruling  of  the  Federal  Judge  in  Phil¬ 
adelphia. 

Nebraska  Press  Association 

The  annual  convention  of  the  Nebras¬ 
ka  Press  Association  will  be  held  at 
Lincoln,  February  21,  22,  and  23.  A 
front-page  makeup  contest  will  be  a 
feature  of  the  convention. 

Reporter  Kills  Himself 

Despondency  over  his  rejection  from 
the  army  for  physical  reasons  prompted 
John  M.  Byrne,  of  the  reportorial  staff 
of  the  Chicago  Dally  News,  to  kill  him¬ 
self  by  shooting  recently. 


jtmtrita't  Largtit  and  Bat!  Ntwipapar  InduaHal  Advartiiing  Agtnty*' 

M  II  Permanent  weekly  induttrial  pagee 
among  non-regular  advertitere. 

Solicitore  of  Industrial  Advertising 
MJI  for  Rotogravure  Sections  and  Sun- 
jJ  day  Magazine  Sections. 

MTT  High  Class  Special  Editions  handled 
^1  for  leading  newspapers  in  the  larger 
^  cities  only  when  there  is  a  special 
reason  for  their  publication  and 
where  the  Publisher  is  willing  to 
make  the  Edition  thoroughly  repre¬ 
sentative  from  a  news  standpoint. 

—Entire  supervision  of  news  and 
mechanical  ends  given  when 
requested. 

MJT  All  Industrial  advertising  solicited 
on  an  indirect  result  general  pub- 
jJ  licity  basis  somewhat  along  the  same 
lines  that  Trade  Journal,  Bill  Board 
and  Street  Car  advertising  is  secured. 

No  campaigns  conducted  in  cities 
having  a  population  of  less  than 
200,000. 

JOHN  B.  GALLAGHER  COMPANY 

Main  Ofllce,  Ninth  Floor,  Dexter  Bnilding,  Boaton,  Maas. 
Branch  Offlcea, — Room  1622 — SO  Broad  St.,  New  York; — North  American 
Bulldlns  Philadelphia: — Herald  and  Traveler  Bulldlns,  Boaton; — B06-8 
Eanltable  Bulldlns,  Baltimore; — Gonrier  Journal  Ofllce  Bnildlns,  Lonla- 
Tllle ; — Timaa-Dtspateh  Bulldlns,  Richmond  ; — Oonatltotloa  BulhUns,  At¬ 
lanta. 


Newspapers 


that  are 


built 

not  merely 

published 


The  success  of  tliese 
three  newspaper  s  is 
not  accidental  —  it  is 
tlie  fore-seen  acliieve- 
ment  of  a  perfectly 
defined  policy  of  un¬ 
sparing  effort  to  serve 
the  reader  with  a 
press  that  is  both 
truthfully  Informing 
and  jealously  watch¬ 
ful  of  the  public  In¬ 
terest.  Naturally  such 
a  policy  is  fruitful  of 
advertising  triumph 
as  well. 


The  Toledo 
Blade 


Largest  2-cent  even¬ 
ing  circulation  in  Ohio 
—  a  newspaper  of 
dominant  power  in  a 
community  of  notable 
wealth. 


The  Detroit 
Journal 

More  than  100,000 
bed-rock  circulation — 
and  an  evergrowing 
popularity  in  a  city  of 
supreme  buying  power 

The  Newark 
Star-Eagle 

Each  day  finds  it 
more  strongly  en¬ 
trenched  in  a  city  that 
recognizes  in  it  a  long 
hoped  for  institution 
for  real  public  service. 
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VETERAN  CIRCULATION  MAN  TELT-S 
WHY  MAILS  ARE  DELAYED 


Railway  Mail  Clerks  Overworked  and  Underpaid,  in  Interest 
of  ''Economy'’  in  the  Post  Office  Department — 

Relief  Depends  on  Change  of  Policy. 

By  Harry  Eli^worth  First. 

Circulation  Manager,  Methodist  Book  Concern. 

WHY  are  mails  Inordinately  late  with  such  Kreat  frequency?  Why  should 
it  require  from  seven  to  ten  days  after  The  Editor  and  Pubusher  is  de- 
pasited  in  the  General  Post  Oflice  in  New  York  until  it  is  delivered  at  the 
home  of  subscribers  in  Cincinnati?  Even  with  the  curtailment  of  much  train  ser¬ 
vice  and  the  slowns  down  of  .schedule.s.  New  York  and  Cncinnati  aro  still  only 
twenty-four  hours  apart  on  any  one  of  several  of  the  leading  railroads  between 
these  cities. 

The  answer  is  not  in  the  missing  or  connections  owing  to  the  late  running 
of  trains,  as  very  happily  suggested  by  the  Honorable  Postmaster-General,  for 
the  all-sufficient  rea.son  that,  the  trains  are  continuous  affairs,  and  run  through 
from  initial  to  terminal  without  break-up,  hence,  there  is  not  much  opportunity 
for  “missing”  mail  originating  at  initial  point  and  designated  for  a  terminal. 

Railway  Mail  Clerks  Are  Human 


We  will  have  to  gue.ss  some  more,  and 
l>efore  we  start  on  a  circuitous  trip  that 
may  lead  to  nowhere,  I  want  to  drop  an 
observation  or  two  on  the  jiersonnel  of 
the  Railway  Mail  Service,  as  gained 
from  a  close  and  Intimate  as.sociation 
.and  connection  going  back  for  just  one- 
third  of  a  century.  Railway  postal  clerks 
are  patriots.  As  much  so  as  sailors  oi 
.soldiers  in  time  of  peace.  They  face 
dangers  and  hardships  beyond  that  of 
mo.st  any  other  vocation.  They  have  to 
be  men  of  superior  intelligence,  high 
character,  and  sturdy  strength,  else  they 
could  not  stand  the  exacting  and  trying 
duties  that  fall  to  their  lot  to  perform. 

They  are  expert  specialists  in  their 
line.  The  gruelling  study  in  preparing 
for  the  duties  they  perform  is  of  no  spe¬ 
cial  value  in  any  other  position  or  avo¬ 
cation.  The  same  amount  of  study 
(preparation)  would  make  them  pro¬ 
ficient  in  law,  medicine,  civil  engineer¬ 
ing,  or  any  of  numerous  profes.slons.  It 
is  their  stock  in  trade;  their  means  of 
livelihood.  In  other  and  happier  years 
(hey  liave  been  tried  and  found  worthy 
and  thoroughly  competent  before  that 
august  tribunal — the  American  public. 
They  work  out  in  the  darkness  of  night, 
standing  up  in  a  postal-car  writh  the 
train  running  at  high  speed,  bracing 
one’s  self  as  it  swings  around  curves; 
when  storms  are  raging,  streams  are 
swollen,  and  bridges  and  fills  unsafe. 
The  engineer  and  firemen  many  see 
danger  ahead  and  jump,  but  how  about 
the  postal  clerks,  cooped  up  in  a  closed 
car  right  behind  the  ponderous  machine 
driving  the  train,  and  what  chance  have 
they?  None. 

Man  for  man,  railw'ay  postal  clerks 
.stand  out  for  efficiency,  intelligence,  de¬ 
votion  to  duty,  the  equal  of  any  body 
of  men  in  the  public  service — or  any  oth¬ 
er  service  for  that  matter — in  the  Unit¬ 
ed  States.  So  much  for  the  man-power 
of  the  great  Railway  Mall  Service  of 
which  America  used  to  boast 

HISTORY  OF  SB3t\TCE. 

The  distri'oution  of  mall  on  trains  in 
tran.sit  was  established  in  August,  1864, 
on  the  line  of  the  Chicago  &  Northwest¬ 
ern  Railway,  between  Chicago,  Ill.,  and 
Clinton,  la.  From  that  beginning  it 
grew  and  was  extended  to  all  the  rail¬ 
roads  of  the  country,  and  the  American 
system  was  conceded  to  be  the  greatest 
and  most  efficient  in  the  world.  The 
public — who  paid  the  bills — never  ask¬ 
ed,  and,  indeed,  never  cared,  "how  much 
it  cost" — ^but  was  only  Interested  in  “how 
good,"  not  “how  cheap,”  can  the  service 
be  made.  There  was  no  special  rea.son 
why  the  Post  Office  Department  should 
be  a  revenue-earning  department  any 


more  than  the  Army  Department  or  the 
Interior  Department,  or  the  Attorney- 
General’s  Department  should  be  made 
self-sustaining.  Each  and  all  were  pub¬ 
lic  utilities,  and  necessities  for  the  pro¬ 
tection,  upbuilding,  and  expansion  of  the 
American  Union  and  its  Institutions. 

Up  to  late  In  1916  the  railroads  were 
compensated  for  the  carriage  of  mails 
according  to  tonnage,  based  on  a  weigh¬ 
ing  taken  every  four  years.  This  seem¬ 
ed  to  be  the  rational  way  to  reach  a 
reasonable  basis  for  compensation,  as  the 
compensation  was  based  on  the  daily 
average  weight  carried  during  the  pe¬ 
riod  the  weight  were  taken.  The  rail¬ 
roads  were  generally  satisfied,  and  the 
public — except  a  few  politicians  looking 
for  trouble — did  not  complain.  And 
again,  on  further  thought,  weight  seems 
to  be  the  ba.sis  for  transporting  other 
commodities  carried  in  trains.  If  I  am 
not  greatly  in  error  the  Post  Office  De¬ 
partment  still  uses  the  weight  basis  for 
collecting  postal  revenues  from  the  pub¬ 
lic.  The  last  information  I  had  the  rate 
charges  by  the  Post  Office  Department 
for  first-class  letter  mail  was  three  cents 
for  an  ounce,  or  fraction  thereof,  and 
one  cent  a  pound  for  newspaper  mail  re¬ 
ceived  from  the  publishers,  and  so  on 
through  the  several  different  classes — 
but  none  based  on  the  space,  or  bulk,  it 
occupiedL 

THE  SPACE  METHOD. 

The  present  very  efficient  department 
of  posts  has  seen  a  new  light  in  the 
interests  of  economy.  I  should  say 
lights — because  there  are  so  many  dif¬ 
ferent  lights  and  angles  that  it  is  hard 
to  keep  track.  But  at  any  rate,  the 
railroads  are  now  In  most  part  being 
paid  for  mail  transportaion  by  the  space 
method.  If  you  know  of  any  railroad 
company  that  is  satisfied  with  its  mail 
compen.sation  under  the  present  meth¬ 
ods,  I  wish  you  would  send  me  a  postal 
card  with  the  address  of  its  general 
manager.  1  can  illuminate  the  idea  bet¬ 
ter  perhaps  by  giving  the  substance  of 
a  recent  conversation  I  had  with  the 
general  manager  of  one  of  our  impor¬ 
tant  railway  systems,  shortly  before  the 
Government  took  over  control  of  the 
railroads. 

I  said  to  this  “G.  M."  in  the  course 
of  a  running  talk:  “How  do  you  like 
the  pre.sent  space  method  of  payment 
for  carrying  the  mails?”  His  look  of 
disdain  would  havb  stopped  suddenly  an 
eight-day  clock,  and  the  temperature 
jumped  to  the  hlghe.st  degree  I  have 
known  since  the  cold  weather  set  in, 
when  he  .said  most  emphatically;  "If  1 
could  have  my  way  about  it,  and  if  It 
would  not  be  the  means  of  crippling  the 


bu.sine.ss  and  social  fabric  of  all  the  peo¬ 
ple  living  In  our  territory,  I  would  like 
to  throw  every  bag  of  mail  oft  our  lines, 
and  keep  them  off  until  the  Government 
Post  Office  administrative  officers  re¬ 
turned  to  earth  and  the  practice  of  com¬ 
mon  sen.se.  Of  course,  that  can’t  be 
done,  as  the  mail  is  a  public  necessity, 
but  the  cheeseparing  methods  is  an  abom¬ 
ination  and  the  despair  of  an  Intel¬ 
ligent  railroad  man.  Why,”  said  he: 
“with  demands  that  are  made  upon  us 
since  this  space  plan  has  been  in  opera¬ 
tion,  with  the  parsimonious  rulings  and 
curtailments  in  the  interest  of  economy, 
I  very  much  doubt  if  we  are  breaking 
even  on  our  mall  pay,  to  say  nothing 
of  a  legitimate  interest  on  our  money 
investment  in  the  equipment,  and  the 
overhead  cost  of  light,  heat,  water,  etc., 
in  taking  care  of  the  cars  and  the  time 
of  our  employees  in  loading  and  unload¬ 
ing  mails  at  terminals  and  our  station 
agents  delivering  mail  to  and  from  the 
post  offices  at  intermediate  towns.” 

If  these  views  fairly  express  the  sen¬ 
timents  of  the  railroad  officials  of  the 
country — what  must  that  feeling  be  in 
the  aggregate  when  mas.sed  into  one 
great  big  “unit  of  thought?" 

EiARNINOS  OF  RAILWAY  MAIL  CLERKS. 

Now  then,  before  concluding  this  nar¬ 
rative  of  postal  affairs,  let  me  return  for 
a  moment  to  the  “mail  clerk”  and  the 
human  equation.  Not  long  .since  I  met 
a  postal  clerk  friend  of  mine  on  the 
.street.  One  whom  I  have  known  well 
for  more  than  thirty  years.  Let  me  pre 
.sent  the  scenery  with  its  background. 
He  has  been  in  the  Railway  Mail  Service 
thirty-two  years,  or  since  1886.  He  is 
fifty-eight  years  of  age.  He  has  always 
been  of  the  same  political  faith  as  now 
governs  the  States.  His  reputation  for 
honesty,  .sobriety,  and  industry  has  never 
been  doubted.  He  is  the  father  of  .six 
children — three  sons  and  the  same  num¬ 
ber  of  daughters.  When  he  entered  the 
service  he  drew  a  salary  of  $800  per  an¬ 
num.  During  these  thirty-two  years  he 
has  been  able  to  have  it  increased  to 
$1,500 — but  owing  to  curtailments  he  will 
have  to  take  a  reduction  to  $1,200 — or 
one  hundred  dollars  a  month — after  thlr- 
ty-two  years  of  faithful,  hazardous  ser¬ 
vice.  I  said  to  him,  “Bob -  (that  Isn’t 

his  name),  how  are  you  coming  on,  and 
how  is  the  Mail  Service?”  He  looked 
haggard  and  drawn.^  He  replied,  half¬ 
heartedly,  “I  am  sick  at  heart  and  thor¬ 
oughly  discouraged.  I  am  too  old  to 
start  anew — besides  I  don’t  know  any¬ 
thing  outside  of  the  mail  service.  I  sup 


pose  I’ll  have  to  keep  going  until  I  am 
called  to  the  other  shore,  or  the  Depart¬ 
ment  turns  me  out  when  I  am  no  longer 
able  to  perform  my  work.” 

I  asked  him  what  the  matter  Is  with 
the  service,  anyway,  as  everybody  ap¬ 
peared  to  be  out  of  sorts  one  way  or  other. 
He  said:  “Yes,  that  is  so;  the  esprit  de 
corps  is  gone;  the  boys  are  all  sore  and 
disgusted;  the  salary  has  not  kept  pace 
with  the  advance  in  cost  of  living;  the 
men  are  overworked  frequently;  we  are 
crowded  into  small  space,  in  the  cars  in 
order  that  the  Department  may  econo¬ 
mize;  terminals  are  congested  with  sec¬ 
ond-class  matter,  and  it  is  dumped  into 
baggage  cars  and  carried  up  and  down 
the  railroads  before  final  distribution  and 
dl.spatch;  we  are  haraa.sed  by  petty  of¬ 
ficials,  who  have  records  to  make  and 
red-tape  to  enforce — in  the  interest  of 
economy,  and  then  to  top  It  ail  off,  the 
powers  that  be  publicly  treat  us  as  slaves 
or  serfs  by  attempting  to  deny  us.  the 
right  to  organize  or  to  maintain  our 
Railway  Mail  Association,  or  to  ask  Coiu- 
gress  as  a  body  to  give  us  the  relief  we 
feel  that  we  are  entitled  to  as  free  men 
and  citizens.  — 

“Only  recently,  however,  in  spite  of 
the  Department,  we  have  been  given  a 
charter  by  the  Federation  of  Labor,  and 
possibly  a  brighter  day  may  dawn.  It’s 
our  only  hope  at  present.” 

And  thus,  dear  Editor  and  Publish¬ 
er,  I  have  completed  the  circuit.  What 
may  you  expect  with  the  service  in  a 
state  of  unhappiness;  the  railroad  of¬ 
ficials  in  ugly  humor,  and  the  public — 
yes,  the  public — kicking  and  paying  the 
freight,  and  standing  the  brunt  of  the 
whole  thing.  My  story  doesn’t  answer 
the  question  as  to  “what’s  the  matter 
with  the  malls” — it  only  points  to  what 
Is  likely  to  be  at  the  bottom  of  a  part 
of  It  at  least. 


CIRCULATORS  TO  MEET  FEB.  14 


First  Regular  Meeting  of  Interstate  As¬ 
sociation  Called  for  Philadelphia. 

.\.  R.  Michener,  secretary  of  the 
Interstate  Circulation  Managers’  Asso¬ 
ciation,  has  sent  out  a  call  for  the  first 
regular  meeting  of  the  new  organiza¬ 
tion,  to  be  held  at  the  Hotel  Adelphia, 
Philadelphia,  Thursday  afternoon  and 
evening,  February  14. 

It  is  expected  that  circulation  mana¬ 
gers  from  Pennsylvania,  Delaware, 
Maryland,  New  Jersey,  and  the  Dis¬ 
trict  of  Columbia  will  attend  the  meet¬ 


ing. 


First 

The  New  York  Times  printed  a  greater 
volume  of  advertising  in  January,  1918, 
than  any  other  New  York  newspaper — 
1,043,215  agate  lines.  It  was  the  only 
newspaper  to  publish  more  than  a  million 
lines  and  the  only  one  to  record  a  gain 
over  January,  1917.  The  aggregate  loss 
of  the  New  York  newspapers  in  compari¬ 
son  with  January,  1917,  was  1,333,172 
lines. 
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The  Editor  Publisher  for  February  9,  1918 


NEWSDEALERS’  STRIKE 
IS  DECLARED  OFF 


Will  Pay  11.40  a  Hundred,  With  Returns 
Allowed  for  Sixty  Days  Until  Sales 
Volumes  Under  New  Priee 
Are  Adjusted. 


After  nearly  two  weeks,  the  strike  of 
the  newsdealers  In  New  York  and  its 
immediate  vicinity  against  the  increase 
in  price  caused  by  the  metropolitan 
newspapers  going  to  two  cents  a  copy, 
has  been  officially  declared  off.  The  exe¬ 
cutive  committee  of  the  National  Asso¬ 
ciation  of  Newsdealers  and  Stationers 
met  on  Thursday  night  and  decided  to 
yield  without  any  demand  other  than 
had  been  granted  by  the  publishers  at 
the  very  beginning  of  the  strike,  and 
on  their  own  initiative.  After  the  meet¬ 
ing  Irwin  I.  Rackoff,  counsel  for  the 
Association,  issued  the  following  state¬ 
ment: 

"In  view  of  the  action  of  the  execu¬ 
tive  committtee  of  the  National  Associa¬ 
tion  of  Newsdealers  and  Stationers,  they 
order  a  discontinuance  of  the  strike  on 
the  part  of  the  newsdealers  and  news¬ 
boys  against  the  publishers.  Members 
of  this  organization  are  hereby  notified 
to  resume  business  on  and  after  this 
date.” 

The  terms  of  the  publishers,  $1.40  a 
hundred  to  the  dealers  and  full  returns 
of  unsold  papers  for  a  period  of  sixty 
days,  were  accepted.  This  the  pub¬ 
lishers  offered  on  the  first  day  of  the 
strike,  feeling  that  it  was  but  fair  that 
the  dealers  should  have  opportunity  to 
ascertain  the  effect  of  the  two-cent 
price  upon  their  sales.  The  publishers 
are  willing  to  correct  any  conditions 
that  need  remedying,  so  far  as  returns 
are  concerned,  that  become  apparent 


during  the  sixty  day.s.  The  official  ac¬ 
tion  concluding  the  strike  came  only 
after  all  Manhattan  dealers  had  re¬ 
turned  to  selling  the  papers. 

IlliOKE  A  WEEK  AGO. 

The  strike  broke  a  week  ago,  as  was 
told  by  The  Editor  and  Publisher,  aftd 
the  publishers  gradually  put  out, 
through  the  stations  they  established 
all  over  the  city,  an  increasing  number 
of  papers  daily.  Not  until  Tuesday 
night,  however,  did  the  dealers  of  The 
Bronx  and  Staten  Island  return.  They 
were  followed  by  the  Harlem  on  Wed- 
ne.sday  night,  when  the  Stuyvesant 
Heights  dealers  also  declared  them¬ 
selves  willing  to  resume  their  sales.  The 
publishers  were  not  prepared  for  such 
a  wholesale  retreat,  and  were  nearly 
swamped  by  the  unexpected  size  of  re¬ 
turning  orders. 

Brooklyn,  where  the  strike  started, 
was  the  last  to  yield,  coming  back  only 
after  the  executive  committee  had  is¬ 
sued  its  order.  Yesterday  morning,  even 
in  that  borough,  papers  were  delivered 
at  residences  as  before  the  .strike,  and 
all  street  news  stands  were  doing  busi¬ 
ness  as  usual. 

The  publishers  declare  they  will  con¬ 
tinue  to  maintain  the  distributing  sta¬ 
tions.  Through  them,  they  say,  they 
can  obtain  a  more  nearly  even  distribu¬ 
tion  and  avoid  duplication  in  deliveries. 
Between  the  printing  of  the  papers  and 
the  delivery  to  the  public,  it  is  said, 
there  is  a  cost  of  about  $110,000  a 
month,  or  more  than  $5,000,000  a  year. 
One  publisher  figures  that  by  judicious 
use  of  the  stations  already  established 
and  the  new  ones  in  contemplation,  not 
less  than  half  this  vast  sum  can  be 
saved,  with  consequent  profit  to  the 
publi.shers.  “A  sum  of  money,”  he 
adds,  “quite  worth  while  paying  atten¬ 
tion  to  in  the.se  hard  times.” 


USE  WOOD  CELLULOSE 
FOR  EXPLOSIVES 


[mportant  Discovery  Announced  at 
Convention  of  Technical  Association 
of  Pulp  and  Paper  Industry — 
Elect  Officers  at  Waldorf. 


The  American  Paper  and  Pulp  Associ¬ 
ation  and  its  constituent  bodies  were  in 
convention  at  the  Waldorf-Astoria  Ho¬ 
tel  this  week  from  Tuesday  morning  un¬ 
til  Friday  night.  One  of  the  most  in¬ 
teresting  features  was  the  announce¬ 
ment,  made  at  a  session  of  the  Techni¬ 
cal  Association  of  the  Pulp  and  Paper 
Industry,  that  for  the  first  time  in  the 
United  States  successful  use  had  been 
made  of  wood  cellulose  as  a  substitute 
for  cotton  in  the  manufacture  of  ex¬ 
plosives.  The  Importance  of  this  dis¬ 
covery  is  said  to  be  indicated  by  the  fact 
that  had  the  German  scientists  not  made 
a  similar  discovery  after  the  war  began, 
Germany  would  not  now  be  able  to  pro¬ 
duce  explosives  in  sufficient  quantities 
to  supply  her  armies,  since  cotton  im¬ 
ports  have  been  shut  off.  W.  E.  Byron 
Baker,  of  Lock  Haven,  Pa.,  was  named 
as  the  discoverer  of  the  process. 

Officers  of  the  Technical  Association 
were  elected  as  follows:  President, 
Henry  P.  Car  ruth,  American  Writing 
Paper  Company,  Holyoke,  Mass.;  vice- 
president,  Henry  F.  Obermanns,  Ham- 
mermill  Paper  Company,  Erie,  Pa.;  sec¬ 
retary-treasurer,  Thomas  J.  Kennan,  117 
East  24th  Street,  New  York.  Executive 
committee;  Henry  P.  Carruth,  Raymond 
S.  Hatch,  Crocker-McElvain  Company, 
Holyoke,  Mass.;  Ernst  Mahler,  Kimber¬ 
ly-Clark  Company,  Neenah,  Wis.;  Harry 
E.  Fletcher,  Fletcher  Paper  Company, 
Alpena,  Mich.;  Henry  F.  Obermanns. 


The  new  officers  of  the  .\merican  Pa¬ 
per  and  Pulp  Association  are:  Pre.sident, 
Arthur  B.  Daniels;  vice-president.s, 
Frank  L.  Moore  and  I..  M.  Alexander; 
.secretary-treasurer,  A.  D.  Naylor. 

The  banquet  on  Thursday  evening 
was  held  in  the  grand  ballroom  of  the 
Waldorf-Astoria,  and  was  attended  by 
1,200  members  and  guests.  The  speak¬ 
ers  were  the  Rev.  Dr.  Nehemiah  Boyn¬ 
ton,  Col.  Sir  Walter  Lawrence,  G.C.I.E., 
C.B.,  and  Thomas  A.  Daly. 


Paterson  News  Goes  to  Two  Cents 
The  Paterson  (N.  J.)  Evening  News, 
for  some  time  the  only  penny  news¬ 
paper  in  that  city,  adopted  the  two- 
cent  price  February  4. ,  J.  C.  Ijcvine, 
business  manager,  informs  The  Editor 
AND  PuBiJSHER  that  the  step  has  been 
taken  because  of  pressure  brought  to 
bear  by  the  local  newsdealers,  who 
claimed  that  they  could  no  longer  af¬ 
ford  to  deliver  a  penny  newspaper. 


New  Price  Wins 

The  Waterloo  (la.)  Evening  Courier, 
which  advanced  its  subscription  rate 
to  $4  a  year  and  city  deliveries  to  15 
cents  a  week  on  January  1,  1918,  re¬ 
ports  a  net  loss  for  the  month  of  Janu¬ 
ary  of  sixty  mail  subscriptions  and  278 
carrier  subscriptions.  As  the  total  cir¬ 
culation  of  the  Courier  is  above  four¬ 
teen  thousand,  the  small  loss  because 
of  the  Increased  price  is  con.sidered  by 
A.  W.  Peterson,  the  general  manager, 
to  con.stitute  a  record. 


New  Associate  Member  A.  N.  P.  A. 

The  Greenville  (S.  C.)  Daily  News 
has  been  elected  to  a.ssoci.ate  meml)er- 
ship  in  the  American  Newspaper  Pub¬ 
lishers’  Association. 
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Each  new  year  calls  for  a  new  issue 
of  a  publication  where  the  changes 
exceed  50,000  annually. 

The  present  volume,  which  marks  the 
Fiftieth  Year  of  publication,  contains  a 
number  of  new  features.  Among  these  are 
a  Population  Map,  an  Economic  Map,  and 
an  Army  Map  showing  locations  of  camps, 
and  cantonments,  giving  list  of  their  pub¬ 
lications,  etc. 

A  purchase  while  the  year  is  new  means 
longer  service  from  the  book.  Descriptive 
matter  on  request. 

The  book  will  be  sent  anywhere  in  the 
United  States  (all  charges  paid)  on  receipt 
of  price — $10.00 — by  the  publishers. 


N  W.  AYER  &  SON,  Philadelphia,  Penna. 


EDITORIAL 


CURTAILING  NEWS  PRINT  PRODUCTION 

HE  Fuel  Administrator’s  closdngr  order  affects 
about  sixty  news  print  mills,  whose  total  aver¬ 
age  daily  production  of  print  paper  —  ohieflv 
standard  news — amounts  to  about  4.020  tons.  This 
figure  is  ba.sed  upon  production  for  the  second  week 
in  January,  in  which  no  holidays  interfered,  and  the 
e.stimate  is  based  upon  .six  full  working  days.  Count¬ 
ing  Saturday  half-holidays,  observed  by  many  com¬ 
panies,  the  average  daily  production  would  be  some¬ 
what  higher  than  the  total  named. 

It  will  thus  be  .seen  that,  for  each  week  during 
which  the  Monday  closing  order  is  effective,  a  cur¬ 
tailment  of  production  of  news  print  amounting  to 
more  than  four  thousand  tons  may  be  anticipated. 
Mill  reserves,  now  amounting  to  about  35,000  tons, 
will  inevitably  be  further  depleted — and  this  result 
would  tend  to  disturb  a  market  which  had  been 
steadily  recovering  Its  balance. 

If  the  closing  of  the  mills  one  day  a  week  were 
made  necessary  for  the  conservation  of  fuel,  the 
consumers  of  news  print  would  have  neither  the 
right  nor  the  inclination  to  protest  against  the 
order.  But  the  saving  of  coal,  in  an  industry  where 
the  use  of  water  power  is  general,  will  obviously 
be  very  small,  while  the  restriction  of  production 
will  prove  to  be  of  grave  import. 

As  pointed  out  by  The  Editor  and  Publisher  last 
week,  the  Fuel  Administration  has  acted,  in  refus¬ 
ing  exemption  to  the  news  print  mills,  on  the  as¬ 
surance  of  the  Federal  Trade  Commission  ^that  the 
publishers  of  the  country  have  in  storage  supplies 
to  meet  a  month’s  needs.  Here  we  have  an  instance 
of  the  fallibility  of  statistica  The  reports  of  pub¬ 
lishers  to  the  Commission  will  show  that  this  re¬ 
serve  stock  in  the  hands  of  publishers  is  by  no 
means  evenly  distributed.  As  is  well  known,  many 
important  newspapers  throughout  the  country  are 
on  the  very  verge  of  suspension  of  publication,  due 
•  to  delays  of  shipments  of  paper  and  to  difficulties 
in  placing  orders  on  reasonable  terma  Prospects 
for  relief  for  these  new.spapers  are  not  brightened 
by  this  forced  curtailment  of  mill  production. 

The  Government  has  wisely  realized  the  neces¬ 
sity  for  the  continued  publication  of  the  newspa¬ 
pers,  and  has  exempted  them  from  the  application 
of  the  closing  order.  To  provide  for  the  publica¬ 
tion  of  newspapers  on  the  Monday  holidays  and 
at  the  same  time  to  prohibit  the  manufacture  of 
news  print  paper  on  those  days  is  to  fly  in  the 
face  of  common  sense.  It  is  to  hark  back  to  the 
ppirit  of  the  Egyptian  edict  that  the  Israelites  .should 
make  bricks  without  straw. 


EXT  to  the  originator  of  a 
good  sentence  is  the  first 
quoter  of  it. — Emerson. 

THE  NEWS  PRINT  HEARINGS 
HE  news  print  hearing  at  Washington  on 
Monday  demonstrated  how  strong  a  fight  is  to 
be  made  by  counsel  for  the  manufacturers  for 
technical  advantages.  Fully  aware  that  it  Is  the 
purpose  of  the  Federal  Trade  Commission  to  ad¬ 
judicate  a  maximum  price  for  paper  on  the  date 
previously  fixed,  April  1,  and  to  render  a  decision 
on  the  evidence  then  in  hand,  the  lawyers  for  the 
manufacturers  sought  postpKinements  of  the  hear¬ 
ings.  They  cannot  procure  complete  cost  statistics, 
they  contend,  before  March  16. 

They  have  won  their  point,  and  have  thereby 
scored  a  tactical  victory.  For  there  will  be  all  too 
little  time,  after  they  shall  have  presented  their 
cost  schedules,  for  full  analysis  and  consideration  of 
such  evidence.  In  the  Canadian  investigation,  where 
the  cost  schedules  presented  by  the  manufacturers 
were  admitted  in  evidence  without  question,  it  is 
now  alleged  that  a  good  deal  of  statistical  fiction 
crept  in,  dressed  up  In  the  sober  garb  of  facta' 

It  is  not  to  be  assumed  that  the  same  thing  may 
happen  here.  But  it  is  obviously  essential  that 
statements  of  fact  set  forth  in  cost  schedules,  even 
if  incontrovertible  under  analysis,  must  be  subject 
to  the  closest  scrutiny.  And  it  is  equally  obvious 
that,  in  a  matter  of  such  far-reaching  Importance, 
ample  time  should  be  available  for  full  discussion, 
for  clarification  and  elucidation,  for  examination  of 
witnesses,  for  the  gaining  of  clear  light 
The  maximum  price  for  news  print  should  be 
based,  in  justice  to  the  makers  and  users  alike,  on 
evidence  as  to  costs  which  has  stood  the  fire  test. 
That  the  Federal  Trade  Commission  will  so  base 
its  findings  is  not  to  be  doubted.  That  the  Commi.s- 
sioners  will  be  able  to  clear  away  all  ambiguities 
that  may  appear  in  the  cost  schedules,  in  spite  of 
the  limited  time,  and  to  fix  a  fair  and  reasonable 
price.  Is  ns-siired — and  this  a.ssurance  is  strengthen¬ 
ed  by  the  fact  that  the  users  of  news  print  paper 
are  quite  as  ably  represented  at  the  hearings  by 
legal  talent  as  are  the  manufacturers. 


“FOR  A  DEPARTMENT  OF  ADVERTISING” 

IT  Is  timely  to  state  that  the  position  which  The 
Editor  and  Publisher  has  taken  in  urging  the 
policy  of  paid  advertising  upon  the  Government 
is  in  entire  accord  with  the  convictions  of  a  vast 
majority  of  American  publishers  and  advertising 
men. 


THE  A.  B.  C.  RATE  INCREASE 
HE  officials  of  the  Audit  Bureau  of  Circulations 
have  sent  to  members  of  the  organization  lit¬ 
erature  bearing  upon  the  proposed  rate  in¬ 
crease.  The  matter  is  voluminous.  To  read  it  in  de¬ 
tail  and  to  adjudge  fairly  the  merits  of  the  request 
for  more  revenue  would  require  a  great  deal  oftime, 
and  consecration  to  the  task  on  the  part  of  any 
busy  man. 

Of  one  thing  the  publisher-mem'bers  may  feel  rea¬ 
sonably  well  assured:  The  proposition  for  a  rate  in¬ 
crease,  amounting  to  a  minimum  of  $35,000  per  year, 
may  well  wait  upon  the  formulation  of  more  econ¬ 
omical  administrative  policies  by  the  officials  and 
directors  of  the  Bureau. 

The  members  are  now  asked  to  vote  upon  the 
propseal  by  February  16.  The  safe  and  conserva¬ 
tive  course  is  to  vote  “No.” 

THE  PROPER  “PROPORTION” 

N  determining  what  proportion  of  free  reading 
matter  should  be  accorded  to  an  advertiser  who 
buys  space,  a  publisher  should  be  guided  by  his 
own  experience  in  buying  things. 

How  much  free  news  print  stock  does  the  manu¬ 
facturer  or  jobber  allot  to  you  as  a  bonus  with  your 
orders?  What  does  the  ink  man  give  you?  Does 
your  landlord  give  you  the  free  use  of  a  few  extra 
offices  or  lofts  to  show  his  appreciation  of  your  gen¬ 
erosity  in  agreeing  to  pay  rent  for  certain  space? 

If,  on  the  other  hand,  you  must  pay  for  every¬ 
thing  which  enters  into  the  production  of  your 
newspaper,  and  must  depend  for  your  revenues  upon 
your  sales  of  the  paper  and  of  the  advertising  space 
in  it,  why  should  you  give  away  either  of  these 
commodities? 

"DEMON  SPACE”  IN  CONTROL 
EADEHS  of  The  Editor  and  Publisher  will  be 
disappointed  by  the  absence  this  week  of  the 
second  section  of  Prof.  Charles  G.  Ross’s  ex¬ 
cellent  and  interesting  article  telling  of  newspaper 
life  in  Australia,  Space  limitations  have  forced  us 
to  withhold  it,  much  to  our  regret.  It  will  appear 
without  fail  in  our  next  issue. 


SENATOR  HOKE  SMITH  tells  The  Editor  and 
Publisher  that  he  doubts  whether  any  Federal 
Bureau  of  Advertising  “could  handle  the  marketing 
of  our  bond  issues  as  well  as  they  are  being  handled 
by  the  able  Secretary  of  the  Treasury.”  The  Edi¬ 
tor  AND  Publisher  shares  Senator  Smith's  admira¬ 
tion  for  the  ability  of  Mr.  McAdoo,  but  does  not  be¬ 
lieve  that,  even  with  his  acquiescence,  the  donation- 
policy  in  advertising  the  bonds  should  be  further 
followed.  The  Secretary’s  dynamic  force,  and  his 


THE  PERIOD  OF  TRANSITION 

HE  New  York  advertisers  are  said  to  have  pro¬ 
posed  to  the  publishers  of  the  daily  newspapers 
last  week  that  rebates  be  allowed  to  them  from 
the  contract  advertising  rates,  to  cover  the  tem¬ 
porary  losses  in  circulation,  due  to  the  two-cent 
price  and  the  strike  of  the  newsboys  and  dealers 
against  the  papers. 

The  publishers  declined  to  grant  this  concession, 
basing  their  action  on  the  ground  that,  in  perioils 
of  temporary  inflation  of  circulation,  no  additional 
charge  is  made  to  the  advertisers — and  that  this 
policy  should  apply  to  the  present  situation. 

Newspapers  of  largre  circulation  are  subject,  even 
in  the  usual  routine  of  events,  to  fluctuations  in 
circulation — sometimes  material  ones.  A  big  news 
story  will  .send  the  circulation  of  a  newspaper  sky¬ 
rocketing.  For  an  evening  newspaper  to  be  forced 
to  print  100,000  additional  copies  in  a  day,  to  meet 
the  demand  of  the  public  for  big  news,  is  not  at 
all  unusual. 

The  advertising  rate  card,  however,  is  based  gen¬ 
erally  upon  average  net  paid  circulation.  That  the 
New  York  advertisers  will  get  more  than  they  pay 
for  in  the  way  of  circulation.  In  spite  of  temporary- 
slumps,  is  assured.  And  the  new  circulations  of  the 
New  York  dallies  will  be  free  from  duplications  and 
wastes — circulations  potentially  one  hundred  per 
cent  responsive  to  advertising. 


It  is  true — and  it  is  a  fine  thing  that  it  Is  true — 
that  advertising  men  all  over  the  country  are  work¬ 
ing  earnestly  and  effectively  to  aid  the  Government 
in  securing  donations  of  advertising  space  from  bus¬ 
iness  men  and  from  publishers  for  patriotic  pur- 
po.ses.  This  does  not  mean  that  these  men  believe 
in  the  policy  of  donated  adverti.sing.  It  means  that 
they  are  loyal  citizens  of  the  nations,  and  that 
they  will  work  for  the  interests  of  the  nations,  un¬ 
grudgingly,  even  if  sure  that  “somebody  has  blun¬ 
dered.” 

These  volunteer  workers  will  welcome  a  reversal 
of  the  present  policy — and  it  is  no  secret  that  many 
of  them  are  using  their  best  efforts  to  secure  a  re¬ 
versal  of  that  policy. 
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habit  of  accomplishing  whatever  he  undertakes,  do 
not  excuse  the  Congress  for  its  failure  to  provide 
him  with  money  and  an  efficient  organization  for 
advertising  the  bond  offerings. 


The  Government  has  undertaken  most  of  the  big 
tasks  of  this  war  in  a  big  way.  In  the  matter 
of  advertising  the  bond  sales  the  effort  has  been  big 
and  all-embracing — but  the  policy  adopted  has  been 
wrong.  This  fact,  admitted  by  every  man  who  knows 
anything  about  the  subject  of  advertising,  cannot 
be  too  often  stated — for  it  is  never  too  late  to  cor¬ 
rect  a  blunder.  Citizens  should  not  be  called  upon 
to  donate  the  money  needed  by  the  Government  to 
pay  for  advertising.  That  they  will  do  so  Is  not 
to  be  doubted — as  they  have  demonstrated  so  Im¬ 
pressively  in  the  past.  But  that  proves  only  the 
patriotism  of  Americans.  It  does  not  prove  the 
soundness  of  the  policy. 

Finley  peter  DUNNE,  better  known  as  Mr. 

Dooley,  of  Archy  Road,  has  become  an  editor. 
His  publication  is  known  as  the  Pioneer  Bulletin, 
and  is  IjBued  by  the  War  Savings  Committee  of 
New  York  City.  Readers  of  the  Pioneer  Bulletin 
who  search  for  Doolyisms  will  be  disappointed.  Mr. 
Dooley  edits  his  paper  in  a  serious  mood.  He  says 
that  its  purpose  is  single  and  simple — to  help  sell 
War  Savings  and  Thrift  stamps;  that  Uncle  Sam  is 
at  war,  and  needs  our  money,  and  must  have  it. 
To  editors  he  says  that  the  Bulletin  is  published  for 
them  and,  he  hopes,  will  be  republished  by  them. 


The  Editor  ^  Publisher  for  February  9,  1918 
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PERSONALS 

George  s.  Oliver,  son  of  United 
States  Senator  George  T.  Oliver,  has 
been  elected  to  succeed  his  father  as 
president  of  the  Newspaper  Printing 
Company,  publisher  and  owner  of  the 
Pittsburgh  Gazette  Times  and  the  Pitts¬ 
burgh  Chronicle-Telegraph.  Augustus 
K.  Oliver  succeeds  his  brother  George 
S.  Oliver  as  vice-president,  and  David 
B.  Smith  was  elected  secretary  in  addi¬ 
tion  to  being  trea-surer. 

John  Burgcs.s,  president  of  the  Min¬ 
neapolis  Daily  News,  has  been  elected 
a  director  of  the  Bankers  Trust  &  Sav¬ 
ings  Bank,  a  million-dollar  institution 
of  that  city. 

David  Lawrence,  Washington  corre¬ 
spondent  for  the  New  York  Evening 
Post,  spoke  on  the  war  before  the  Uni¬ 
versity  Club  of  Buffalo,  February  2.  He 
stated  that  the  United  States  has  now 
more  trained  aviators  than  the  British 
and  French  Governments  combined. 

W.  H.  Cowles,  publi.sher  of  the  Spokes¬ 
man-Review,  has  returned  to  Spokane 
after  several  weeks  at  his  winter  home 
in  Santa  Barbara,  Cal. 

Edward  B.  McLean,  owner  of  the 
Washington  Po.st  and  the  Cincinnati  In¬ 
quirer,  has  made  arrangements  to  go  in¬ 
to  horse-racing  extensively  this  season. 
His  stable  compri.ses  a  number  of  co.stly 
animals  bought  by  him  in  England  and 
France. 

Lucian  Withers,  former  re-write  man 
and  reporter  for  the  Chicago  Evening 
Ameican,  has  joined  the  reportorlal  staff 
of  the  Chicago  Herald. 

Fred  Goodcell,  of  the  San  Francisco 
Bulletin,  has  been  elected  president  of 
the  Newspapermen’s  Club,  of  San  Fran¬ 
cisco,  to  succeed  Franck  Havenner,  of 
the  Bulletin,  who  went  to  Washingrton 
as  .secretary  to  Senator  Hiram  Johnson. 

Earl  Mushlitz,  associate  editor  of  the 
Indianapolis  Star,  who  was  in  Washing¬ 
ton  while  the  flurry  over  Secretary 
Baker  was  raging,  and  who  wrote  for 
his  paper  a  number  of  interesting  stories 
of  that  incident,  has  returned  home  and 
resumed  his  editorial  work. 

William  Neal  has  resigned  as  city 
editor  of  the  Indiana  Dally  Times  and 
joined  the  aviation  corps  of  the  army. 
John  Carson  has  taken  the  city  desk. 

A.  R.  Kling,  editorial  writer  on  the 
Indiana  Dally  Times,  has  resigned. 

Donn  McEUwalne  has  re.slgned  as 
copy  reader  on  the  Indiana  Dally  Times 
and  joined  the  staff  of  Motography,  in 
Chicago. 

A.  E.  Ford,  formerly  of  the  Wlnnepeg 
Telegram;  H.  Saul,  formerly  of  the 
Manitoba  Free  Press,  and  F.  R.  Munro, 
formerly  \^lnnepeg  representative  of 
MacLean  Publishing  Co.,  have  Joined 
the  advertising  staff  of  the  Regina 
Morning  Leader. 

George  Blggers,  of  Louisville,  has 
been  appointed  sporting  editor  of  the 
Indianapolis  Star,  succeeding  Ralston 
Goss,  who  has  gone  to  the  Chicago  Her¬ 
ald.  Mr.  Blggers  has  been  sporting  edi¬ 
tor  of  the  Louisville  Herald  for  several 
years. 

Nohe  Taylor,  for  a  number  of  years 
general  assignment  reporter  on  the  In¬ 
dianapolis  Star,  and  since  the  declara¬ 
tion  of  war  with  Germany,  staff  corre¬ 
spondent  at  Camp  Taylor,  Ky.,  and 
Camp  Shelby,  Miss.,  has  resigned  to  ac¬ 
cept  a  position  with  the  Washington 
Bureau  of  the  United  Press. 

Walter  L.  Haight,  a  former  Milwau¬ 
kee  newspaper  man  and  a  member  of 
the  Milwaukee  Press  Club,  has  been 
made  captain  of  Battery  .\  of  the  heavy 
.■irtillery. 

S.  Hamano,  telegraph  editor  of  the 
North  American  Tunes,  one  of  the 
leading  .Tapanese  new.spaners  on  the 
Pacific  Coast,  publl.shed  at  Seattle,  has 
resigned  and  will  soon  leave  for  New 


XJ^HEN  shall  all  merits  good  be  each  man*s 
rule? — Tennyson. 


ANACONDA  STANDARD  BURNT  OUT 

Has  Temporary  Quarters  With  Butte. 
Mont.,  Post,  While  Repairing  Damage. 


York  to  assist  with  the  publi.shing  of 
a  new  English  magazine,  an  organ  of 
Japanese  residents  of  this  country. 

Miss  Jeannette  Rankin,  of  Montana, 
the  first  woman  to  occupy  a  seat  in 
Congress,  was  a  guest  and  sitcaker  at 
the  Boston  Press  Club  last  week.  Mis-s 
Rankin  was  accompanied  to  Boston  by 
Jack  R.  Connolly,  formerly  president 
of  the  Press  Club  and  day  city  editor 
of  the  Herald,  who  was  mainly  respon¬ 
sible  for  her  visit  Ea.st. 

Meredith  Nicholson,  the  author,  will 
l)e  the  principal  speaker  at  the  annual 
dinner  of  the  Indiana  Democratic  Edi¬ 


J.  Roy  Williams,  editor  of  the  MoAles- 
ter  (Okla.)  News-Capital,  has  announc¬ 
ed  that  he  will  be  a  candidate  for  State 
Senator  from  Pittsburg  County. 

A.  Vernon  Leckie,  formerly  a  star  re¬ 
porter  for  the  Chicago  Examiner  and 
other  Chicago  newspapers,  as  well  as 
former  managing  editor  of  the  Joliet 
(Ill.)  Herald-News,  has  been  accepted 
for  the  British  Royal  Fying  Corps  and 
has  left  for  Toronto,  Canada. 

Visitors  to  New  York 
D.  B.  Plum,  Troy  (N.  Y.)  Record. 
Col.  Robt.  Ewing.  New  Orleans  (I.a.) 


The  plant  of  the  Anaconda,  Mont., 
Standard  has  been  destroyed  by  fire,  but 
the  paper  will  be  I.ssued  regularly 
through  the  courtesy  of  the  Butte  Post, 
which  offered  its  contemporary  accom¬ 
modations  until  it  should  be  able  to 
repair  the  damage  done  by  the  flames 
and  resume  business  in  its  own  quar¬ 
ters. 

The  fire  destroyed  all  advertising  copy 
and  cuts,  and  the  Standard  is  asking 
agencies  and  advertisers  to  rush  new 
schedules,  copy  and  mats  or  cuts  to 
the  Butte  oftlce. 


torial  Association  at  Indianapolis  Feb¬ 
ruary  21. 

Congressman  Henry  A.  Barnhart,  of 
the  Thirteenth  Indiana  District,  has 
announced  that  he  will  run  again  for 
the  Democratic  nomination.  Mr.  Barn¬ 
hart  la  owner  of  the  Rochester  (Ind.) 
Sentinel  and  chairman  of  the  House 
Committee  on  Public  Printing. 

Senator  Harry  S.  New,  of  Indiana, 
who  formerly  was  owner  and  editor  of 
the  Indianapolis  Journal,  has  intro¬ 
duced  a  bill  in  the  Senate  to  amend 
the  Selective  Draft  law  so  as  to  draft 
all  young  men  over  nineteen  and  under 
thirty-one  years  old. 

Fred  S.  Willbur,  who  has  been  man¬ 
aging  editor  of  the  East  St.  Louis  (Ill.) 
Journal  for  the  last  ten  years,  enlisted 
as  a  private  in  the  United  States  Army 
recently,  and  a  week  later  was  made  a 
first  lieutenant  of  the  One  Hundred  and 
Twenty-fourth  Infantry,  which  is  sta¬ 
tioned  at  Houston,  Tex. 

Louis  C.  Elbert,  who  has  been  news 
editor  of  the  Galveston  Daily  News  for 
several  years,  has  been  made  manag¬ 
ing  editor. 

W.  A.  Nixon,  formerly  of  the  Pitts¬ 
burgh  Post,  is  now  a  copy  reader  on 
the  Omaha  Times.  L.  M.  Doris,  of  the 
Po.st,  is  now  telegraph  editor  of  the 
Pitt.sburgh  Press. 

Marion  Wooster,  formerly  of  the  De¬ 
troit  Journal,  is  doing  general  assign¬ 
ments  on  the  Pittsburgh  Chronicle- 
Telegraph. 

Earl  E.  Craven  has  resigned  as  night 
city  editor  of  the  St.  Paul  Pioneer-Press, 
having  purchased  an  Interest  in  the  Mar¬ 
quette  (Mich.)  Chronicle,  a  daily,  and 
will  be  its  managing  and  city  editor.  He 
is  succeeded  by  G.  N.  Briggs,  Sunday  edl- 


States  and  Shreveport  (I.A.)  Times. 

Frank  P.  Glass,  Birmingham  (Ala.) 
News. 

FRANK  A.  TIERNEY  HONORED 

Albany  Newsaper  Man  Elected  President 

of  Legislative  Correspondents’  Ass’n. 

{Speri-il  to  Tub  Eiiitor  and  Pubi.ishbh.) 

Aijjany,  February  6. — .Applications  of 
Miss  Pauline  E.  Mandigo.  of  the  Albany 
Knickerbocker-Pn  .S.S,  and  Miss  Elizabeth 
King,  of  the  New  York  Evening  Po.st.  for 
membership  in  the  Legislative  Corre¬ 
spondents’  As.sociation  wore  filed  at  the 
annual  meeting  this  week.  They  are  the 
first  women  to  apply  for  member.ship  in 
the  organization. 

Frank  A.  Tierney,  of  the  Albany 
Times-Union,  was  elected  pre.sldent  ot 
the  As.sociation,  with  these  other  offi¬ 
cers:  First  vice-president,  Eelwart 

Staats  Luther,  New  York  Telegraph;  sec¬ 
ond  vlce-pre.sldent,  Russell  Hathaway, 
jr..  Associated  Press;  treasurer,  James 
H.  Gaylor,  Albany  Journal;  secretary 
John  D.  Wish,  Syracuse  Journal;  board 
of  directors,  Harold  P.  Jarvis,  Buffalo 
Courier;  Edward  C.  Cuyler,  Utica  Press; 
Dennis  T.  Lynch,  New  York  Tribune;  W 
Axel  Warn,  New  York  Times;  George  W 
Van  Slyke,  New  York  Herald;  Joseph  I 
McEntee,  New  York  Sun;  Charles  S 
Hand,  New  York  World,  and  George  W 
Herrick,  New  York  Telegraph. 

Frederick  T.  Cardoze,  retiring  presi¬ 
dent,  and  Jo.seph  J.  Early,  of  the  Brook¬ 
lyn  Standard-L’nion,  have  been  named 
a  committee  of  arrangements  for  the  an¬ 
nual  dinner,  at  which  Theodore  Roose¬ 
velt  will  be  guest  of  honor  and  chief 
speaker. 


To  Aid  Advertising  Division 
The  Associated  Business  Papers,  Inc., 
has  appointed  a  committee  to  cooperate 
with  the  Division  of  Advertising  of  the 
Committee  on  Public  Information.  It 
consists  of  Arthur  J.  Baldwrin,  chair¬ 
man,  president  of  Associated  Business 
Papers.  Inc.,  and  vice-president  Mc- 
Graw'-Hill  Publishing  Co.,  New  York; 
.V.  C.  Pear.son,  vice-pre.sident  As.sociat- 
ed  Bu.slne.ss  Papers.  Inc.,  and  general 
manager  Dry  Goods  Economist,  New 
York;  Jesse  H.  Neal,  executive  secre¬ 
tary  .Associated  Business  Papers,  Inc.; 
Henry  Lee,  president  New  York  Busl- 
ne.ss  Publishers  Association,  and  vice- 
president  Simmons-Boardman  Publish¬ 
ing  Co.,  New  York:  E.  E.  Haight,  presi¬ 
dent  Chicago  Trade  Press  Association 
and  business  manager  Motor  Age,  (Ilhl- 
eago. 


Now  a  City  Editor 

Mis.s  Su.san  F.  Iden,  a  graduate  of 
the  Pulitzer  School  of  Journalism,  has 
l>een  appointed  city  editor  of  the  Ra¬ 
leigh  (N.  C.)  Times,  succeeding  Oscar 
J.  Coffin,  who  has  been  made  editor-in- 
chief.  Miss  Iden  has  won  a  reputation 
as  one  of  the  most  capal)le  newspaper 
women  of  the  South. 


Senator  Oliver  Remembered 
A  handsomely  carved  travelling  clock 
was  presented  to  United  States  Senator 
George  T.  Oliver  by  the  employees  of 
the  Pitt.sburgh  Gazette-Times  and  the 
Pittsburgh  Chronicle-Telegraph  last 
week  as  a  70th  birthday  gift. 


tor. 

Dow  B.  Congdon,  late  news  editor  of 
the  Minneapolis  Journal,  has  become 
night  ecStor  of  the  St.  Paul  Pioneer- 
Press,  succeeding  H.  B.  Crozler,  who 
takes  charge  of  the  Dispatch  news  desk 
in  place  of  A.  H.  Cook,  who  becomes 
Sunday  editor  of  the  Pioneer-Press. 

William  J.  Cochran,  who  has  been 
chief  of  the  staff  of  the  St.  Louis  Re¬ 
public  in  Wa.shington  for  the  last  four 
years,  has  resigned  that  position  to  be¬ 
come  permanent  director  of  publicity  of 
the  Democratic  National  Committee.  W. 
T.  Gray  has  been  appointed  to  succeed 
Mr.  Cochran,  and  has  been  in  Washing¬ 
ton  for  several  weeks  preparing  to  take 
over  the  bureau. 

Earl  Meyer  has  been  made  acting 
temporary  city  editor  of  the  St.  Louis 
Globe-Democrat,  succeeding  F.  D.  Papin, 
who  has  gone  to  the  Republic  as  assist¬ 
ant  city  editor. 

C.  W.  Howard,  lately  of  the  St.  Louis 
Republic,  has  joined  the  staff  of  the  New 
York  World. 

I.  P.  Harper,  travelling  representa¬ 
tive  of  the  Cleveland  Plain  Dealer,  visit¬ 
ed  l)alla.s,  Tex.,  last  week  gathering  sta¬ 
tistics  about  various  cities  of  the  South¬ 
west. 


The  Augusta  Herald  Has 
Signed  a  Contract  for  the 
Haskin  Service  for  a  Year 
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SOUTHERN  PUBLISHERS  URGE  SEPAR¬ 
ATE  POSTAL  RATE  FOR  NEWSPAPERS 

Legislative  Committee  of  S.  N.  P.  A.  Prepares  Amendment  to 
War  Revenue  Bill  Fixing  Zone  Rates  Which  Shall 
Apply  Solely  to  Newspaper  Mail. 


THK  MKMBEUS  of  the  Legislative  Committee  of  the  Southern  Newspaper 
Publishers’  Association  are  carrying-  forward  an  aggressive  campaign  for 
the  repeal  of  the  new  postal  rate  law,  so  far  as  it  applies  to  newspapers, 
and  it  is  their  purpose  to  have  presented  in  Congress  a  bill  providing  for  such 
repeal  and  for  a  substitute  statute  applying  only  to  daily  and  weekly  newspapers. 

It  is  their  contention  that  the  Government  should  not  couple  the  news- 
pajKTs  and  magazine.s  and  periodicals  in  any  revision  of  the  second-class  rates, 
as  the  problems  of  distribution  differ.  In  a  recent  statement  the  Committee  says: 

Cost  of  Transportation  Should  Be  Basis  of  Rate 


"The  cost  of  transportation  padd  by 
the  department  to  the  railroads,  as 
shown  by  the  records  furnished  by  the 
Post  Olflce  Department  through  the 
Hon.  James  B.  Corridon,  head  of  the 
Bureau  of  Bailway  Adjustments,  and 
l>as<‘d  on  12,000  pounds,  caried  in  a  sixty- 
foot  car  per  100  pounds  would  be  in  all 
of  the  zones  as  follows: 


Firiit  lone,  50  mile*  .  J.12  7-24 

Seemd  l  ine,  150  mile*  .  0.29  19-24 

Third  vmr,  300  mile*  .  0.56  1-24 

Fourth  lene,  600  mile*  .  1.12  2-24 

kifth  tune,  1,000  miles  .  1.76 

Sixth  xone.  1,400  mile* .  2.40 

S<-venth  xone,  1,800  miles  .  3.04 

Fi^hth  xone,  2,200  miles  .  3.68 


"The  above  figures  for  each  and  all 
of  the  zones  were  made  on  the  basis  of 
the  co.st  paid  to  the  railroads  for  trans¬ 
portation.  The  figures  do  not  include 
the  cost  paid  for  40  per  cent  extra  cars 
(often  handled  in  train  loads)  for  the 
magazine  publications,  upon  which  the 
government  secures  tonnage  and  reve¬ 
nue  only  one  way,  while  it  pays  the  rail¬ 
road  for  the  use  of  the  cars  both  ways, 
for  the  rea-son  that  the  newspapers  of 
the  country  do  not  require  extra  cars. 

“The  extent  of  the  service  rendered 
by  the  Dep.nrtment  to  the  newspapers 
is  very  meagre  as  compared  with  the 
.service  performed  in  handling  other 
mail  matter.  The  newspaper  publishers 
do  not  ask  the  postmaster  to  call  at 
their  places  of  publication  for  the 
r>aiier.s.  The  publishers  themselves  send 
them.  They  bind  the  papers  in  appro¬ 
priate  bundles  and  haul  them,  not  only 
to  the  post  office,  but  in  many  cases  to 
the  railway  station,  where,  after  being 
weighed,  the  bags  and  bundles  are  taken 
to  the  postal  car  already  on  the  train 
and  put  them  in  the  car.  The  service 
performed  by  the  employees  of  the  post 
office  is  to  weigh  the  papers,  which,  as 
a  rule,  can  be  done  in  a  few  minutes  for 
each  train  by  one  man — the  only  other 
service  being  that  performed  by  the 
mail  agent  in  charge  of  the  car,  whose 
duty  it  is  to  take  care  of  the  bundles 
and  bags  of  mail  until  they  reach  their 
destination,  and  then  throw  them  off  on 
the  platform  for  an  agent  of  the  news¬ 
paper  to  receive  them  and  make  de¬ 
livery  to  the  subscribers. 

"This  system  adds  little  or  nothing  to 
the  expen.se  of  the  Department,  since 
the  man  who  weighs  the  bundles  at  the 
station  also  looks  after  the  delivery  of 
other  mail  from  the  post  office  to  go  out 
on  the  same  trains,  and  the  mail  agent 
who  handles  the  papers  on  the  train 
and  throws  them  off  at  destination  would 
receive  the  same  rate  of  wages  that  he 
now  rcceive.s,  whether  lie  handled  these 
papers  or  not,  nor  would  there  be  any 
diminution  of  the  amount  paid  to  the 
railroads  for  hauling  newspapers. 
’I'he  lailroads  are  paid  .so  much 
per  mile  for  luauling  the  cans,  whether 
load'd  to  their  capacity  or  empty. 
Therefore,  the  larger  number  of  papers 
th**  I>er>artment  can  induce  the  publish¬ 


ers  to  send  by  mail,  the  greater  the 
net  revenue  to  the  Department.  If  half 
of  the  capacity  of  each  car  was  filled 
with  newspapers,  it  would  serve  to  add 
that  much  to  the  net  receipts  of  the 
Department,  whereas  if  no  newspapers 
were  hauled,  it  would  not  diminish  the 
expense  of  the  Department  to  the  ex¬ 
tent  of  a  farthing,  but  only  serve  to  de¬ 
crease  its  receipts." 

COSTS  UNDESi  NEW  LAW. 

The  committee  estimates  the  impend¬ 
ing  increased  costs  to  newspapers,  un¬ 
der  the  new  law,  if  it  shall  become 
operative  July  1,  1918,  as  follows. 

Based  upon  the  assumption  that  reading  and 
advertising  matter  will  be  about  equally  divided, 
the  cost  of  postage  to  newspapers  p«>r  100  pounds 
on  the  first  to  the  fourth  xoneg  wUl  be  as  fol¬ 


lows  : 

1st  and 

2d  xone*.  3d  xone.  4tb  xone. 
Effective:  150  mile*.  300  miles.  600  miles. 

July  1,  1918 .  125  137%  162% 

July  1,  1919 .  150  175  225 

July  1.  1920 .  162%  200  275 

July  1.  1921  and 

thereafter  .  175  225  325 


Corresponding  advances  In  rate*  were  made 
on  the  more  distant  zones. 

The  following  is  a  tentative  draft  of 
the  proposed  new.spaper  po.stage-rate 
amendment,  as  prepared  by  the  legisla¬ 
tive  committee  of  the  Southern  publish¬ 
ers: 

TEXT  OF  AMENDMENT. 

See.^ - Be  It  further  enacted  that  the  pro¬ 

vision*  of  Hection  eleven  hundred  and  one  (1,101) 
of  An  .Act  to  Provide  Revenue  to  defray  War  Ex¬ 
penses  and  for  other  purposes.  Approved  Octo¬ 
ber  3.  1917,  shall  not  apply  to  newspapers  en¬ 
tered,  or  which  may  be  entered,  as  second  class 
mall  matter. 

Sec. - ^Be  It  further  enacted  tliat  on  and 

after  July  1.  1918,  the  rate*  of  postage  on 
m-wspapers  entered  as  second-class  matter  (In¬ 
cluding  samples  to  the  extent  of  ten  per  centum 
of  the  weight  of  copies  mailed  to  subscribers 
during  the  calendar  year)  when  sent  by  the  pub¬ 
lisher  thereof  from  tlie  post  olflce  of  publication, 
or  other  post  ofllee,  or  to  other  news  agents  for 
the  purposes  of  sale,  shall  he  for  the  zones  now 
si>p1ylng  to  parcel  post  matter  to  be  adapted 
also  to  newspapers  entered  as  second  class  mat¬ 
ter.  as  follows: 

For  the  local,  first,  se<sind.  and  third  tones 
(under  .300  miles),  one  cent  per  pound. 

For  the  fourth  xone  (300  to  600  miles),  one 
and  three-quarter  cents  |K-r  pound. 

For  the  fifth  xone  (flOO  to  1,000  miles)  two 
and  one-half  cents  per  pound. 

For  the  sixth  tone  (1.000  to  1,400  miles), 
three  and  one-quarter  cents  per  pound. 

For  the  seventh  xone  (1,400  to  1,800  miles), 
four  cents  per  pound. 

For  the  eighth  zone  (over  1,800  miles),  five 
cents  per  pound. 

Sec. - TTiat  nothing  In  this  act  shall  affect 

the  provisions  of  sections  1102.  1103.  1104, 
1105,  and  1106.  of  An  Act  to  Provide  Revenue 
to  Defray  War  Exismses.  and  for  other  purposes, 
.Approved  October  3.  1917,  or  affect  the  free-ln- 
CMinty  circulation  as  at  present  provided  by 
law. 

Rec. - The  term  newspapers  within  tlie 

meaning  of  this  act  shall  Include  only  the  daily 
and  other  publications  not  (b-voted  to  any  spe¬ 
cial  or  specific  purpose.  Issued  as  frequently  at 
once  a  week  for  the  general  circulation  of  local 
and  current  news,  and  In  the  same  form  and 
manner  at  dally  newspapers. 


14  Evening 
Papers  Cover 
Michigan 

No  Other  State  Has  Such 
Economical  and  Thorough 
Coverage 

These  Invaluable  Advantages 
Available 

1st 


2nd 

3rd 


4th 


5th 


The  Detroit  News  has  the  largest  circulation  in  the 
west  or  middle  west  outside  Chicago.  The  News 
city  circulation  exceeds  the  number  of  English 
speaking  homes. 

The  Grand  Rapids  Press  is  the  largest  paper  in 
Grand  Rapids,  reaches  practically  every  home  in  the 
city  and  has  2*4  times  the  circulation  of  its  nearest 
competitor. 

'i'he  Flint  Journal,  Bay  City  Times  Tribune,  Lansing 
State  Journal,  Pt. -Huron  Times  Herald,  Kalamazoo 
Gazette  Telegraph,  Pontiac  Press  Gazette,  Muskegon 
Chronicle,  Adrian  Telegram,  Ann  Arbor  News  are 
nine  splendid  modern  newspapers  without  any  local 
competition.  Each  covers  its  field  with  practically 
100%  thoroughness. 

The  Saginaw  News  and  Jackson  Citizen  Press  are 
the  only  evening  papers  in  their  cities  and  have  the 
customary  enormous  local  lead  which  evening  cir¬ 
culation  has  over  morning,  throughout  the  middle 
west. 

The  Battle  Creek  Moon  Journal  has  a  much  larger 
local  circulation  than  any  other  paper  in  its  city. 


Here  Are  the  Circulations  and  Rates 


City 

Newspaper 

Circulation 

5,000-line  rate 

Detroit 

News 

221,174 

23 

Grand  Rapids 

Press 

75,000 

.10 

Flint 

Journal 

23,698 

.05 

Saginaw 

News 

17,884 

.03 

Bay  City 

Times-Tribune 

16,954 

.03  ' 

Lansing 

State  Journal 

21,924 

.035 

Jackson 

Citizen  Press 

16,076 

.03 

Kalamazoo 

Gazette 

22,171 

.035 

Muskegon 

Chronicle 

10,549 

.025 

Battle  Creek 

Moon-Journal 

6,001 

.015 

Port  Huron 

Times-Herald 

11,057 

.025 

Pontiac 

Press  Gazette 

10,500 

.02 

.\drian 

Telegram 

10,051 

.02 

Ann  Arbor 

Times  News 

6,974 

.0215 
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LONG  RANGE  EFFECT 
BENEFICIAL 


Jason  Rogers  Says  Publishers  Had 
“Grown  Soft  in  Spots” — Raise  to  Two 
Cents  Will  Enable  Newspapers 
to  Force  Rate  Adjustment. 

'N  ' 

By  Jason  Rogers, 

PublUher  of  tho  Nev>  York  Globe. 
Without  any  question  of  doubt,  the 
long-range  effect  of  the  conditions  un¬ 
der  which  we  have  been  making  our 
newspapers  since  the  summer  of  1916 
Is  going  to  prove  highly  beneficial  to 
the  industry  as  a  whole.  Entirely  aside 
from  the  matter  of  forced  economies 
which  we  have  had  to  put  into  daily 
practice,  with  all  their  wonderfully  in¬ 
structive  value,  the  by-products  have 
been  worth  even  more. 

Before  the  print  paper  shortage  de¬ 
veloped  and  other  adverse  conditions 
confronted  us,  we  had  grown  soft  in 
many  spots,  and  a  myriad  of  bugaboos, 
regarding  things  which  we  imagined 
we  could  not  do  and  others  that  we 
must  do,  had  grown  up  until  we  had 
become  more  creatures  of  habit  and 
tradition  than  real,  practical  business 
men  conducting  commercial  manufac¬ 
turing  establishments. 

Eighteen  months  ago,  when  I  men¬ 
tioned  the  possibility  of  daily  newspa¬ 
pers  going  to  two  cents  a  copy,  one  of 
the  most  successful  newspaper  pub¬ 
lishers  In  the  country  frankly  express¬ 
ed  the  opinion  that  it  would  be  an  Im¬ 
possibility,  and  another  said  I  was 
crazy  to  think  of  such  a  thing.  Yet, 
to-day  both  of  these  publishers  are 
selling  their  products  at  two  cents 
and  have  increased  their  prestige  by 
so  doing. 

Likewise  two  years  ago  most  of  the 
publishers  of  our  leading  newspapers 
considered  a  waste  of  12,000  to  40,000 
a  day  in  returns  or  “overs”  as  a  mere 
necessary  evil.  To-day  they  are  oper¬ 
ating  with  a  waste  of  less  hundreds 
ihan  they  formerly  had  thousands. 
Even  the  newsdealers  at  first  inclined 
to  resent  the  non-retum  basis  now  rea¬ 
lize  that  the  non-return  basis  works 
to  their  advantage  in  many  ways. 

Then  again  advertisers  at  many  points 
have  had  eloquent  demonstration  of 
what  newspaper  advertising  means  to 
them  through  their  inability  to  buy  it 
for  short  periods,  and  as  a  consequence 
the  relation  between  the  seller  and  buy¬ 
er  of  space  is  now  on  a  much  sounder 
basis. 

In  cities  where  the  change  from  one 
to  two  cents  occasioned  newsboy  suid 
newsdealers  strikes,  newspaper  read¬ 
ers  have  been  brought  to  a  greater  ap¬ 
preciation  of  what  the  daily  newspaper 
means  to  them.  The  newspaper  has 
grown  to  be  a  vital  necessity.  People 
realize  this.  Those  forced  to  get  along 
without  a  newspaper  night  and  morn¬ 
ing  find  that  it  means  complete  disor¬ 
ganization  of  their  daily  routine. 

As  I  said  before,  the  experiences  of 
the  past  year  have  been  good  for  us. 
Competition  had  made  us  slaves  to 
false  ideas.  Many  of  us  thought  we 
could  not  do  certain  things  without 
ruining  our  properties.  We  were  afraid 
of  our  advertisers  and  did  not  appre¬ 
ciate  that  our  readers  were  perhaps  as 
wideawake  regarding  emergency  neces¬ 
sities  as  we  were. 

No  serious  part  of  the  people  of  any 
community  long  rebelled  against  pay¬ 
ing  two  cents  for  a  daily  newspaper. 
Some  readers  pay  gladly  and  as  readily 
as  they  formerly  paid  one  cent.  The 
elimination  of  the  small  percentage  of 
duplication,  probably  covered  by  an  av¬ 
erage  drop  of  about  10  per  cent,  will 


in  the  end  Increase  the  value  i)er  thou¬ 
sand  of  circulation. 

The  serious  business  outlook  has 
made  many  of  us  for  the  first  time  care¬ 
fully  figure  our  costs,  until  to-day  we 
are  brought  to  a  realization  that  it  is 
not  all  gold  that  glitters.  Many  of  us 
have  found  certain  lines  of  advertis¬ 
ing,  representing  a  heavy  volume  of 
business,  have  been  carried  at  a  loss. 
This  discovery  led  to  housecleaning  and 
a  boosting  of  rates  in  spots,  if  not  all 
along  the  line. 

We  have  learned  that  the  loss  of  an 
advertising  account  totalling  $5,000  a 
year  gross  does  not  mean  that  we  have 
lost  $5,000,  but  rather  only  the  narrow 
margin  represented  by  the  percentage 
of  profit  on  the  transaction.  With  two- 
cent  newspapers  we  are  in  an  advan¬ 
tageous  position  to  force  an  adjust¬ 
ment  of  advertising  rates  that  most  of 
us  would  not  have  ventured  to  have 
undertaken  when  we  sold  papers  at 
one  cent. 

We  had  grown  soft  in  spots.  We  had 
lost  sight  of  the  true  perspective  that 
we  were  more  necessary  to  any  single 
advertiser  than  he  was  to  us.  The  ad¬ 
vertiser  is  not  collective.  Each  buys 
for  himself  to  secure  larger  profits  or 
more  sales.  We  manufacture  what  he 
must  have  to  grow,  and  it  has  been 
only  foolish  competition  between  us 
that  has  often  permitted  him  to  buy 
for  less  than  cost  and  a  fair  manufac¬ 
turers’  profit. 


Living  the  Simple  Life 
Go  back  to  the  simple  life,  be  content¬ 
ed  with  simple  food,  simple  pleasures, 
simple  clothes.  Work  hard,  pray  hard, 
play  hard.  Work,  eat,  recreate,  and 
sleep.  Do  it  all  courageously.  We  have 
a  victory  to  win. — Hoover. 


INTERTYPE 

Observations 

Some  of  our  best  salesmen  are 
not  on  our  payroll. 

They  represent  another  ma¬ 
chine  and  their  whole  appeal 
seems  to  be  to  the  buyer’s 
pocketbook,  not  to  his  brains 
or  understanding. 

We  say  to  you  from  our  Presi¬ 
dent  down — 

Do  not  buy  an  Intertype  at 
any  price  unless  you  believe 
it  to  be 

“The  Better  Machine” 

INTERTYPE 

CORPORATION 

50  Court  St.  Brooklyn 


One  big  thing  business  can  do  to  help 
win  the  war  and  assure  continued  pros- 
perity  after  it  is  over. 

We  must  win  the  war. 

Men  and  money  are  needed  for  the  fighting  front. 

It  takes  a  lot  of  men  at  home  to  support  one 
man  at  the  front,  and  it  takes  a  lot  of  dollars 
at  home  to  keep  a  dollar  at  his  disposal. 

Higher  and  higher  wages  are  being  paid  every¬ 
where.  High  as  the  cost  of  living  has  climbed, 
wages  in  many  lines  of  industry  have  climbed  still 
higher. 

You  must  quickly  teach  the  worker  to  wisely 
spend  his  surplus.  Show  him  where  greater  com¬ 
forts,  pleasures,  even  luxuries  are  now  possible  for 
him  and  his  family. 

You  must  work  fast;  you  must  quickly  get  busy 
your  keenest,  brightest  minds,  your  most  plausible 
writers,  or  there  is  going  to  be  a  slow-up  in  pro¬ 
duction  in  a  thousand  and  one  lines,  caused  by  a 
labor  inclination  to  shorten  on  days  and  hours. 

That  will  mean  a  stagnation  in  all  except  actual 
war  provision  lines,  and  will  leave  peace-time  in¬ 
dustries  atrophied  when  the  war  is  done. 

There  are  gaps  in  this  logic.  We  have  intention¬ 
ally  left  a  lot  for  your  intelligence  to  supply. 

Many  manufacturers  of  high-grade  products  have 
in  their  past  advertising  unconsciously  made  no 
specific  appeal  to  the  so-called  ‘laboring  man.** 

Go  after  him.  He  can  afford  to  buy  as  never 
before. 

He  has  a  human  right  to  the  best  of  things. 
Educate  him.  Induce  him  to  acquire  them  now  that 
he  has  the  means. 

He  will  work  all  the  harder  to  provide  more  means 
for  more  things,  simultaneously  bringing  greater 
Remand  and  greater  production. 

Dead  or  sleepy  dollars  will  take  on  new  life  and 
wakefulness. 

That  means  prosperity  now  and  for  a  long  time 
to  come.  • 

Continued  prosperity  means  an  ability  and  a 
willingness  to  provide  liberally — even  lavishly — 
for  the  needs  of  government,  and  that  is  patriotism. 

There  is  one  instant,  sure,  tremendously  effective 
way  to  reach  the  “laboring  man.”  It  is  the  news¬ 
paper — his  newspaper. 

The  freight  congestion  will  soon  dissolve.  Order 
will  come  and  ways  will  open  for  increased  and 
more  steady  distribution. 

We  represent  big,  wide-awake  newspapers  in 
more  than  twenty  of  the  most  prosperous  cities  of 
the  United  States.  We  can  supply  manufacturers 
and  advertising  agencies  with  accurate,  up-to-the- 
minute  data  concerning  the  newspapers  and  the 
fields  they  cover,  and  be  of  assistance  in  many 
trade  ways. 

We  are  at  your  service  anytime,  anywhere. 

THE  JOHN  BUDD  COMPANY 

Newspaper  Representatives 

Burrell  Bldg.,  New  York;  Tribune  Bldg.,  Chicago;  Chemical  Bldg.,  Si.  Louis 
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WALDORF-ASTORIA 
CHANGES  HANDS 


“Mr.  Owar”  to  Remain  Under  Owner¬ 
ship  of  Gen.  T.  Coleman  du  Pont — 
Walton  H.  Marshall  to  Be 
Oneral  Manafier. 

The  Waldorf-Astoria  Hotel,  familiar  for 
a  quarter  of  a  century  to  editors,  pub¬ 
lishers,  advertising  men,  paper  manu¬ 
facturers,  typothetsp,  and  all  other  in¬ 
dustries  connected  with  the  newspaper 
business,  has  l)een  purchased  by  a  com¬ 
pany  of  which  Gen.  T  Coleman  du  Pont 


I.,.  M.  Boomrr 

President  of  the  new  lompany  control¬ 
ling  the  Waldorf-Astoria. 


is  the  head.  Gen.  du  Pont  has  taken 
an  extensive  apartment  on  the  Fifth 
Avenue  .side  of  the  hotel,  thus  assum¬ 
ing  actual  occupancy  of  his  new  pur¬ 
chase,  for  which  it  is  said  he  paid  $3,- 
000,000,  and  for  the  tir.st  time  since  the 
hostelry  wa.s  en-cted  a  quarter  of  a 
century  ago,  po.s.se.sslon  has  paased 
from  the  H<ildt  family. 

George  C.  Holdt,  jr.,  remains  as  chair¬ 
man  of  the  lH>ard  of  directors,  the  Boldt 
e.state  having  taken  a  con.siderable  hold¬ 
ing  in  the  new  company.  G.  M.  Boom¬ 
er,  manager  of  the  Hotel  McAlpin,  pres¬ 
ident  of  the  company  which  controls  the 
tTaridge  Motel,  and  president  of  the 
Savarin,  which  also  controls  the  Fifth 
Avenue  He.staurant,  becomes  the  presi¬ 
dent  of  the  new  company,  and  It  is  said 
that  Walton  H.  Marshall,  now  general 
manager  of  the  Vanderbilt  Hotel,  will  be 
the  new  general  manager  of  the  Wal¬ 
dorf-Astoria. 

•‘os»'.\lt’’  WILL,  RB.MAIN. 

Oscar  T.schirky,  known  .'ill  over  the 
world  as  “Mr.  Oscar,"  will  remain. 
.Never  has  the  hotel  b<»en  without  him, 
and  from  the  time  when,  as  chef,  he 
managed  the  ciii.sine  when  the  hotel  was 
first  oiK-ned,  through  his  tenancy  as 
maitre  d'hote]  until  the  death  of  George 
<T.  Boldt  a  few  years  ago,  when  he  be¬ 
came  manager,  he  has  lM2en  a  fond  and 
familiar  character  to  newspaper  men 
who  had  the  hotel  to  "cover"  or  who 
went  there  on  a.ssignment. 

"Why  should  I  leave?”  said  Mr.  Oscar 
to  The  Kpitor  and  Publisher,  sitting 
at  his  desk,  always  within  ea.sy  reach 
of  reporters.  "Mr.  du  Pont  sent  for  me 
yesterday  and  told  me  that  he  .saw  no 
r*-a,sfm,  :md  I’m  sure  I  <Jr)n’t.  .My  con¬ 
tract  runs  until  next  May.  and  1  don't 
iK-lleve  It  will  terminate  then  for  good 
and  all.  The  be.st  I  could  do  would  be 
to  get  another  and  similar  place,  and 
that  wouldn't  help  me  any.  I'm  go¬ 


ing  to  hold  a  twenty-fifth  annual  re¬ 
union  on  the  14th  of  next  March,  the 
clay  when  I  came  to  the  Waldorf.  With 
whom?  With  myself.  I’m  the  only  one 
left  that  was  here  then.  I'll  say:  'Good 
luck,  old-timer,'  shake  hands  with  my¬ 
self,  and  go  right  along." 

The  Waldorf  was  the  pioneer  of  the 
great  hoteLs.  It  was  built  by  William 
Waldorf-Astor  for  George  C.  Boldt,  on 
the  site  of  the  old  Astor  homestead,  and 
was  opened  March  14,  1893.  The  As¬ 
toria  was  erected  four  years  later  on 
the  site  of  the  home  of  William  B.  Astor, 
and  the  entire  structure  became  known 
as  the  Waldorf-Astoria.  The  doubling 
of  the  space  occupied  was  the  answer 
of  Mr.  Boldt  to  the  critics  who  told  him 
in  the  beginning  that  his  great  enter¬ 
prise,  for  which  he  Anally  paid  $1,000,- 
000  a  year  in  rental,  would  be  a  failure. 
It  has  1,385  bedrooms,  with  500  bath¬ 
rooms,  and  its  value,  including  the  ^te, 
has  been  placed  at  $20,000,000. 

2,000  AFFAIRS  A  TEAR. 

The  Ar.st  convention  ever  held  there 
was  that  of  the  American  Paper  &  Pulp 
Association,  which  occurred  March  16, 
1893,  two  days  after  it  was  opened.  The 
Arst  scion  of  nobility  who  occupied  a 
suite  there  was  the  Duke  de  Veragua, 
who  came  here  as  the  guest  of  the 
United  States  during  the  Uolumblan 
relebration  in  1893,  because  he  was  a 
direct  descendant  of  Columbus.  Two 
thousand  affairs  a  year  have  been  held 
beneath  Its  roof  ranging  from  whist 
parties  to  dinners  to  visiting  royalty. 
So  far  from  being  the  failure  that  was 
prophesie<’l  it  is  .said  that  its  proAts  have 
amounted  in  a  single  year  to  more  than 
$1,000,000.  It  never  grew  old,  becau.se 
as  other  and  newer  hotels  developed 
plans  of  entertainment.  Mr.  Boldt  graft¬ 
ed  the  best  of  them  upon  his  hotel,  leav¬ 
ing  out  many  that  later  proved  objec¬ 
tionable. 

Gen.  T.  Coleman  du  Pont  was  for¬ 
merly  the  head  of  the  E.  I.  du  Pont 
de  Nemours  PowclTr  Company,  and  still 
retains  an  Interest  In  that  concern.  Be¬ 
sides  the  Waldorf-A.storia.  he  is  inter¬ 
ested  in  the  Hotel  McAlpin  and  the 
Clarldge  Hotel  in  New  York,  the  Hotel 
du  Pont  in  Wilmington,  and  the  Taft 
Hotel  in  New  Haven. 


PRtKJRESS  IN  OAKLAND 


The  Enquirer  Acquires  Property  for 
Fine  New  Home. 

The  Oakland  (Cal.)  Enquirer  is  to 
have  a  new  home.  Negotiations  have 
just  been  concluded  which  give  the  En¬ 
quirer  possession  of  the  four-story 
building  located  on  the  northeast  corner 
of  16th  and  San  Pablo  Avenue,  in  the 
centre  of  the  busineas  district. 

Since  the  change  in  ownership,  the 
Enquirer  has  been  making  progress  in 
circulation  and  advertising.  W.  W. 
Chapin  is  president  and  publisher;  John 
F.  Conners,  vice-president;  C.  H.  Brock- 
hagen,  secretary. 

W.  J.  Morton  Company  represent  the 
paper  in  the  foreign  advertising  Aeld. 


Chief* - 

MANAGING  EDITOR 

That  man  you’re  LOOKING 
FOR  who  KNOWS.  1  welve 
years  best  Eastern  papers. 
PRESENT  position  and 
REFERENCES  tell  what  he  is 
eager  to  PROVE  to  YOU. 
Don’t  wait — wire  to  BI45,  c/o 
Editor  &  Publisher. 

'Respectfully  addressed  to  publisheif  in 
cities  up  to  200,000. 


THE  MACHINE  THAT  LASTS 


Dependable 

In  1892  P.  W.  Parker, 
publisher  of  the  Morning 
Astorian,  Astoria,  Oregon, 
purchased  the  first  Lino¬ 
type  to  be  installed  on  the 
PacificCoast.  For  eighteen 
years  this  Linotype  served 
the  Morning  Astorian. 

Linotypes  Stand 
the  Test  of  Time 

In  1910  the  above  machine 
was  shipped  to  Citizen, 
South  Amboy, N.J.,  where 
it  is  rendering  satisfactory 
service  today. 

Linotypes  are  the  compos¬ 
ing  machines  that  last. 

You’  can’t  afford  to  experi¬ 
ment. 

Only  Linotypes 
Render  Linotype 
Service 

MERGENTHALER 
Linotype  Company 

NEW  YORK . Tribune  Building 

CHICAGO . 1100  S.  Wabash  Ave. 

NEW  ORLEANS . 549  Baronne  St. 

SAN  FRANCISCO . 646  Sacramento  St. 

TORONTO . Canadian  Linotype,  Ltd. 
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PRESIDENT  PRAISES  WORK 
OF  CREEL  COMMITTEE 

(.Concluded  from  page  7.) 

News.  It  is  the  sole  medium  for  the  Is¬ 
suance  of  official  war  information,  and 
now  acts  not  only  for  the  Army  and 
Navy  but  for  the  Department  of  Jus¬ 
tice,  the  Council  of  National  Defense, 
the  War  Industries  Board,  the  War 
Trade  Board,  and  the  Alien  Property 
Custodian.  It  has  its  sworn  representa¬ 
tives  in  the  war-makins  branches  of  the 
Government,  trained  newspaper  men, 
whose  duty  it  is  to  open  up  operation^ 
to  the  inspection  of  the  people  as  far  as 
military  prudence  will  permit.  The 
committee  believes  that  public  support 
is  a  matter  of  public  understanding,  and 
it  is  the  duty  of  the  division  to  take 
dead  wood  out  of  the  channels  of  infor¬ 
mation,  permitting  a  freer,  more  con¬ 
tinuous  flow.  This  is  not  the  simplest 
thing  In  the  world.  On  one  hand  la 
the  press,  impatient  of  reticence  and 
suspicious  of  concealments,  and  on  the 
other  hand  we  have  generals  and  admir¬ 
als  reared  in  a  school  of  Iron  silence. 
Both,  however,  are  in  process  of  educa¬ 
tion.  The  press  is  commencing  to 
realize  our  honesty  of  purpose,  and  the 
military  experts  are  growing  to  have 
an  Increasing  faith  in  the  power  of  ab¬ 
solute  frankness.  The  Army  and  Navy, 
through  this  Division  of  News,  have 
pledged  themselves  to  give  the  people 
instant  and  honest  announcement  of  all 
casualties,  all  accidents,  all  disa.sters. 
We  do  not  have  to  conceal  rever-ses  be¬ 
cause  we  do  not  have  to  fear  for  the 
courage  of  America. 

In  the  progress  of  this  work  the  di¬ 
vision  has  formed  several  Independent 
departments  whose  business  it  is  to  sup¬ 
ply  specialized  needs  of  various  sorts. 
About  14,000  country  newspapers  are 
being  furnished  a  weekly  service  of 
condensed  war  news  of  two  or  three 
columns  in  length.  About -2,000  papers 
in  the  smaller  cities  will  soon  be  re¬ 
ceiving  a  similar  service.  The  matter 
is  sent  largely  in  plate  form,  the  news¬ 
papers  bearing  the  expense  of  plate  and 
ready  print. 

The  News  Division  is  organized  to 
render  its  service  day  and  night.  There 
are  seventeen  paid  employees.  It  has 
spent  $25,422.74  for  salaries  and  $2,125.52 
for  all  other  expenses. 

DIVISION  OP  SYNDICATE  FEATURES. 

This  Division  collects  and  ls.sues  in¬ 
formative  and  educational  war  article.s. 
Some  fifty  American  authors  and  as 
many  college  president."!  and  profes.sors 
have  volunteered  for  the  work  without 
pay.  The  Division  has  been  releasing 
a  series  of  weekly  articles  by  Samuel 
Hopkins  Adams,  Ellis  Parker  Butler, 
Booth  Tarkington,  Meredith  Nicholson, 
Harvey  O’Higgins,  Herbert  Quick,  John 
Spargo,  William  English  Walling,  Mary 
Roberts  Rinehart,  Wallace  Irwin,  Rich¬ 
ard  Washburn  Child,  Samuel  Merwin, 
Roland  G.  Usher,  Ralph  D.  Paine,  Mar¬ 
tha  Hensley  Bruere,  Edward  Mott  Wool- 
ey,  John  Reed  Scott,  Prof.  John  Ersklne, 
Prof.  Eugene  Davenport,  Crittenden 
Marriott,  James  H.  Culiln.s,  James  M. 
Beck,  Virginia  Frazer  Boyle,  and  many 
othera  Some  .seventy-five  Important  ar¬ 
ticles  have  bcf-n  put  out  in  the  two 
months  that  the  Divi.sion  has  been  at 
work,  and  this  service  has  been  given 
to  more  than  2,000  Saturday  and  Sunday 
papers  in  every  part  of  the  country. 

The  Division  has  only  three  paid  em- 
ployeea  It  has  spent  to  December  31, 
1917,  $2,613.88  for  salaries  and  $2,784.16 
for  all  its  other  expenses. 


Service  la  the  only  coin  which  will 
buy  happinesa 


The  Editor  ^  Publisher  for  February  P,  1918 


PASSAIC  HERALD  SOLD 


New  Jersey  Daily  Acquired  by  Company 
Headed  by  P.  A.  Bristor. 

The  Passaic  (N.  J.)  Herald  was  sold 
Thursday  to  a  company  headed  by  P.  A. 
Bristor,  who  for  the  past  two  and  one- 
half  years  has  been  general  manager  of 
the  property. 

This  paper  was  purchased  in  May, 
1915,  by  a  company  composed  of  Chaa 
R.  Long,  of  the  Chester  (Pa.)  Times; 
Senator  William  C.  Sproul;  R.  L.  Mc¬ 
Lean,  circulation  manager  of  the  Phil¬ 
adelphia  Evening  Bulletin,  and  Mr.  Bris¬ 
tor.  Previous  to  that  time  the  property 
was  owned  by  the  estate  of  the  late 
Congressman  Brunner. 

Mr.  Bristor,  who  is  president  of  the 
new  company,  will  be  in  active  charge 
of  the  paper.  Previous  to  his  going  to 
Passaic  he  was  with  the  Washington 
(Pa.)  Observer  and  Reporter,  and  is 


well  known  in  that  part  of  Pennsylva¬ 
nia,  as  well  as  in  New  Jersey. 

The  new  secretary  and  treasurer  Is 
Neal  G.  Adair,  who  for  the  past  two  and 
one-half  years  has  been  managing  edi¬ 
tor.  Before  that  time  he  was  on  the 
Paterson  Press-Guardian,  and  earlier  on 
the  Glens  Falls  (N.  Y.)  Times.  There 
are  others  in  the  new  company,  all  c 
them  Passaic  business  men. 

It  is  understood  that  the  sale  involves 
a  sum  approximately  $150,000. 

There  will  be  no  change  in  the  per¬ 
sonnel  of  the  force  or  the  policy  of  the 
paper  under  the  new  management. 


Prescott,  Ont.,  Journal  Buys  Tribune. 

Toronto,  February  6. — The  plant  and 
good-will  of  the  Prescott,  Ont.,  Tribune 
has  been  purchased  by  the  opposition 
paper,  the  Prescott  Journal,  and  here¬ 
after  only  one  paper  will  be  published 
in  the  town. 


City  Hall  Reporters  to  Eat 
The  annual  dinner  of  the  Association 
of  City  Hall  Reporters,  of  New  York, 
will  be  served  at  the  Hotel  Astor 
March  9. 


The  Best  Known  Slogan 
in  St.  Louis 


Trade  llerk  Resltterad 


Foreign  Advertiaing  Representatives 

Story,  Brooks  &  Finley 


CtitcaKo  I’hlladelplitA  New  York 


History  of  American  Journalism 

By  JAMES  MELVIN  LEE 

Director,  Department  of  Journalism,  New  York  University 


One  of  the  Best  Books  of  the  Year 

A  jury  of  fifty  critics,  composed  of  the  literary  editors  of  the  principal  daily  papers  and 
literary  periodicals  of  the  United  States,  ten  or  twelve  professors  of  literature,  and  an  equal  num¬ 
ber  of  men  of  science,  were  asked  to  check  up  three  hundred  titles  of  the  best  new  books  of  1917 
for  the  annual  book  exhibit  of  the  National  Arts  Club.  Among  the  books  thus  selected  was  this 
History  of  American  Journalism. 

Appeals  to  All  Classes  of  Readers 

A  book  of  prime  importance  to  all  newspaper  men  who  take  an  intelligent  interest  in  their 
profession,  of  decided  interest  to  the  general  reader  on  account  of  its  lively  style,  and  of  real 
value  to  the  student  of  American  life  because  of  its  comprehensiveness  and  its  presentation  of 
the  ethics  as  well  as  the  annals  of  its  subject. — The  Outlook. 

Contents  of  the  Volume 

Prof.  Lee  considers  American  journalism  with  reference  to  the  several  historical  perioils  in  the 
development  of  the  country,  namely,  the  colonial  period,  the  revolutionary  period,  the  period  of 
the  early  republic,  the  party  press  period,  the  perioil  between  the  Mexican  war  and  the  civil  war, 
the  civil  war  period,  the  period  of  financial  readjustment,  1880-1900,  and  the  present  time,  which 
he  calls  the  period  of  social  readjustment.  .  .  .  'I'he  book  is  a  noteworthy  addition  to  the  litera¬ 
ture  of  a  great  subject. — The  New  York  Sun. 

Comprehensive  and  Authoritative 

An  immense  amount  of  research  has  been  expended  upon  this  chronicle  of  the  progress  of 
journalism  in  this  country,  and  the  book  is  the  first  really  comprehensive  volume  covering  the 
field  and  written  by  a  competent  authority.  The  illustratiotis  are  reproductions  of  famous  papers, 
notable  cartoons,  etc. — The  Detroit  Free  Press. 

Price  $3.50 


HOUGHTON  MIFFLIN  COMPANY 
THE  RIVERSIDE  PRESS  CAMBRIDGE,  MASS. 

(in  ordering  please  mention  The  Editor  and  Publisher^ 
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UPS  FOR  THK  Al)  M AN AGFR 

N.  \V.  .\»>at  &  Sons  Co.,  ; 

lilai  jiiK  onlors  vvitli  SoiiOicrii  ond  Wo.st- 
<111  n«  w s|iii|><Ts  for  \Vost<Tii  i’nion  Tolf- 
cniph  c<.. ;  nl.so  <-o|>y  for  I ».  .M.  Korry 
&.  ('<».,  s<  <  iisiii<-ii,  iN'troit,  in  .'«‘l<-<'t<'<l  »•«■- 
lions. 

John  G.  Cia>r<;ii  .Vnv.  A<iKN<.'v,  .Mcr- 
i-liunts*  Ifoiik  ISiiiklinK,  In<lian:i|iolis; 
Spring  an<l  Kali  campaigns  in  now.spa- 
fx-rn  for  lally  Varnish  Works,  Indian¬ 
apolis. 

.V.  II.  Eu.iott,  C6  We.st  I  {roadway. 
.Now  York;  placing  orders  for  newspaper 
campaign  for  John  Duncan,  '■Worcester¬ 
shire  Sauce.” 

IIknky  Ki.n<;  Hannah,  277  Hroadway, 
New  York;  placing  orders  in  newspa- 
IH-rs  in  w-dected  sections  for  Travelers’ 
Insurance  Co. 

llowrat  Auv.  A(;enct,  Ko.ster  Building, 
Denver,  Col.;  i>lacing  copy  for  Stoll 
Mfg.  Co.,  “Kver  Beady  Auto  Ik'd.” 

F'ltiiP  W.  Hi; .ME,  01  Ea.st  42d  Street, 
New  York;  u.sing  new.spapers  for  Steck 
&  Stock,  '‘One  Minute  Bi'i'f  Cubes.”  ' 

l^ZAito  Co.,  Times  Building,  Seattle, 
Wash.;  plai-ing  new.spaper  copy  for 
Seattle  ChamUjr  of  Commerce. 

CiiAS.  D.  Devine,  1269  Broiidway,  New 
York;  pla<ing  orders  with  .selected  li.st 
of  new.spapers  for  Mutual  Gife  Insur¬ 
ance  Co. 

I»RD  &  Thomas,  Chicago,  handles  the 
adverti.sing  of  the  tdaire  Manufacturing 
('o.,  ('hicago,  manufacturers  of  "Jinx,” 
a  cleaning  preparation. 

MauvORY,  Mitchell,  &  Faust,  Chicago, 
han<lle.s  the  advertising  of  the  Cornell 
Wood  I’roducts  Company,  of  tlhicago, 
manufacturers  of  Coinell  wall  Iward. 

A.  T.  I{oNU,  18-20  ('entral  Street,  Bos¬ 
ton,  hamlles  the  “White  Hou.se”  coffee 
account  of  Dwinell- Wright  Company, 
Boston  and  Chii-ago. 

F.  1’.  Shu.mway  Cjj.,  453  Wa.shington 
st.,  Bo.ston;  placing  orders  with  news¬ 
papers  generally  for  Trimo  Mfg.  Co., 
■•Trim<»  Pifie  and  Monkey  Wrench,” 
Boxbury,  Ma.ss. 

J.  Walter  Thomi-son  Co.,  Gytton 
Building,  Chicago;  renewing  contracts 
for  American  Barley  Co.,  “Cream  of 
Barley,”  .Minneapoli.s. 

J.  Walter  Tho.mi’son  Co.,  242  Madi¬ 
son  ave..  New  York;  preparing  list  of 
new.Hpaix'rs  for  a<lvertising  of  Julius 
Kays<  r  &  <‘o.,  45  E.  17th  street.  New 
York. 

VA.NPMtii<><»K  &  Co.,  .Marquette  Build¬ 
ing,  Chi<'ago;  now  handling  account  of 
Dittenhcs'fer  Tire  and  Bubber  Co.,  Chi¬ 
cago. 

Voi.KMAN  Aiiv.  Aoenct,  6  Beekman 
stn-et,  N<*w  York;  placing  readers  in 
iK'wsiiaiM'rs  in  selected  sections  for  Dr. 
B.  H.  Kline,  Medi<'al,  Bed  Bank,  N.  J. 

I»i!i>  &  Tho.mas,  .Mailers  Building, 
rhi<'ago;  idating  5,000-line,  one-year 
contract.s  with  some  Western  news¬ 
papers  for  Palmolive  Co.,  "Tnico  Nut 
Butter”;  and  in  newspaiKTs  in  seb'cted 
sections  for  Douglas  &  Co.,  "Corn  Dil,” 
C<'dar  Bapid.s,  Iowa. 

Mr.JuNKiN  Apv.  Co.,  5  South  Waljash 
Avenue,  Chicago;  plating  orders  with 
We.stern  newspaix-rs  for  “Batmum  Bat 
Exterminatof.” 

Maliaiuy,  Mitchell  &  Faust,  Security 
Building,  Chicago;  placing  2,000-line, 
one-year  contracts  with  some  We.stern 
newspapers  for  “Armour  Grain”;  also 
for  ‘‘(Cornell  Wood  Board.” 

DSTENREfOEK  ApV.  CoRlimATION,  168 
North  Michigan  Avenue,  Chicago;  plac¬ 
ing  onF'rs  in  Western  newspaper  for 
B.  S.  P<'ar.sall  Butter  Co.,  F^lgin,  Ill. 

Frank  I’RtXBREY  Co.,  456  Fourth 
Avenue,  New  York;  placing  orders  in 
newspaficrs  in  selected  sections  for 
Shredded  Whole  Wheat  Co. 

Wm.  H.  Kankin  Co.,  104  South  Mlch- 


Thc  Editor  ^  Piddinhcr  for  Fchruarif  0,  101  ft 


igan  Avenue,  Chicago;  placing  orders 
in  Southern  ncwspaiH-rs  for  Carnation 
.Milk  PrcMlucts  Co.,  Seattle,  Wash. 

Calki.ns  a  Hoi.iikn,  250  Fifth  Avenui', 
ar<'  putting  out  .•iilvcrti.sing  for  tlii' 
.Soutlicrn  Cottoii.s<><'<l  oil  Company 
through  liiiliana,  Illinois,  Ohio,  and 
.Mii  liigan.  .\  (cigi'  a  week  will  run  for 
six  w<'eks  in  the  rotogravure  .sections  of 
the  ('hicago  Tribune  and  the  t.'leveland 
Plain  Dealer,  Ix'ginning  February  24. 
Other  a<lvertisi-m<'nts  in  black  and  white 
will  run  for  three  months  in  various  oth¬ 
er  pajM'rs  in  the  Stat<"s  named. 

Geo.  W.  Hoi’KINs  .Aoency,  New  Ha¬ 
ven,  Conn.,  are  a.sking  for  display  rates 
in  mail-order  jK-riodicals. 

FmtRY-llANLY  .\llVERTISINf3  CO.,  1120 
Walnut  Street,  Kansas  <^ty.  Mo.,  are 
planning  a  camfiaign  in  newspapers 
west  of  Chicago  for  a  new  cereal  bever¬ 
age  called  “Puritan,”  and  are  asking  for 
rates  and  other  data. 


\SK  rAID  LOAN  AF)VF.RTISIN(; 


Rankers  Want  Government  to  Use  $25,01)0 
for  Newspaper  Space. 

Besolutions  recommending  that  the 
United  Slates  Treasury  Department  ap¬ 
propriate  at  h'a.st  $25,000  for  advertising 
in  newsftaiK.TS  the  next  Giberty  Ixtan 
were  unanimously  adopted  at  a  recent 
meeting  of  nearly  100  iMinkers  of  the 
State  of  Washington,  who  are  memliers 
of  the  State  Central  Gilierty  I»an  Com¬ 
mittee. 

B.  B.  Fox,  chairman  of  the  Seattle 
Giberty  Dian  auxiliary,  who  directed  in 
Siattle  the  rno.st  extcn.sive  newspaper 
ailvertising  cam|>aign  in  Igdialf  of 
the  last  Issue  made  in  any  city,  on  the 
basis  of  population,  .says  the  use  of 
new.spaper  space  is  the  most  eff'ctlve 
way  to  bring  the  message  before  the 
IK'Oplc. 


Advertising  Agents 

COLLIN  ARMSTRONG.  INC., 
Advertising  and  Sales  Service, 
1457  Broadway,  New  York. 


FRANK,  ALBERT  &  CO„ 
26-28  Beaver  St.,  New  York. 
Tel.  Broad  3831. 


HOWLAND,  H.  S.,  ADV. 
AGENCY.  INC., 

20  Broad  St..  New  York. 
Tel.  Rector  2573 


Publishers’  Representatives 

CONE,  LORENZEN  *  WOOD¬ 
MAN. 

Brunswick  Bldg.,  N.  Y.;  Advtg. 
Bldg.,  Chic.;  Gumbel  Bltlg.,  Kan¬ 
sas  City. 


O’FLAHERTY’S  NEW  YORK 
SUBURBAN  LIST 
225  W.  39th  St..  New  York 
Tel.  Bryant  6875 


New  Orleans  States 

M<‘nib<‘r  Audit  Bumn  of  ClrcnUtlona. 
^worn  Net  Paid  CIrcalatlon  for  9 
.Montba  Kndlns  April  1,  1917 

36,670  Daily 

We  (uarantee  the  lerpxit  white  borne 
dellrerr'd  eTcnlng  clnrutetloa  in  tbe  trade 
territory  of  New  Urirnne. 

To  rvaefa  ■  lerxe  mtjorlly  of  tbe  trade 
prueperts  In  tbe  local  territory  tbe  StaiM 
la  the  loKlcal  end  ceunomle  meillnai. 

Clrinilatioa  date  aent  ob  request. 

Tbe  S.  C.  BRCKWITn  SPECIAL 
AGE7NCY 

Sole  Foreign  KepretentnUees 
Nrrr  York  Chlc«so  SL  Lnald 


Scene  in  West  Virginia  tiine 


West  Virginia  ranks  3rd  in  value 
of  mineral  production.  2nd  in  total 
lumber  cut.  Istin  hardwood  lumber. 
The  richest  area  of  its  size  in  the 
world  it  has  the  greatest  percent¬ 
age  of  born  Americans  (95%  whites) 
and  is  a  liberal  buyer  of  goods  ad¬ 
vertised  in  these  papers: 


Bluefield 

Circu¬ 

lation. 

Telegraph  .. 

..(M) 

4,224 

Charleston 

Leader  . 

..(M) 

6,819 

Leader  . 

7,351 

Mail . 

...(E) 

7,170 

Clarksburg 

Exponent  . . 

..(M) 

6,457 

Telegram  . . 

6,990 

Telegram  .. 

...(S) 

6,750 

Pairmont 

Times  . 

..(M) 

7,055 

West  Virginian(E) 

4,893 

Grafton 

Sentinel . 

..(E) 

1,925 

Huntington 

Advertiser  .. 

..(E) 

8,063 

Circu- 

Huntington  lation. 

Herald-Dis¬ 
patch . (M)  7,460 

Martinsburg 

Journal . (E)  2,949 

Morgantown 

Post-Chronicle  (E)  1,300 

M  oundsville 

Echo . (E)  2,246 

Journal . (E)  1,654 

Parkersburg 

News . (M)  4,450 

News . (S)  5,300 

Sentinel  . (E)  6,750 

Wheeling 

Intelligencer  ..  (M)  13,200 

News . (E)  15,500 

News . (S)  18,500 


Rate 

for 

S.ooo 

lines. 

.01428 


.0157 

.0157 

.02 


.015 

.02 

.02 


.02 

.0143 


.0107 

.02 


Rate 

for 

S.ooo 

lines. 

.015 

.00893 

.005 

.007 

.007 

.0125 

.015 

.0115 

.0225 

.03 

.04 


TAKE  A  LOOK  AT 

WEST  VIRGINIA 


WHEELING 

^•MOUNDSVILLE 

'^'^‘^WSANTOWt 
EAtRM^r  I 


•  ^GRAFTON 


WEST 


CHARLESTON 

mNr/mroN  i 

sVIRGINIA./ 


{MARKET 
ITSELF 
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NEWSPAPER  AD  FIELD 


('larkson  Cieminill,  for  four  years  with 
the  advertisinK  department  of  the  Wash¬ 
ington  Heraid,  has  Joined  the  advertis¬ 
ing  staff  of  the  Washington  Times  as 
manager  of  the  advertising  service  de¬ 
partment 

Kred  Lenteney  has  left  the  advertis¬ 
ing  departbment  of  the  St.  Paul  Dis¬ 
patch-Pioneer  Press  and  Joined  the  dis¬ 
play  ad  staff  of  the  Minneapolis  Tri¬ 
bune, 

Warren  Tate,  late  of  the  advertising 
force  of  the  St.  Paul  Dispatch-Pioneer 
Press,  is  now  In  charge  of  the  clas.slfled 
ad  department  of  the  Duluth  News  Tri¬ 
bune. 

E.  George  Horst,  manager  of  the  St. 
Paul  Di.spatch-Pioneer  Press  service  de¬ 
partment,  has  reslnged. 


PLAN  A.  A.  C.  W.  CONVENTION 


Arrangements  for  July  Meeting  Being 
Made  Rapidly  by  Committees. 

{Hpecinl  to  TnK  Bditob  and  Pcrlibher.) 

San  Francisco,  February  6. — Detailed 
arrangements  for  the  convention  of  the 
Associated  Advertising  Clubs  of  the 
World  here  next  July  aro  being  made 
rapidly,  following  the  recent  conference 
hero  of  national  officers  at  which  pre¬ 
liminary  plans  were  outlined. 

Details  of  the  convention  will  he  in 
the  hands  of  these  fourteen  special  com¬ 
mittees.  Entertainment  will  be  ar¬ 
ranged  by  ten  committees. 

Tho  convention  will  be  opened  Sun¬ 
day  afternoon,  July  11,  with  an  "in¬ 
spirational  meeting"  at  the  Civic  Audi¬ 
torium.  Arrangements  for  this  meeting 
and  departmental  sessions  are  in  charge 
of  tho  national  programme  committee, 
whoso  members  are  IJewellyn  E.  Pratt, 
of  New  York;  F.  W.  Kellogg,  publisher 
of  the  San  Franci.sco  Call;  D.  B.  Jones, 
advertising  and  sales  manager  of  the 
hlastman  Kodak  Company,  Koche.ster, 
N.  Y.;  Reuben  H.  Donnelly,  of  R.  R. 
Donnelly  Sons  Company,  Chicago,  and 
George  Frederick,  editor  of  Advertising 
and  Selling. 


D'Arry  Names  Programme  Committee 
William  D'Arcy,  president  of  the  As¬ 
sociated  Advertising  Clubs  of  the  World 
has  appointed  the  members  of  the  national 
committee  to  prepare  the  programme  for 
the  annual  advertising  convention,  to  be 
held  in  San  Franci.sco,  July  7  to  11.  The 
members  are  Llewellyn  E.  Pratt,  New 
York,  chairman;  Frederick  W.  Kellogg, 
San  Francisco:  J.  George  Frederick,  New 
York;  L.  B.  Jones,  Roche.ster;  Reuben 
H.  Donnelly,  Chicago;  and  Samuel  C 
Dobbs,  Atlanta. 


Ad  Club  Elects 

Stuart  O.  Landry,  of  Chambers  Agen¬ 
cy,  Inc.,  was  elected  president  of  the 
New  Orleans  Ad  Club  recently.  A  com¬ 
mittee  was  named  to  work  with  the  As¬ 
sociated  Advertising  Clubs  In  war  work. 
It  is  composed  of  S.  O.  Landry,  A.  G. 
Newmeyer,  of  the  New  Orleans  Item; 
H.  E.  Groffman,  Gratz  True,  and  H.  G. 
Todd. 


To  Use  Newspapers 
A  campaign  of  new.spaper  advertis¬ 
ing  pointing  out  the  advantages  and 
benefits  of  life  insurance  will  be  con¬ 
ducted  by  the  West  Virginia  Life  Un¬ 
derwriters’  As.soclatlon.  At  a  meeting 
in  Wheeling  this  week,  the  association 
made  an  appropriation  to  place  an  ad- 
vertl.sement  each  month  in  many  news¬ 
papers  of  the  State. 


The  Following  Newspapers  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  aud¬ 
itors  or  independent  auditing  concerns,  who  are  certified  public  accountants, 
any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  records 
.,;onsidercd  by  the  Board  of  Control  necessary  to  show  the  quantity  of 
circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 

ALABAMA  MONTANA 


WITH  THE  AD  AGENCIES 


William  M.  Armlslcad,  who  ha.s  liccn 
associated  with  N.  W.  Ayer  &  Son, 
Philadelphia,  for  many  ye.ars,  ha.s  been 
ele<'t<'d  a  member  of  the  firm. 

H.  V.  H.  Pho.skey,  of  Frank  Seaman, 
Inc.,  New  York,  addres.sed  the  Young 
Ad-Men’s  Club,  of  New  York,  ye.ster- 
day  on  “Copy.” 

C.  L.  Grigg  has  resigned  from  Nelson 
Chesman  and  Co.,  St.  Louis  to  Join  the 
merchandising  and  service  department 
of  the  Fi.sher-Rubebel-Brown  Advertis¬ 
ing  Agency,  St.  Louis. 

Bert  Knight,  formerly  with  the  Aeo¬ 
lian  Company,  New  York,  has  Joined  the 
staff  of  the  Wendell  P.  Colton  Co.,  New 
York,  as  vice-president. 

L.  R.  Northrup,  formerly  withe  the 
Western  office  of  tho  Women’s  Home 
Companion,  is  now  with  the  research 
department  of  Erwin  &  Wassey  Co., 
Chicago. 

N.  W.  Ayer  &  Son,  Philadelphia  an¬ 
nounce  that  a  new  Cleveland  office  is  to 
be  opened  with  Frank  G.  James,  former 
manager  of  the  Boston  office,  in  charge. 
Louis  Seaber,  of  the  Philadelphia  office, 
will  succeed  Mr.  James  in  Boston. 

W.  H.  Taylor,  former  advertising 
manager  of  the  Timken  Roller  Bearing 
Company,  Canton,  O. ;  Burt  P.  Garnett, 
who  has  been  with  the  Packard  Motor 
Car  Company,  Detroit;  and  Clack  E. 
Schurman,  of  the  Carl  M.  Green  Agen¬ 
cy,  Detroit;  J.  R.  Swlck,  of  the  Curtis 
Co.,  Detroit,  have  been  added  to  the 
staff  of  Campell-Ewald  Co.,  Detroit. 


AD  FIELD  PERSONATES 


JosKPir  W.  Kknnkdt,  formerly  with 
the  Etude,  Is  now  with  the  New  York 
office  of  Barnhill  &  Dempers,  publi.shers’ 
representatives. 

S.  J.  PiCKKNS,  classified  advertising 
manager  of  the  Spokane  (W’ash.) 
Spokesman- Review,  has  resigned  to  ac¬ 
cept  a  po.sition  as  advertising  manager 
of  the  California  Farms  Company,  of 
Hamilton  City,  Cal. 

Paul  V.  Bariutt  has  been  appointed 
a-ssistant  to  (1.  Lynn  Sumner,  advertis¬ 
ing  manager  of  the  International  Cor¬ 
respondence  Si'hools,  Scranton,  Pa.  He 
succeeds  W.  Ro.ss  McKnight,  who  h.'is 
resigned  to  accept  a  po.sition  with  the 
N.  W.  Ayed  &  Sons  Co.,  Philadelphia. 

A.  E.  CiiRiSTOFKERS,  formerly  with  Van 
Patten,  Inc.,  New  York,  is  now  with  the 
New  York  office  of  P'rank  R.  Northrup 
special  newspaper  repre.sentative. 

Miss  eXi.ick  C.  LiNiiRKRf!  has  been  ap¬ 
pointed)  Ea.stcrn  manager  of  the  Car- 
penter-Scheerer’s  Company,  new.spaper 
representatlve.s,  with  headquarters  In 
New  York.  Mi.ss  Llndberg  was  formerly 
with  tho  We.stern  office  of  the  company 


New  Honors  for  Nesbit 
Wilbur  D.  Nesbit,  vicc-pre.sident  of 
tho  Wm.  H.  Rankin  Co.,  Chicago  and 
New  York,  has  been  appointed  puldicity 
director  of  the  Seventh  Federal  Re.serve 
Bank  District  for  the  third  lEilierty 
Loan.  Mr.  Ne.sbit  succeeds  Charles  H. 
8chwei>pe,  who  has  advanced  to  the 
po.sition  of  vice  chairman  of  the  execu¬ 
tive  committee. 


To  Advertise  War  Stamps 
Ohio  new.spaper  and  advertising  men 
are  raising  $200,000  for  a  year’s  ad¬ 
vertising  campaign  in  Ohio  to  sell  the 
State’s  quota  of  war  .savings  stamps. 


NEWS  . . BlrmlnKham 

Average  clreulutlon  for  Nov.,  1917,  Dally  42,,St6; 
.Sunday,  •17,I.’$8.  Printed  2.86o.88t  lines  more 
adrertlHing  tlian  Its  neareat  rumpetltor  In  1017. 


CALIFORNIA 


EXAMINER  . hot  Angeles 

A.  B.  C.  Audit  reports  show  largest  Ifomlng 
end  Sondiy  clrcnletlon.  Oreatest  Homs  Oellv- 
ery. 


UERCUBT-HERALD  . Sen  Jose 

Post  Offleo  atitemont  . 11.484 

Hember  of  A.  B.  O. 


GEORGIA 


Journal  (Clr.  Da.,  05.687;  Sun.,  07,870 .  Atlanta 


ILLINOIS 


BERALD-NBW8  (ClrealatloB  IB.IBO) . Joliet 


IOWA 


SUCCESSFUL  FABlflNO  . Oes  Moines 

.More  than  800,000  circulation  guaranteed  and 
proven  or  no  pay.  Membor  Audit  Bnrsao  of 
ClrenlsUons. 


LOUISIANA 


TIHBB-PICATUME  . New  Orleans 


MICHIGAN 


PATRIOT  (No  Monday  lasne)  . Jackson 

Lost  OoT.  Statement — Dally,  11,408;  Sonday. 
18,868.  Member  A.  B.  O.  end  A.  N.  P.  A. 
Flit  Ratet — One  time  ada.  80  eenu  Incb;  yearly 
eontracte,  88  cents  laeb;  poelUoa  80%  extra. 


MINNESOTA 


TRIBUNE.  Morning  end  Evening. .  .Mlnneapulls 


MISSOURI 


POST  DISPATCH  . St.  Ix)uU 

Daily  Evening  nod  Sunday  Morning, 
la  the  only  newspaper  In  Its  territory  with  the 
beautiful  Rotogravure  Picture  Section. 

The  POST-DISPATCH  eclle  more  papers  In 
St.  Luula  end  suburbs  every  dty  in  the  year, 
than  there  are  hunies  In  tbe  city. 

Circulation  Orel  six  months,  1017 : 


Sunday  average  . 302,888 

Dally  end  Sunday  . 108,080 


The  following  publUhors  gaerantoo  drcnlatlon 
and  willingly  grant  any  advsrttear  the  privilege 
of  a  carofnl  and  exbaastlvo  Investigation. 


ILLINOIS 


SKANDINAVEN  .  Ohlcate 


GEORGIA 


BANNER  . Athens 

A  flit  edge  sBhscvIptloa — not  n  mere  circnla- 
ttoa  claim. 


MINER  . . . Butte 

Average  dally  18,781,  Sunday  82.848,  for  6 
months  ending  April  1,  lOlT. 


NEW  JERSEY 


JOURNAL  . Elliabeth 

PRESS  CHRONICLE  . Paterann 

COURIER-NEWS  . . PlelnOeld 

NEW  YORK 

COURIER  *  ENQUIRER  . BolTel.. 


IL  PROORBSSO  ITALO-AMERICANO— New 


. New  York 

The  National  Jewlsb  Dally  that  no  general 
■dverttecr  ebonld  ovsrlooh. 


OHIO 


VINDICATOR  . Tonngitewn 


PENNSYLVANIA 


. Erie 


TIMBS-LBADBR  . Wllkea-Barre 


TENNESSEE 


BANNER  . Nashville 


TEXAS 


CHRONICLE  . . Honeton 

The  Cbmalclo  gnaraatsaa  a  drcnlatlon  of 
42,000  dally  end  81.000  Bnnday. 


UTAH 


HERALD  REPUBLICAN  . Salt  Inks  Citv 


VIRGINIA 


DAILY  NEWS-RECORD  . Harrieouhiira 

Largest  drcnlatlon  of  nay  dally  paper  In  tho 
famous  valley  of  Virginia. 


WASHINGTON 


POST-I.NTELUaE.NCER  . Soallle 


KENTUCKY 


MASONIC  HOMB  JOURNAL - Unlsvllle.  Ky. 

(Aaml-Montbly,  83  to  64  pages.)  Ouaraoteed 
largest  clrcnlatloB  of  any  Masonic  publication  In 
the  world.  In  sxcoen  of  00.000  eoplos  monthly. 


NEBRASKA 


FRBIB  PRB8SB  (Ur.  128,884) . Uncoli 


NEW  YORK 

BOELLBTTINO  DELLA  SERA . Now  York 

•  PENNSYLVANIA 

DAILY  DBMOOBAT  . Johnstown 


ROLL  OF  HONOR 


The  Editor  Publisher  for  February  9,  1918 


SOUTH  AMERICAN  NEWSPAPERS  ARE 
PROSPERING  IN  SPITE  OF  WAR 


war  began  extm  editions  were  few  and 
far  between  and  the  whistle  seldom  was 
heard.  As  world  events  became  of 
daily  occurrence,  the  whistle  blew  fre¬ 
quently. 

A  city  council  antagonistic  to  the 
editor  of  the  paper  attempted  to  Im¬ 
pose  restrictions  on  noises  such  as  the 
whistle  at  certain  hours.  The  editor 
made  out  his  check  to  cover  a  large 
number  of  fines  and  the  "extra”  con¬ 
tinued  to  be  sounded  for  the  city’s 
iieneflt. 

Finally  the  ordinance  was  repealed. 

“Features”  are  a  rarity,  but  novels 
of  literary  value  are  printed  in  dally 
installments,  so  arranged  in  the  paper 
that  they  can  be  cut  out  and  preserved 
in  book  form. 


all  the  fervor  of  the  I.,atln  r.ace  a  na¬ 
tion  which  abandoned  a  war  trade  as 
great  as  ours  to  fight  for  world  free¬ 
dom. 

“The  Mexican  policy  of  the  United 
States  has  removed  whatever  misun¬ 
derstanding  may  have  existed  regarding 
North  .American  ambition  in  South 
America. 

"The  only  thing  standing  in  the  way 
of  increasing  our  export  trade  is  un¬ 
familiarity  with  conditions  in  South 
America,  which  call  for  a  handling  of 
shipments  that  is  different  from  our 
practices  here.” 


Robert  S.  Barrett,  Commercial  Attache  of  American  Embassy 
at  Buenos  Aires,  Says  Interchange  of  News  Has  Resulted 
in  Better  International  Understanding. 


Robert  S.  BAItUETT,  an  American  newspaper  man,  who  spent  a  year 
and  a  half  in  lAtin-America  am  a  representative  of  the  Department  of 
Commerce,  and  whose  rei»ort  on  the  publishing  industry  in  our  neighboring 
republics  has  just  been  Issued  by  the  Government,  has  accepted  an  appointment 
as  Commercial  Attach^  to  the  American  Embas.sy  at  Buenos  Aire.s,  where  he 
will  represent  the  War  Trade  Board. 

Mr.  Barrett  sailed  this  week  for  Panama,  intending  to  make  the  long  jouniey 
to  Buenos  Aires  by  way  of  the  west  coast.  To  a  representative  of  The  Editor 
AND  Publisher,  who  interviewed  him  in  New  York  on  the  eve  of  his  departure, 
Mr.  Barrett  talked  interestingly  of  the  publishing  business  in  South  American 
countries. 

‘‘La  Nacion”  Leads  in  North  American  News 


To  Photograph  Cuba 
Through  arrangements  just  com¬ 
pleted  between  Edward  M.  Newman,  the 
travel  lecturer,  and  the  Cuban  Gov¬ 
ernment,  through  The  Republic  of  Cuba 
News  Bureau,  Mr.  Newman  and  Di¬ 
rector  J.  V.  Knight,  of  the  Bureau,  with 
a  staff  of  photographers  and  assistants, 
will  shortly  sail  for  Havan  on  a  month’s 
photographic  survey  of  the  island.  Up¬ 
wards  of  100  reels  of  film  will  be  photo¬ 
graphed,  as  well  as  a  comprehensive 
file  of  all  matters  relating  to  Cuban 
contemporary  life,  and  the  scenes  on 
the  island  of  historical  value.  These 
will  be  embodied  into  a  permanent  rec¬ 
ord  by  the  News  Bureau,  and  placed  at 
the  disposal  of  newspapers  and  news 
pictorial  syndicates  free  of  charge. 


EVIDENCE  OK  GOOD  FAITH. 

(.'able  dispatche.s  received  by  some 
papers  are  posted  on  bulletin  boards, 
where  they  may  be  compared  with  the 
dispatches  as  printed,  to  show  that 
the  news  is  genuine  and  was  given 
the  public  without  “padding.”  Scare 
heads  virtually  are  unknown. 

Magnificent  buildings  house  many  of 
the  newspapers,  decorated  in  marbles 
and  tiles,  and  containing  art  works. 
A  unique  feature  of  one  building  is 
a  fencing-room,  a  reminder  of  the  days 
when  the  code  duello  was  the  arbitra¬ 
tor  of  per.sonal  disputes.  A  master-at- 
arms  still  is  employed  by  the  paper  to 
instruct  its  staff  in  fencing  as  a  pleas¬ 
ant  and  profitable  recreation. 

Until  three  years  ago,  little  news  was 
received  from  the  United  States,  but 
closer  relations  lietween  the  two  conti¬ 
nents  and  the  growth  of  the  pan-Ameri¬ 
can  idea  have  caused  a  demand  for 
American  news,  which  is  being  met  by 
incrcas«.‘d  cable  services.  The  South 
American  papers  have  a  more  serious 
tone  than  those  of  the  Upited  States. 

“Compliance  with  South  American 
trade  customs  is  all  tliat  is  necessary 
to  make  purchasers  there  permanent 
•.•u.stoiners  of  the  United  States,”  Mr. 
Barrett  said.  “Everywhere  I  went  I 
found  tho  most  cordial  feeling  toward 
this  country  and  Americans.  They  real¬ 
ize  down  there  that  the  United  States 
entered  the  war  for  altruistic  reasons 
and  at  an  enormous  sacrifice  of  men 
and  treasure. 

“Having  fought  for  democratic  gov¬ 
ernment  themselves,  they  admire  with 


“In  Buenos  Aires,”  he  said,  “La 
Prensa,  the  great  ‘Institutionar  news¬ 
paper  of  which  you  have  heard  so  much, 
retains  its  wonderful  prestige,  of  course, 
but  does  not  dominate  the  field  to  the 
exclusion  of  other  new.spapers,  as  many 
suppose. 

“Within  the  la.st  two  years  another 
great  daily  of  that  city  has  made  won¬ 
derful  strides.  La  Nacion  is  now  one 
of  the  undisputed  leaders  of  South 
American  Journalism,  and  is  consid¬ 
ered  by  many  people  to  be  the  most 
modem  newspaper  on  that  continent. 
La  Nacion  does  not  maintain  institu¬ 
tional  features,  such  as  distinguish  La 
Prensa,  but  relies  upon  its  news  value 
for  its  appeal.  It  is  only  fair  to  say 
that  its  recent  growth  and  prosperity 
is  largely  due  to  its  very  complete  cable 
news  service,  furnished  to  it  by  the 
United  Press  Associations. 

“President  Roy  Howard,  of  the  Unit¬ 
ed  Press,  certainly  accomplished  a  great 
thing  in  extending  the  service  of  his 
organization  to  the  Argentine.  Through 
his  efforts  the  progressive  people  of 
that  country  are  now  able  to  keep  in 
touch  with  the  events  of  the  world, 
and  particularly  with  those  of  the 
United  States,  without  relying  upon 
European  channels  of  communication. 
There  is  better  understanding  of  us 
down  there  as  a  result  of  this  new 
condition,  and  Mr.  Howard  has  paved 
the  way  for  more  intimate  commercial 
and  political  relations  in  the  future. 
I  am  glad  to  learn  that  he  is  to  make 
another  visit  to  South  America,  for  I 
can  testify  to  the  fact  that  the  results 
of  his  earlier  mi.ssion  have  been  of 
the  utmost  value.” 

Mr.  Barrett  has  had  wide  experience 
as  a  newspaper  man.  He  owns  one  of 
the  oldest  of  .\merican  newspapers,  the 
Alexandria  (Va.)  Giazette,  establi.shed 
in  1784.  He  established,  and  afterward 
sold,  the  Daily  Record,  of  Mexico  City, 
and  was  a  friend  of  the  late  President 
Diaz. 

NEWS  PIUNT  CONDITIONS. 

Commenting  on  the  news  print  sit¬ 
uation  in  South  America,  Mr.  Barrett 
explained  that  all  newspapers  down 
there  depended  absolutely  upon  import.s 
of  paper,  as  there  is  no  local  produc¬ 
tion.  Of  the  total  exports  of  news  print 
from  the  United  States  in  1917,  reaching 
nearly  ninety  thousand  tons,  Mr.  Bar¬ 
rett  thinks  that  the  South  American 


newspapers  used  perhaps  three-fourths. 

“La  Pren.sa,”  he  said,  “is  supplied, 
under  a  long-term  contract,  by  the  In¬ 
ternational  Paper  Company.  The  price, 
I  think,  is  in  the  neighborhood  of  $2.50 
f.  o.  b.  mill.  This,  of  course,  means 
almost  twice  that  cost  at  destination, 
when  pre.sent  high  freight  rates  are 
considered.  And  yet,  I..a  Prensa  and 
other  papers  there,  selling  at  what 
would  be  a  little  more  than  four  cents 
per  copy  of  our  money,  are  able  to 
make  excellent  profits  on  their  circu¬ 
lation.” 

La  Prensa,  he  think.s,  may  earn  an 
annual  net  profit  of  a  million  and  a 
quarter  dollars,  and  La  Nacion  is  also 
a  big  money  maker.  Both  of  these  pa¬ 
pers  have  been  reduced  in  size  because 
of  war  conditions,  but  still  print  eigh¬ 
teen  and  twenty  pages  to  the  issue. 
Their  ailvertising  volume  has  been  cut 
down  so  that  a  balance  of  about  fifty- 
fifty  may  be  maintained  between  text 
and  advertising.  They  carry  a  great 
volume  of  classified,  most  of  it  at  rates 
about  equivalent  to  those  prevailing 
in  New  York. 

Mr.  Barrett  is  confident  that,  after 
the  war,  the  newspapers  of  South 
America  will  utilize  almost  exclu.sively 
.supplies  and  equipment  from  the  Unit¬ 
ed  States.  He  thinks  that  our  greatest 
export  market  for  printing  machinery 
of  all  kinds  is  to  be  found  there. 

Washington,  February  4. — An  inter- 
e.sting  review  of  the  customs  of  the 
South  American  newspapers  is  con¬ 
tained  in  the  report  of  Robert  S.  Bar¬ 
rett,  formerly  Washington  correspond¬ 
ent  and  now  special  agent  of  the  Bu¬ 
reau  of  Foreign  and  Domestic  Com¬ 
merce.  “Comic  supplements  are  un¬ 
known  in  South  American  papers,” 
says  Mr.  Barrett,  in  his  report  on  the 
paper  trade  in  the  southern  hemisphere. 
Mr.  Barrett  visited  every  country  of 
that  continent  and  listed  the  equipment 
and  requirements  of  3,800  newspapers 
and  printing  offices. 

America’s  chances  for  increasing  her 
share  to  world  trade  along  these  lines 
are  encouraging,  Mr.  Barrett  declares. 
There  are  thirty-three  papers  published 
in  Buenos  Aires  alone,  the  report 
brings  out,  but  none  of  them  have  “fun¬ 
ny”  papers. 

One  paper  has  a  powerful  whi.stle 
which  it  uses  to  announce  startling 
events  to  the  city.  Until  the  European 


Joins  A.  B.  C. 

The  Philadelphia  Press  has  become  a 
member  of  the  Audit  Bureau  of  Circu- 
lation.s,  and  has  received  its  initial 
audit. 


Star  Leads  in 
Advertising  and 
Circulation 

In  1917,  as  it  has  done  for  sev¬ 
eral  years.  The  Indianapolis 
Star  carried  more  automobile 
advertising  than  any  other  two 
Indianapolis  papers  combined. 

All  during  1917  The  Indian¬ 
apolis  Sunday  Star  reached 
more  people  in  Indiana  cities 
and  towns  than  any  other  In¬ 
dianapolis  newspaper.  More 
and  more  is  this  coming  to  be 
the  case. 

All  during  1917  The  Indian¬ 
apolis  Star  was  read  by  more 
people  on  Indiana  rural  routes 
than  any  other  Indianapolis 
newspaper.  To  be  exact,  it 
started  1918  with  practically 
as  many  rural  route  readers  as 
the  other  Indianapolis  news¬ 
papers  combined. 


^  DES  MOIRES  ^ 
RESISTERARDTRIBORE 
Over 

^  100,000 

\  PiM  Ml  CirciliiiM  y 


Richmond,  Virginia 

A  five-inch  single  column  adver¬ 
tisement  appearing  every  day  in  the 
year  in  the  Times-Dispatch  will  cost 
$4.20  an  insertion  daily  and  $5.60  an 
insertion  Sunday — a  total  cost  of 
$1,601.60  for  the  year,  which  means 
that  it  costs  to  reach  75%  of  the 
families  in  Richmond  only  about  7 
cents  per  family  per  year. 


PIERRE  C.  STARR 


STARR  SERVICE  CORPS, 
548  Transportation  Bldg., 
Chicago,  IlL 


HIGH  LIGHTS  ON  THE  FOREIGN  SITUATION 

The  klBd  of  readlDt  tbmt  Appeals  to  all  atatesmeD  aoJ  autbors  of  Barope. 
elaaaea  wttb  tho  tloltaO  Slatas  aow  la  ttw  Wo  handle  more  Important  articles  of  thia 

world  war.  description  than  an,  otba*  anencr  In 

Featnra  articles  from  laadlD(  soldiers,  America. 

THE  INTFRNATIONAL  NEWS  BUREAU,  INC. 

J.  J.  BOS  DAN,  Editor  15  School  Street,  Bontom,  Mann. 


Specialists  in  cost  systems  for 
Daily  Newspapers  having  over 
10,000  circulation  only.  Send  for 
publishers  opinions. 


Special  Repreaenutirea 

200  Fifth  Ave.  New  York 

People’s  Gas  Building  Chicago 
Mutual  Life  Building  Phila. 


The  Editor  Publisher  for  February  9,  1918 

ADVERTISING  MAN  TO  TEACH  NEW  BROCKVILLE  PAPER  OUT 


DEPARTMENT  OF  AD¬ 
VERTISING  REQUESTED 

{Concluded  from  page  7.) 
for  their  work  in  helping  to  raise  the 
money  to  pay  gun  makers. 

‘‘Without  the  help  of  the  press — work¬ 
ing  to  a  great  extent  on  its  own  initia¬ 
tive — the  last  two  Liberty  Loans  would 
not  have  been  the  success  that  they 
were. 

“Publicity  is  a  mental  science.  It  Is 
elusive — inexact.  Publicists  are  born  and 
not  made.  Mere  statements  in  the  press 
— the  continued  appearance  of  dry  of¬ 
ficial  interviews — the  regular  occupation 
of  so  much  space  in  the  daily  papers, 
doesn't  constitute  publicity  in  the  new¬ 
est  and  best  sense. 


Ser\’ice  Flag  Identifies  Them 
The  Pittsburgh  Chronicle  Telegraph 
has  placed  a  service  fiag  at  the  desk  of 
every  man  who  has  left  the  service  to 
engage  in  the  war.  This  fiag  is  an  addi¬ 
tion  to  the  large  one  In  the  front  of  its 
new  building.  The  employes  who  left 
the  service  to  Join  in  Government  work 
will  be  taken  care  after  their  return  and 
the  company  will  see  that  their  families 
will  be  provided  for  during  their  services 
at  the  front. 


Combined  Canadian  Dailies,  Recoider 
and  Times,  in  Initial  Issue. 

Tokosto,  Kebruary  5. — The  first  num¬ 
ber  of  the  lirockvllle  Recorder  and 
Times,  which  combines  the  Brockville 
Recorder  and  the  Brockville  Times, 
made  its  appearance  on  February  1.  The 
actual  amalgamation  took  place  Janu¬ 
ary  1,  when  the  Recorder  Printing  Com¬ 
pany,  of  which  the  Hon.  G.  P.  Graham 
was  president,  bought  out  the  entire 
business  and  plant  of  the  Times  Print¬ 
ing  Company,  which  was  owned  by  A.  T. 
Wilgress,  King’s  Printer  for  Ontario. 
The  two  papers  were  continued  separ¬ 
ately  during  the  month  of  January. 

At  the  annual  meeting  of  the  Record¬ 
er  Printing  Company,  on  January  31, 
the  following  officers  were  elected:  Pres¬ 
ident,  W.  H.  Comstock:  vice-president, 
Hon.  G.  P.  Graham;  manager  and  trea¬ 
surer,  W.  J.  Moore;  secretary.  Miss  E. 
M.  Conklin. 


Fred  C.  Millis,  of  Indianapolis  News,  in 
Charge  of  University  Course  in  Selling. 

Indiana  University  extension  division, 
at  Indianapoli.s,  has  sent  out  to  busi¬ 
ness  firms  of  that  city  announcements 
of  a  new  course  in  merchandising  and 


The  Roll  of  Honor 
The  Providence  Journal  has  contrib¬ 
uted  over  35  men  thxis  far  for  war 
service.  The  recent  draft  catches  many 
more  of  them.  At  least  eight  in  the 
news  and  reportorial  end  alone  are  eli- 
gil)le  under  the  draft. 


FRANKLIN  A  GRiCAT  PUBLICITY  EXPERT. 

"A  publicity  man  in  the  present-day 
sense  is  a  man  of  appealing  ideas,  a  man 
who  can  popularize  and  bring  home  to 
the  people  a  sympathetic  knowledge  of 
a  cause  or  a  subject.  Boston  once  pro¬ 
duced  such  a  man  in  Dr.  Bcnj<amin 
Franklin.  His  equal  could  not  be  found 
in  the  world  to-day.  American  indepen¬ 
dence  would  have  been  lost  had  it  not 
been  for  Franklin’s  unwavering  skill  as 
a  publicity  man. 

"The  Fuel  Administration  lias  been 
mi.sunder.stood  because  its  puldicity  has 
lieen  bungled  from  the  start.  There 
hasn’t  one  ray  of  hope  seeped  out  of  the 
Fuel  Administration  within  the  last  two 
months. 

“The  War  Department  publicity  was 
.so  bad — the  criticisms  of  the  pre.ss  and 
the  public  so  insistent — that  the  Secre¬ 
tary  of  War  had  to  leave  his  desk  in  the 
War  Department  and  deliver  a  lengthy 
speech  to  the  Senate  Committee  to  put 
his  Department  right  in  the  eyes  of  the 
public. 

“The  fact  that  Secretary  Baker  made 
this  speech  proves  conclusively  that  the 
right  kind  of  information  will  always  be 
received  in  the  right  way  by  the  people. 

’’The  Secretary  of  War  made  the  tac¬ 
tical  mistake  of  waiting  too  long  to  tell 
his  story.  The  fact  that  he  is  one  of  the 
busiest  men  on  earth  may  have  been  a 
good  reason  for  not  keeping  the  public 
posted.  I  have  no  doubt  that  he  wius 
engaged  in  matters  that  appealed  to 
him  as  more  urgently  needed  than  giv¬ 
ing  information  to  the  people. 

“With  a  Secretary  of  Publicity  in  the 
Cabinet,  the  appearance  of  Secretary 
Baker  before  the  Senate  Committee  to 
explain  Departmental  activities  would 
have  been  unnecessary. 

“I  think  I  have  estalili.shed  the  need 
for  a  Secretary  of  Publicity.  The  right 
kind  of  a  man.  whom  I  am  sure  the 
Pre.sident  would  appoint,  would  be  a 
structloni.st.  He  would  not  be  .simply  a 
news  bureau  with  high  sounding,  official 
title. 

“If  there  ever  was  a  time  and  place 
in  the  history  of  the  world  when  solidi¬ 
fied  public  opinion  was  needed,  that  time 
is  now  and  that  place  is  here.  If  there 
ever  was  a  big  po.sition  waiting  for  a 
l>ig  man,  the  position  of  keeping  the 
thoughts  of  the  American  people  ac¬ 
tively  and  coiiperatively  engaged  along 
con.structive  work,  that  position  is  the 
one  for  which  this  bill  makes  provision. 

“Clrcum.stances  and  the  urgent  needs 
of  the  times  having  created  the  po.sition. 
let  us  give  the  position  its  proper  of¬ 
ficial  title  and  trust  to  the  President’s 
unfailing  judgment  to  find  the  right 
man  to  carry  on  the  work  so  vitally 
neces.sary  in  the  present  state  of  the 
I>ul)lic  mind.” 


In  the  Northwett 

The  Dally  News 

St.  Paul,  Minneapolis 

with  a  combined  circulation  of 

155,000 

with  not  a  single  copy  dupli-  — — 
cated  is  the  best  and  simplest  18c 
way  to  cover  the  Twin  Cities  per  line 
and  adjacent  territory.  ______ 

C.  D.  BERTOLET 

General  Advertising  Manager 

Boyce  Building  Chicago 


To  men  with  a  talent  for  idling,  one 
day  of  hard  work  would  afford  a  new 
and  better  outlook  on  life. 


The  Home  Newspaper 

In  tlip  of  advertUlnflr  which 

have  tho  groatcat  appeal  to  the  homo—de- 
partmont  atore*.  wonien’a  apoclalt.r  ahopa, 
lioota  ami  shooa  and  foodstuffa — The  New  York 
Rvonliia  Mall  showed  a  decided  irain  for 
the  past  month  of  December  over  the  same 
month  for  1016. 

THE  GAIN 

Department  Storea  10.017  llnea 

\Vomen*a  Specialty  Shopa  4.fW16  llnea 

Foodstiiffa  3,041  llnea 

lioota  and  Shoea  1,600  llnea 

Thla  autmtnntUtea  our  claim  that  the 
advertisers  more  and  more  are  convlnclnff 
theniaelvea  The  Evening  Mall  has  a  greater 
purchasing  power  per  unit,  than  any  other 
New  York  evening  paper  and  that  It  U  a 
home  newspaper. 

The  New  York  Evening  Mail 


selling  that  has  lioon  organized  under 
Fre  dC.  .Millis,  assi.stant  advertising 
manager  of  the  Indianaixilis  News.  The 
course  is  intended  to  put  tlie  distribu¬ 
tion  of  goods  on  a  .scientific  liasis,  at 
least  so  far  as  -selling  is  concerned.  Mr. 
Millis  will  discuss  metliods  of  distri¬ 
bution,  retail  .selling,  the  magazine  and 
its  part  in  distribution,  the  daily  news¬ 
paper  and  its  making  as  an  advertising 
medium,  imying  tendencies  of  people, 
effect  of  the  war  on  business. 

Before  joining  the  advertising  .staff  of 
the  Inc'Uanapolis  News,  Mr.  Millis  was 
advertising  manager  of  the  Hou.ston 
(Tex.)  Chronicle,  and  bad  also  worked 
on  Terre  Haute  paix'-s. 


Newspaper  Features  and 
Advertising  copy 


PITTSBURG  PRESS 
Has  the  LARGEST 


225  Fifth  Avenue 
New  York 


Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

I.  A.  I^LEIN,  Metropolitan  Tower,  N.  Y. 
joliD  Gla**,  Peoplee  Gm  Bldg.,  Qlicago 
Pareign  Advertiting  Rapraaantativet 


S  e:ulyiiig  the  l.abor  .Market 
A  new  rule  to  protect  local  industries 
has  been  put  in  force  in  the  office  of 
tlie  Pittsl)urgh  Gazette-Times.  WTantads 
will  not  be  accepted.  Intended  to  draw' 
from  the  Pittsburgh  field  skilled  help 
now  engaged  In  Government  work.  In 
doing  so  the  publi.shers  con.sider  it  a 
patriotic  duty  In  as  much  as  skilled  help 
of  all  kinds  in  the  properous  Pittsburgh 
district  is  very  scarce. 


CARTOONIST 

BUSHNELL 


per  year  to  produce  the  features 
which  have  created  the  greatest 
newspaper  following  in  the  world. 

"^Hearst’s  Features  Always  Lead'* 

Write  for  booklet. 

‘‘Half  Million  Dollar  Foatoro  Servico** 


The  Boston 
Evening  Record 

gained  in  every  advertising 
elassifieation  last  year.  Only 
two  other  Boston  papers 
.shoived  gains  over  1016. 

Cireulation,  .50,000  net  paid. 


is  now  working  for  us  again.  His  un¬ 
surpassed  draughtsmanship  is  known 
to  all.  Write  for  proofs  of  his  new 
cartoons.  The  best  yet. 

Central  Press  Ass’n 

World  Bldg.  Frederick  Bldg. 

New  York  Cleveland 


The  International  Feature  Service 

729  Sevanth  Ave.  New  York.  N.  Y. 


UNITED  PRESS 


Readers  Decide 


Serves  mere  afternoon  and 
Sunday  papers  than  any 
other  press  association  in 
the  world.  Build  your 
paper — 

“By  UNITED  PRESS” 

316  World  Building,  New  York 


— The  HABIT  of  appreciation 
shows  in  circulation  gains. 

Get  the  features  that  have 
WON  the  biggest  audience. 

Ltt  ut  send  you  sampUt  cf  aur  cal- 
ortd  comict,  daily  and  Sunday 
pagtt  III  black  and  calars. 

Newspaper  Feature  Service 

M.  KOENIGSBERG,  Manager 
37  waar  sgra  ar.,  Ntw  Yoag 


Member  Audit  Bureau  of 
Circulations 


Eastern  Representative 


A  small  volume  of  classified  advertis¬ 
ing  Indicate.s  that  a  newspaper  lacks  in¬ 
timate  contact  with  Its  readers. 


New  York 
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INVESTED  CAPITAL  IS 
AGAIN  DEFINED 


No  “Iiilangihle  to  Be  Counted 

in  E'timatinft  Exress  Profits  Taxes — 
Trade-Marks  and  Copyrights  to 
He  Listed  at  Original  Cost. 


Washington',  February  5. — Regula¬ 
tions  under  which  the  Exces.s-Proflt  and 
Income  Tax  law  regarding  corporations 
will  be  administered  have  been  made 
public  by  the  Bureau  of  Internal  Reve¬ 
nue.  According  to  the  regulations  gov¬ 
erning  the  Income  tax,  all  dividends  re¬ 
ceived  in  1917,  although  declared  out  of 
earnings  accumulated  in  1916,  will  be 
taxable  under  the  law  of  1917,  unless  the 
earnings  of  the  corporation  up  to  the 
time  of  payment  of  the  dividend  are  not 
sufficient  to  cover  it. 

For  example,  a  di\idend  paid  Febru¬ 
ary  1,  1917,  although  declared  In  De¬ 
cember,  1916.  will  be  taxable  under  the 
1917  law,  on  the  a.ssumptlon  that  it  rep¬ 
resents  earnings  accumulated  between 
January  1,  1917.  and  February  1,  1917, 
unles.s  the  earnings  for  this  period  are 
shown  to  have  been  less  than  the  amount 
of  the  dividend  In  the  latter  event,  so 
much  of  the  dividend  as  is  in  excess  of 
the  earnings  from  January  1  to  Febru¬ 
ary  1,  would  be  exempt  from  the  1917 
tax. 

Regulations  under  which  the  Excess- 
Profits  Tax  law  will  be  administered 
made  public  by  the  Bureau  of  Internal 
Revenue,  clear  up  long-disputed  ques¬ 
tions  affecting  the  basis  for  figuring 
profit.s.  but  leave  many  yet  to  be  de¬ 
termined  by  individual  rulings,  or  by 
amendment  of  the  law. 

DEFINING  INVESTED  CAPITAL, 

Sfince  deductions  ba.sed  on  a  percent¬ 
age  of  invested  capital  may  be  taken 
from  aggregate  profits  before  determin¬ 
ing  the  taxable  amount,  corporations  or 
partnerships  are  anxious  to  figure  their 
invc.sted  capital  as  high  as  pos.slble.  By 
the  regulations.  Invested  capital  Is  de¬ 
fined  as  the  total  of  the  capital,  surplus 
and  undivided  profits,  as  .shown  on  the 
books,  with  certain  ad.tustments  required 
by  the  law.  If  any  change  in  the  In- 
ve.sted  capital  has  been  made  during  the 
year,  the  monthly  average  is  to  be  taken. 

If  the  true  surplus  or  undivided  profits 
are  not  .shown  by  the  books  because  of 
failure  to  provide  for  depletion,  depreci¬ 
ation,  ob.solesccnce,  or  other  losses,  the 
regulations  make  It  mandatory  to  figure 
corrections  reducing  the  capital  figure. 

One  of  the  mo.st  disputed  points  has 
related  to  the  valuation  of  trade-marks, 
good  will,  patents,  or  copyrights,  mo.st 
bu.sine.sses  arguing  for  lnclu.sion  of  the.se 
at  a  high  figure  in  their  capital  inve.st- 
ment.  The  regulations  provide  that  only 
in  cases  where  actual  payment  has  been 
made  for  these  items  can  the  expense 
be  added  to  the  Invested  capital.  No  ad¬ 
justment  Is  allowed  for  expenditures 
made  to  develop  good  will  or  other  in¬ 
tangible  assets. 

The  Exces.s-Profits  law  provides  that  in 
cases  where  it  seems  impossible  to  de- 


The  McClure  Method 

Onr  fmtnm  arc  sold  on  IndlTldaal  Bcrlt. 

Anr  serrtro  mny  bs  ordered  alncly. 

THIS  MEANS: 

TTw  greateet  possible  rarlety  froa  wbick 
to  choose 

The  snbmlttlng  of  each  feature  to  yovr 
own  editorial  Jadgment. 

The  opportnnlty  to  order  a  badget  eoa- 
ststlng  only  of  what  yon  want. 

A  material  redaction  from  Indlrldoal 
prices  on  bndgets. 

Wrife  lot  oamplei  of  out  Swodsp  C.ot- 
ored  eonUrt.  daily  comlea,  womm'i  foa- 
turt-t,  bedtime  etoriee,  flctien,  a:e. 

The  McClure  Newspaper  Syndirate 
120  Went  32nd  Street.  New  York  City 


termlne  deductions  In  the  ordinary  way, 
because  a  business  did  not  exist  in  pre¬ 
war  years,  or  because  of  exceptional  con¬ 
ditions,  such  as  extraordinarily  low  prof¬ 
its,  then  the  business  of  representative 
concerns  Is  to  be  taken  as  a  basis  for 
figuring  deductions. 

This  provision  may  apply  to  businesses 
having  defective  accounting  systems, 
making  it  Impos-sible  to  compute  invest¬ 
ed  capital;  to  foreign  taxpayers  when  it 
is  deemed  impracticable  to  Inve-stigate  in¬ 
vested  capital  figures  in  another  coun¬ 
try;  to  long-established  bu.siness  con¬ 
cerns  which  maintain  conservative  or  un¬ 
usual  business  organizations,  and  bu.«i- 
nesses  for  which  “the  invested  capital  is 
seriou.sly  disproportionate  to  the  taxable 
Income."  An  example  of  the  last  case 
would  be  a  business  which  made  large 
profits  in  1917,  but  which  had  had  sev¬ 
eral  previous  unproductive  years. 

The  8  per  cent,  tax  on  profits  over  $6,- 
000  for  taxpayers  having  only  a  nominal 
capital,  is  held  to  apply  to  professional 
men,  or  to  trades  or  busineases  render¬ 
ing  profe.s.sional  services.  If  a  corpora¬ 
tion  is  engaged  in  two  kinds  of  business, 
one  being  professional  and  requiring  no 
capital,  the  regulations  provide  that  its 
entire  Income  is  to  be  considered  as  of 
its  principal  business.  If  an  Individual 
is  engaged  in  two  or  more  businesses,  one 
taking  no  capital,  and  one  with  capital 
income  from  each  is  to  be  taxed  sepa¬ 
rately. 


DISCONTINUES  TRADING  STAMPS 


Rhode  Uland  Merchant  Sees  the  Light 
.After  Ten  Years. 

PitoviDENCE,  R.  I.,  February  6. — S.  St. 
Onge,  the  proprietor  of  a  large  store  in 
Arctic,  R.  I.,  has  di.scontinued  giving 
trading  stamps. 

Asked  to  state  why  he  stopped  giving 
the  .stamp.s,  Mr.  St.  Onge  said:  “Hav¬ 
ing  given  trading  stamps  for  over  ten 
yeans,  I  have  come  to  the  conclusion 
that  they  were  of  no  benefit  to  me.  I 
feel  positive  that  I  can  do  the  same 
amount  of  busines.s,  or  more,  without 
this  extra  cost  to  me,  to  say  nothing  of 
the  trouble.  This,  together  with  the 
increased  cost  of  doing  husine.ss,  name¬ 
ly,  high  wages,  increased  cost  of  wrap¬ 
ping  paper  and  twine,  and  the  extra 
taxes  imposed  upon  us  by  the  war, 
caused  me  to  discontinue  giving  stamps 
forever." 


DOMINATES 

Its  flcM  la  pnrebaslDg  sblllty 
per  family  aihl  yet  at  lowest 
adTertlsIng  cost  per  tbonasod. 

“TO-DAY’S  HOUSEWIFE” 

GEORGE  A.  McClellan 

General  JTnnniyer 
New  Yerk 


IPittoburg  liattatrl| 

has  been  a  potent  factor  in  the 
success  of  Pittsburg’s  big  stores. 

WALLACE  G.  BROOKE 
Brunswick  Building,  New  York 
THE  FORD-PARSONS  CO., 
Peoples  Gas  Building,  Chicago 
H.  C.  ROOK. 

Real  Estate  Trust  Building,  Philadelphia 


GARFIELD  ORDER  CUTS 
MILL  PRODUCTION 


Federal  Trade  Commission  Reports  De¬ 
creased  Output  of  News  Print  Due  to 

Enforced  Closing  of  Plants — Reserve 
Stocks  Show  Slight  Decline. 

The  Federal  Trade  Commission  has  Is¬ 
sued,  under  date  of  February  4,  a  sum¬ 
mary  of  reports  received  from  thirty- 
four  companies,  operating  fifty-seven 
news  print  milLs,  showing  production, 
shipments  and  mill  stocks  for  the  first 
three  weeks  of  January. 

For  the  week  ending  January  6  total 
production  (curtailed  by  New  Year's 
holiday),  was  23,754  tons;  shipments 
totalled  19,552  tons;  mill  stocks  In  re¬ 
serve,  36.720  tons. 

For  the  week  ending  January  13,  pro¬ 
duction  amounted  to  25,078  tons,  of 
which  23.142  tons  represented  standard 
news;  .shipments.  25,592,  tons;  mill 
storks,  36,404  tons. 

For  the  week  ending  January  20, 
production  fell  off  to  20,363  tons,  due 
to  the  Fuel  Administration’s  closing 
order.  Shipments  again  exceeded  pro¬ 
duction,  amounting  to  20,949  tons,  of 
which  19.394  tons  wore  of  standard 
news.  Mill  stocks  had  declined  to  35,- 
801  tons.  These  figures,  however,  rep¬ 
resent  an  1ncrea.se  over  the  total  mill 
reserves  held  at  the  end  of  December, 
31,978  tons,  representing  thirty-six  com¬ 
panies  reporting,  as  against  thirty-four 
companies  reporting  In  January.  The 
rheboygan  Mill,  of  the  Union  Bag  and 
Paper  Company,  discontinued  the  pro¬ 
duction  of  news  print  In  December. 

SERIOUS  CUT  IN  PRODUCTION. 


The  loss  in  production  in  the  first 
week  of  the  Garfield  clo.slng  order 


Buffalo  News 

EDWARD  H.  BUTLER 

Editar  gad  Publisher 

“The  oaly  BufaU  aewspeper  ihel  cea- 
tert  its  advertising  columns.  Manv  of 
our  advertisers  use  our  columns  exclusive¬ 
ly.  The  above  is  one  of  the  many  rea¬ 
sons  why." 

MEMBER  A.  B.  C. 

Foreign  Advertising  Repreeentetivee 
KELLY-SMITH  COMPANY 
ssa  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


amounted  to  almost  5,000  tons.  A  cur¬ 
tailment  of  production  by  these  com¬ 
panies  amounting  to  about  4,000  tons 
for  each  of  the  Monday  holidays  pro¬ 
vided  for  in  the  Fuel  Administrator’s 
order  may  be  anticipated.  As  shown 
by  the  excess  of  shipments  over  produc¬ 
tion  in  the  third  week  of  January,  the 
effect  of  the  Monday  closing  order  may 
be  expected  to  further  reduce  mill  re- 
serv'es,  and  thus  to  inject  a  disturbing 
factor  into  a  market  which  had  lately 
shown  signs  of  improvement. 

Consumers  of  news  print  look  upon 
Dr.  Garfield’s  refusal  to  exempt  the 
news  print  mills — operated  chiefly  by 
water  power — from  the  operation  of  the 
closing  order  as  a  distinct  set-back,  and 
as  further  delaying  the  restoration  of 
normal  conditions. 

Using  Both  Papers 

As  told  In  last  week’s  Issue  of  The 
Editor  and  Publisher,  the  Schenectady 
(N.  Y.)  Railway  Company  has  been 
using  paid  advertising  In  the  Union- 
Star  with  which  to  appeal  to  the  public 
for  cooperation  In  eliminating  un¬ 
necessary  car  stops,  In  order  to  con¬ 
serve  fuel.  This  advertising  campaign 
has  not  been  confined  to  the  Union- 
Star,  but  has  been  conducted  through 
the  columns  of  the  Gazette  as  well. 


The  Evening  Star 
with  one  edition  daily, 
has  a  greater  circu¬ 
lation  in  Washington, 
D.  C. ,  than  that  of 
all  the  other  Washing¬ 
ton  papers  combined. 


Food  Medium 
of 

New  Jersey 

Trenton  Times 

A.  B.  C. 

2  c - 12c  Per  Week 

KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


Baltimore  as  a 
Market 

Prosperous  Baltimore  is  to¬ 
day  an  actuality — not  a  dream. 
One  item  alone  of  $50,(XX3,ooo 
will  be  expended  in  the  expan¬ 
sion  of  the  Penn-Mary  Steel 
Company — a  Schwab  plant — at 
Sparrows  Point.  Of  this  $50,- 
CKXi.cxx),  contracts  for  the  ex¬ 
penditure  of  some  $30,(X)0,ooo 
have  already  been  signed.  Ulti¬ 
mately  from  15,000  to  20,000 
men  will  be  employed  in  this 
new  plant. 

The  Baltimore  News 

Net  Daily  Circulation  Januaiy,  1918,  100,189 
GAIN  over  same  period  1917,  21.550 
DAN  A.  CARROLL  J.  E.  LUTZ 

Eastern  Western 

Representstive  Representative 

Tribune  Bldg.  First  Nat  Bk. 

New  York  Bldg.,  Chicago 
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RESENTS  REQUEST  FOR 
FREE  ADVERTISING 


Publisher  Ohmstead  Thinks  Six-Point 
League  Should  Try  to  Educate  Gov¬ 
ernment  to  Use  Paid  Space— News¬ 
papers  Doing  Their  “Bit.” 


J.  P.  McKinney,  chairman  of  the  sjje- 
cial  committee  recently  appointed  by  the 
Six-Point  League  to  confer  with  the 
Division  of  Advertising  of  the  Commit¬ 
tee  on  Public  Information  as  to  means 
and  method.s  by  which  the  league  mem¬ 
bers  might  cooperate  in  the  work  of 
furthering  Government  advertising,  has 
sent  a  letter  to  members  of  the  league, 
in  part  as  follows: 

"Your  committee  met  the  United 
States  Government  committee,  and  it 
was  then  decided  that  each  member  of 
the  Six-Point  League  should  be  asked  to 
write  a  personal  letter  to  each  of  the 
publishers  he  represents,  requesting 
them  to  Insert  in  their  publications 
small  pieces  of  copy,  which  would  be 
furnished  periodically,  to  help  along  the 
drives  the  Government  would  be  mak¬ 
ing  for  Income  tax.  Red  Cross,  and  other 
work. 

“The  conference  was  united  in  the 
belief  that  the  members  of  the  Six-Point 
League,  being  in  close  personal  touch 
with  their  publishers,  would  be  able  to 
accomplish  more  than  would  result  from 
a  request  from  either  committee. 

"I  am  enclosing  you  herewith  a  num¬ 
ber  of  proofs  of  a  small  advertisement 
sufficient  to  send  one  to  each  of  your 
publishers,  and  an  electrotype  of  same 
has  been  sent  under  Government  frank 
to  all  of  your  publishers.  Will  you 
kindly  write  to  each  of  them  and  re¬ 
quest  them  to  drop  this  electrotype  Into 
their  columns,  whenever  it  Is  conveni¬ 
ent  to  do  so,  and  as  many  times  as  they 
may  feel  willing  to  Insert  It.  As  it  Is 
quite  important  to  know  just  what  suc¬ 
cess  this  first  request  will  attain,  will 
you  kindly  send  me  a  page  cut  from 
each  Issue  in  which  this  electrotype 
has  been  inserted,  and  I  will  bring  them 
to  the  attention  of  the  Government 
committee  to  your  credit.” 

VIEW  OP  A  PUBLISHER. 

The  Six-Point  League  has  a  member¬ 
ship  of  upward  of  fifty  special  advertis¬ 
ing  representatives  for  New  York  and 
the  national  advertl^ng  field  of  news¬ 
papers  throughout  the  country,  and  Mr. 
McKinney’s  request  has  been  forwarded 
to  their  publishers,  ’i  hat  the  publishers 
are  not  all  in  full  sympathy  with  the 
policy  of  donating  display  space  is  at¬ 
tested  by  a  letter  to  The  Editor  and 
Publisher  from  D.  P.  Ohmstead,  of  the 
Perth  Amboy  (N.  J.)  Evening  News, 
wh«  says: 

“Does  it  not  seem  that  their  time 
would  be  better  employed  in  showing  the 
Government  the  great  advantage  to  be 
gained  by  using  paid  advertising  in 
newspapers?  Instead  of  this,  they  as¬ 
sume  that  they  are  In  a  position  to 
obtain  more  free  advertising  for  the 
Government  than  the  Government  could 
obtain  by  direct  appeal.  We  resent  this 
assumption,  and  believe  other  publish¬ 
ers  will  feel  the  same  way  about  It. 

“It  Is  easy  to  do  one’s  bit  by  asking 
others  to  make  a  sacrifice.  The  splen¬ 
did  support  given  the  Administration  by 
the  newspapers  of  this  country  is  too 
well  known  to  require  further  com¬ 
ment.  That  this  patriotic  action  will 
continue  there  can  be  no  doubt. 

“It  is  an  imposition  upon  publishers, 
however,  to  have  a  middle  man  or  his 
•society  as.sume  that  It  requires  the  in¬ 
fluence  of  a  third  party  to  make  Ameri¬ 
can  newspaper  men  patriotic.” 


The  Editor  Publisher  for  February  0,  1018 


SITUATIONS  WANTED 

Advertisements  under  th4s  classifica¬ 
tion,  ten  cents  per  line,  each  insertion. 
Count  six  words  to  the  line.  For  those 
unemployed,  not  to  exceed'  60  words, 
tico  insertions  FREE. 


B'ditor  and  Manager 

of  a  leading  Vermont  Weekly  for  eight 
years  and  small  dally  for  two  years 
and  previous  editorial  experience  on 
Vermont’s  leading  daily  open  for  im¬ 
mediate  engagement.  Above  draft  age. 
.■Xddress  W.  J.  Bigelow,  St.  .lohnsburg, 
Vt.,  Care  Editor  and  Publisher. 


Cartoonist 

will  consider  offer  frt)ni  live  new.spaper. 
Ten  years’  practical  experience  in  daily 
cartooning  both  national  and  local — 
caricatures  and  illustrating.  Established 
reputation.  Six  year.s  in  present  posi¬ 
tion.  Wishes  change  for  per.sonal  rea- 
.sons.  Not  subject  to  draft.  Best  of  ref¬ 
erences.  Samples  of  work  on  request. 
Wilt  con.sider  permanent  job  only,  with 
future.  Give  your  paper  a  personality. 
Address  B  139,  care  Editor  and  Pub¬ 
lisher. 


Newspaperman 

Responsible  news  or  business  office 
po.sltion  with  newspaper  in  .southwest. 
.\m  actively  and  succes.sfully  engaged  in 
responsible  work.  Health  perfect.  Draft 
class  4.  Could  produce  some  capital 
later  if  convinced.  .Vddress  B.  147  Care 
of  Editor  and  Publisher. 


Advertising  Manager 

Man  above  draft  age,  but  still  young, 
years  of  experience,  practical  man  and 
successful,  will  accept  position  as  gen¬ 
eral  manager,  business  or  advertising 
manager,  dally  in  cltv  50,000  or  more. 
South  preferred.  .Address  B..  134,  care 
of  Editor  and  Publisher. 


Advertising  Manager 

Eleven  years  of  experience  in  agenev, 
advertising  manager  of  patent  medi¬ 
cine  concern,  and  salesman.  Nine  years 
of  newspaper  (one  of  the  leaders)  tin- 
u.snal  copy  writer.  Age  37.  If  under¬ 
standing,  intelligence,  and  concentrated 
untiring  effort  is  worth  $3  000  to  you. 
write  me  to-dav.  Address  B.,  133.  care 
of  Editor  and  Publisher. 


Advertising  Manager 

25  year.s’  experience  on  Morning  and 
Evening  Newspapers.  (Detroit  .Toumal, 
Evening.  12  years;  Duluth  News-Tri¬ 
bune.  Morning.  8  years;  Omaha  Bee, 
Morning  and  Evening.  5  years.)  A  Dip¬ 
lomatic  Executive,  with  ability  to  suc¬ 
cessfully  handle  local  and  foreign  ac¬ 
counts  and  to  originate  ideas  which 
result  In  Increased  earnings.  Particu¬ 
larly  fortunate  In  selection  of  aasl.stants 
and  In  keeping  them  keyed  to  maximum 
of  efficiency.  References  any  former 
employer.  Further  particulars,  if  de¬ 
sired.  by  return  mail.  .Address  G.  W. 
Preston,  care  Hotel  Navarre,  New  York 

nty. 

F.ditorial  Man 

.Author  who  has  deep  knowledge  of 
American  and  European  literature,  and 
perlodlcal.s.  particularly  those  deal'ng 
with  Internatlopal  events,  outdoor  life, 
drama,  art.  books,  and  authors,  travel, 
mllitarv  affairs.  Travelled  awheel 
through  nine  European  countries:  also 
In  Ignited  States.  Mexico,  and  Panada 
Beads  French  readllv.  Experienced 
newspaper  writer  and  correspondent 
with  knowledge  of  preparing  copy  and 
proofreading.  Elected  two  terms  mem¬ 
ber  of  State  T^'glslature.  Edited  col¬ 
lege  magarine  while  attending  Harvard 
twelve  years  ago.  Married,  two  chil¬ 
dren.  Address  B..  130,  care  of  Editor 
and  Publisher. 

Business  or  Advertising 
Manager 

AA^'anted  hv  live,  wideawake,  hustling, 
and  producing  young  married  man.  who 
has  had  twelve  years’  actual  experience 
In  busines.s  and  advertising  department, 
and  knows  how  to  take  a  proposition 
and  p’ake  good,  or  would  act  as  as.sls- 
tant.  AA'ant  to  make  quick  change,  now 
assistant  advertising  manager  daily, 
town  more  than  hundred  thou.sand. 
Highest  class  reference.  AVhat  have  vou 
to  offer?  Address  B.,  137,  care  of  Editor 
and  Publisher. 


FOR  SALE 

Advertisements  under  this  classifica¬ 
tion,  twenty  cents  per  line.  Count  six 
words  to  the  line. 


Linotype 

Three  Model  1  machines,  with  complete 
equipment  of  molds,  magazines,  and 
matrices.  New  Haven  Union  Co.,  New 
Haven,  Conn. 


Linotype 

Model  No.  1,  Serial  No.  8010,  and  Model 
No.  1,  Serial  No.  8011,  with  1  magazine, 
liners,  ejector  blades,  font  of  matrices 
(for  each  machine).  Tribune  Printing 
Co.,  Charleston,  AV.  Va. 


HELP  WANTED 

Advertisements  under  this  classifica¬ 
tion,  twenty  cents  per  line.  Count  six 
words  to  the  line. 


AclA^rtising  Man 

AVe  are  looking  for  an  advertising 
man  who  knows  the  New  York  City 
advertising  agencies  to  sell  our  matrix 
and  plate  service.  AVe  will  pay  salary 
and  commi.ssion.  A  good  opportunity 
for  a  hustler.  Address  Haskell- 
Beamish  Co..  12  A^^  29th  St..  City. 


Circulation  Manager 

Morning  daily  in  AA'estern  city  of  100,000 
population  wants  capable  circulation 
manager.  Bright  future  for  a  man  who 
can  show  re.sults  in  business  and  rev¬ 
enue.  Must  have  clean  record  and  be 
able  to  make  surety  bond.  Give  all 
Information  In  first  letter  and  state 
salary  expected.  .Address  B.,  129,  care 
of  Editor  and  Publisher. 


CityF.ditor 

Experienced  city  editor,  good  head 
writer,  who  can  handle  t.A-minute  U.  P. 
telephone  report ;  opportunity  for  right 
man;  state  fully  experience,  age,  mar¬ 
ried.  salary  to  start.  Evening  Ijcader, 
Dixon.  Ill. 

Sales  F.xecuti\'e 

.An  advertising  manager  by  a  large 
dally  newspaper  in  a  city  of  450.000 
population.  Only  a  big  man  will  be  con¬ 
sidered.  A  man  who  can  plan  adver- 
tl.sing  deals  and  carry  them  to  a  suc- 
ce.ssfnl  conclusion.  A  man  who  can 
deal  with  big  men — briefly,  a  newspaper 
sales  executive  of  experience  in  the  full 
sen.se  of  the  word.  For  such  a  man,  a 
splendid  opportunity  here  lies,  with  a 
newspaper  organization  which  will 
stand  back  of  him  and  cooperate  In 
building  up  the  advertising  department. 
Replies  confidential.  Address  B.,  135, 
care  of  Editor  and  Publisher. 


SITUATIONS  WANTED 

Adxwrtisements  under  this  rlassidca- 
tinn,  ten  cents  per  line,  each  insertion. 
Count  six  words  to  the  line.  For  tho.se 
unemployed,  not  to  exceed  50  words, 
two  insertions  FREE 


Ad\’ertising  Man 

ten  years’  experience,  well  po.sted  on 
merchandise  and  a  writer  of  re.sultfiil 
copy.  Spi'cial  edition  and  feature  page 
experience.  .A  real  .salesman  with  cre¬ 
ative  ideas,  clean  cut.  energetic,  sane 
habits.  A-1  references.  Small  city 
daily  in  the  East  preferred.  AA^irc  or 
write,  Phasswal.  116  AA'e.st  Gibson  St., 
ranandalgua.  N.  Y. _ _ 

Managing  lulitor 

Ten  years’  experience  in  Newspaper 
work,  four  years  with  the  .Associated 
Pre.s.s.  AA’ide  trainin.g,  ranging  from 
owning  and  publishing  country  weekly 
to  Chicago  de.sk  job.  Now  m.anaging 
editor  of  small  morning,  evening,  and 
Stinday  paper  in  Middle  AA'est.  Mar¬ 
ried.  steady,  and  not  afraid  of  any  job. 
AA’ant  to  move  south  of  the  Great 
Trikes  district.  AA'’ould  consider  m.nn- 
aging  or  leasing  small  daily  paper.  .Ad¬ 
dress  B,  131,  care  Editor  and  Pub¬ 
lisher. 

NcAvspaper  Executive 

Man  who  has  made  his  employers  big 
money  wants  a  new  ioh.  For  past  elev- 
«'n  years  has  had  full  charge  of  news 
.and  business  dep.artments  of  d.aily 
paper  in  city  of  45  non  with  circul.ation 
now  of  10.309.  No  job  department. 
Gro.ss  business  for  past  year  over  $115,- 
000.  net  earnings  over  $42,000.  AVill  be 
at  liberty  May  1.  If  Interested  write  B.. 
132,  care  of  Editor  and  Publisher. 


$1,000  for  first  payment  on 
purchase  or  lease  of  a  small  daily 
or  good  weekly  newspaper  prop¬ 
erty.  Location  desired  within 
150  miles  of  New  York  City. 
Proposition  Q.  J. 

Charles  M.  Palmer 

Newspaper  Properties 

225  Fifth  Avenue,  New  York 


AUBREY  HARWELL  HENRY  F.  CANNON 

HARWELL  &  CANNON 

Sales 

Purchases 

Consolidations 

Appraisals 

ol 

Newspaper  and  Magazine  Properties 

TIMEIS  BUILDING  NEW  YORK 


INVEST  $10 

In  an  expert  plan  that  will  build  your 
daily  or  \veekly  circulation  to  a  maxi¬ 
mum  point  with  least  expense,  and  in¬ 
crease  the  value  of  your  paper.  No 
premiums;  no  reduced  rates.  En¬ 
dorsed  by  advertisers.  Positively 
guaranteed  and  money  cheerfully  re¬ 
funded  if  plan  proves  unsatisfactory. 
Address, 

H.  F.  HENRICHS 

Kewpaper  Properties 
I.ITCHFIEI.D,  11,1,. 


WOMEN  REPORTERS 

NN  lio  liavo  tuado  In  dail.v  n«‘wsf)aix*r  work 

and  aro  now  awkiiijr  straiirlit  nows  Jobs  at 
$1^  to  $2r»  in  oastorn  and  nilddlo  wostorn 
If  you  aro  haviiiir  tronldo  In  flndln? 
wtdl  qiialltiod  young  mon  at  the  flirnres  yon 
have  paid,  lot  u**  M4*nd  you  Information  about 
our  women  news  writers.  They  are  highly 
r»s*om!iM‘nd«*d. 

Ours  Is  a  servloe  luireau  f(*r  employers  an  1 
employtH^s  In  the  Advertising,  Printing  and 
Piihlishing  held. 

FERNALD’S  EXCHANGE,  Inc. 

Thiril  NntlonnI  Rnnk  nnlliling 
.•(IMII  AiOriKI.n,  M.ASSACnUSETTS 


GOSS  HIGH  SPEED  FIVE 
ROLL  STRAIGHTLINE 
FOUR  PAGE  WIDE  PRESS 

Avitli  Two  Folders 


For  sale  by 

WALTER  scon  &  COMPANY 

Plainfield,  New  Jersey 

The  True  News 

— FIl^T- 

A  Iways- Accurately 

InterDational  News  Service 

World  Bldg.  New  York 
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“JACK’”  WHEELER’S  ROMANCE 


Popular  Younf!  Offirer  Weds  Miss  Eliza¬ 
beth  Wood  Thompson. 

Lieut.  John  X.  Wheeler,  O.  H.  C.,  and 
known  to  newspaper  men  everywhere 
as  “Jack”  Wheeler,  founder  of  the 
Wheeler  Syndicate  and  later  of  tho  Bell 
Syndicate,  was  married  on  Wednesday 
of  la.st  week  to  Mi.ss  Elizabeth  Wood 
Thompson.  The  ceremony  took  place 
in  Philadelphia,  and  is  the  culmination 
of  a  romance  of  several  years. 

Lieutenant  Wheeler  wa.s  graduated 
from  Columbia  in  the  class  of  1908,  of 
which  he  was  historian.  After  several 
years  in  the  newspaper  bu.siness,  he 
founded  the  Wheeler  Syndicate,  which' 
he  subsequently  sold.  He  attended  the 
last  Plattsburgh  camp  and.  after  re¬ 
ceiving  his  commission,  was  a.s.signed  to 
Camp  Dix,  Wrightstown,  X.  J. 

Mrs.  Wheeler  was  secretary  and  ex¬ 
ecutive  head  of  the  Bell  Xew.spaper 
Syndicate.  She  is  a  daughter  of  the 
late  Smith  Thompson,  a  prominent  at¬ 
torney  in  Wa.shington.  D.  C.  She  .is  a 
great-great-granddaughter  of  Haniel  I). 
Tompkins,  Vice-President  of  the  United 
States  under  Monroe,  and  of  Judge 
Smith  Thompson,  of  the  T''nited  States 
Supreme  Court.  E’er  the  la-st  ten  years 
she  has  lived  with  her  mother,  .Mr.s. 
Smith  Thompson,  at  240  West  102d 
Street,  Xew  York. 


WEDDING  BELLS 

C.  K.  McClatchy,  part  owner  and 
former  as.sociate  editor  of  the  Sacra¬ 
mento  (Cal.)  liee.  now  a  first  lieuten¬ 
ant  at  Camp  I^ewis,  Wash.,  was  mar¬ 
ried  recently  in  Seattle  to  Miss  Phoebe 
Briggs,  or  Sacramento. 

Mi.ss  Lucille  Ho.sebrough,  of  the  cir¬ 
culation  department  of  the  Indianapolis 
Xews,  and  Dr.  Marion  Sullivan,  of  In¬ 
diana  Harbor,  Ind.,  were  married  at 
Fort  Wayne  on  January  30. 

Lieut.  William  L.  McClure,  who  was 
a.s.si.stant  city  editor  of  the  Indianapo¬ 
lis  Star  l>efore  he  received  his  coinmis- 
.sion  in  the  army,  will  be  married  in 
March  to  Miss  Jane  Car.son,  of  Indian¬ 
apolis.  Lieut.  McClure  is  stationed  at 
c  'amp  Fun.ston. 

Henry  O.  Carpenter,  circulation  and 
national  advertising  manager  of  the 
I.^nca.ster  (Pa.)  Intelligencer,  and  .Miss 
Helen  E.  Xetscher,  of  I.«ncaster,  were 
united  in  marriage  on  February  1. 

Mrs.  FVances  E'.  Byers,  who  has  been 
a  memt)er  of  the  staff  of  the  New  York 
Herald,  Philadelphia  Record,  and  New 
Y'ork  Tribune,  was  married,  on  Janu¬ 
ary  15,  to  Amedee  J.  Duboc,  signal 
Corps,  U.  S.  A- 

Miss  Anna  Elizabeth  Taylor,  daugh¬ 
ter  of  MUliam  L.  Taylor,  editor  of  the 
Y'ork  (Pa.)  Dispatch  and  York  Dally, 
was  married,  on  February  5,  to  Coyd  B. 
Y'o.st,  of  Fairmont,  W.  Va. 


U.  S.  P.  0.  and  A.  B.  C.  Report 

The  New  Orleans  Item 

period  ending  October  1,  1917 
I  Daily  60,756 
j  Sunday  77,438 

Avereige  63,2 1 7 


Ton  MUST  Use  the 

LOS  ANGELES 

EXAMINER 

U  MVM  the  GUAT  SOUTHWEST 

SoisaMf^r:..  150,000 


The  Editor  Publisher  for  February  9,  1918 


LIVE  TOPICS  DISCUSSED 
BY  OUR  READERS 

rrndrr  thit  caption  tee  rhatl  print,  each 
tcerk,  leltrrt  from  our  rradrri  lubjeclt  of 
inleriet  connected  with  netrtpnper  pubUeklnff 
and  adrertieing.  Any  puhlinhrr  vKo  detiree 
help  in  the  tolution  of  his  problems,  or  tcho  has 
pronounced  rietrs  on  any  subjert  connected 
uHth  the  business,  is  invited  to  contribute  to 
this  column.  IT*  are  confident  that  such  a  col¬ 
umn  cetn  be  made  of  great  value  through  the  co¬ 
operation  of  our  readers. — En.  ] 

Mr.  Hendrick  Dissents 

Tun  EniTOB  Asn  I’rBi.isnzR: 

You  printed  an  editorial  In  ynnr  Issne  of 
Janiiar.T  19  which  disturbed  me  aomewhat,  and  1 
Bnd  that  I  cannot  rest  In  peawe  vnti'  I  reglatei 
a  protest.  The  drift  of  the  editorial  was  that 
tlie  Audit  Bureau  of  Circulation?  could  get 
along  with  its  iiresent  schedule  of  dnea  from 
rubllsher-membera  p.-oviding  the  nuilltots  would 
si>end  less  time  in  iiiakl.v  audits.  One  sentepco 
reads:  "VIan.T  audl'ara  of  the  Bureau  seem  to 
assume  that  the  publisher  la  dislionest  and  that 
In  some  dark  and  il"rioiiB  way  ne  la  going  tc 
try  to  "put  sranething  over'  on  them.”  I  be¬ 
lieve  that  It  I*  absolutely  necessary.  In  the  pres¬ 
ent  stage  of  transition  from  di^honeaty  to  hon¬ 
esty  on  the  part  of  some  publishers,  that  the 
auditor  go  at  bis  work  in  exactly  that  manner. 
In  fact.  If  the  Bureau  should  adrpt  the  advice 
wliich  you  offer  thrm  In  the  edltirial  in  ques¬ 
tion.  I  slKurld  feel  very  much  like  resigning  fro:a 
that  organization.  I  much  prefer  to  pny  high¬ 
er  dues  and  have  th»‘  efflc'"ii -y  of  the  audits 
maintalmsi,  or,  if  possible,  increased. 

There  is  no  question  whatsoever  in  my  tiilnd 
tlist  some  publishers  (thank  heaven  the  num- 
Is-r  of  them  is  diminishing)  are  still  getting  away 
with  UKire  or  leas  "padding”  In  their  circulatloo 
ststemeiits  and  In  their  audit  rtqiorts.  The  audi¬ 
tors.  even  working  as  eare-fully  as  they  have 
during  the  past  two  years,  cannot  detect  every¬ 
thing  of  tills  nature.  The  publisher  has  a  tre¬ 
mendous  advantage  over  tliem.  But  they  are 
getting  closer  to  tied  rook  all  tlie  tlies,  and  1 
shiiuld  feel  very  badly  If  the  Burt-au  took  your 
advice  and  made  audits  Uks  rigid. 

I  pwsiinie  that  you  have  in  t  looked  at  the  sub¬ 
ject  from  my  standlKilnt,  hut  if,  iiion  .loliig  to, 
you  see  the  Justice  of  tiie  position  I  take  1 
hope  you  will  say  something  In  your  next  Issue  to 
offset  the  damage  which  you  may  unwittingly 
have  done  through  the  editorial  of  January  19. 

Wu.  A.  HONDRU'K, 
Publisher,  Xew  Haven  Tlmea-Leader. 


The  ,A.  B.  C.  Rale  Inrrease 
Wii.MiNOTON,  Del.,  leiituary  2,  1918. 
Thh  Eiiitoi:  ami  Pi:hi.ihhkk: 

I  wish  to  express  our  entire  approval  of  your 
I'dltorial  ill  your  issue  of  January  20,  headed 
B.  C  It'ite  Increase.”  To  our  way  of 
hsiking  at  it,  you  have  Bl»'d  up  the  situation 
exactly. 

EVKUY  KlT-i.M.NtS  PRINTING  (XtMPANY, 
Wm.  F.  Mittbn,  Biiatiiesa  Manager. 


NEW  INCORPORATIONS 
Oki-aho.ma  City,  Okla. — The  South- 
we.stern  Adverti.sing  Company  of  Okla¬ 
homa  ('ity  ha.s  bt'cn  granted  a  permit 
to  do  business  in  Texa.s,  with  State 
headquarters  at  Dallas.  Harry  McMains 
will  lie  State  agent. 


HERBERT  HUNT  IS  DEAD 


Popular  Taroma  Editor  Surrumbs  to  Ill¬ 
ness  After  Plucky  Struggle. 

Herbert  Hunt,  for  twelve  year.s  editor 
of  the  Tacoma  Daily  News,  died  Jan¬ 
uary  31.  He  was  in  hi.s  forty-ninth 
year.  Illness  forced  him  to  give  up  ac¬ 
tive  newspaper  work  last  July.  Mr. 
Hunt  was  born  in  Indiana,  and  gradu¬ 
ated  from  DePauw  University.  Before 
going  to  the  Pacific  Coast  he  had  been 
connected  with  newspapers  in  Indian- 
apoli.s,  Baltimore,  and  Chicago.  He  at¬ 
tained  high  rank  as  a  newspaper  man 
of  energy  and  vision,  and  his  illness 
had  brought  to  him  hundreds  of  letters 
of  sympathy  and  good  cheer  from  news¬ 
paper  men  all  over  tho  country. 


OBITUARY  NOTES 


Leanoer  RicHARDeoN,  one  of  the  most 
widely  known  writers  on  theatricals 
in  the  United  States,  and.  for  many 
years  publisher  of  the  Dramatic  News, 
died  E’ebruary  2,  at  his  home  in  New 
Y’ork.  Mr.  Richardson  had  been  asso¬ 
ciated  for  some  time  with  the  World 
ETlm  Corporation.  He  was  the  author 
of  numerous  plays.  He  was  sixty-two 
year.s  of  age. 

A.  B.  St.  John,  for  ten  years  a  well 
known  newspaper  man  of  Seattle  and 
Tacoma,  Wa.sh.,  died  recently  after  a 
lingering  illness.  He  was  marine  re¬ 
porter  on  the  Tacoma  Ledger  up  to 
the  time  of  his  la.9t  illness.  Prior  to 
going  to  Tacoma  he  was  a  member  of 
the  Post-Intelligencer  editorial  and  ad¬ 
vertising  staffs  for  many  years. 


Have  Y ou  Ever  Thought 

Mr.  Advertiser 

of  the  wonderful  possibilities,  open  to  you, 
through  the  use  of  the  only  morning  news¬ 
paper  in  a  city  of  nearly  a  million? 

(Hhe  Betrott  :f  ree 

"Miehignu’s  Orattmt  Kgtstpmpgr.” 

offers  you  just  this  opportunity. 

VERREE  *  irardin  4  New  York 

CONKLIN  i ivc.  } 


/'"'I'  /tVFPTISEFS 

i  If  you  have  any  prodiirt  at 
»  s  wrvlre  to  offer#  to  the  ghlppinM 
§  traffe,  you  can  advertise  U  inoaf 
advantageously  in 

r  THE  NAUTICAL  GAZETTE 


# 


the  reeognlze-l  weekly  Joun'al 
of  ehlps,  alilppera  and  alilp 
bnlldlog.  The  great  prea- nt 
atlDiuIus  to  the  ihlpplng  Indua- 
trj  means  tuorenged  bualneBS 
for  advertlgera  in  this  hlgli 
class  medium. 

Snbseriptlon  $.1.00  r  year 
20  Veaey  Street.  New  York 


HemstreeUs 

PRESS  CLIPPINGS 

Tenth  Avenue  at  45th  Street 
New  York 


R.  Eddy  Matthews,  formerly  of  the 
Wa.shington  Bureau  of  the  Christian  Sci¬ 
ence  Monitor,  died  la.st  week  of  small¬ 
pox  in  Tien-t.sin,.  China,  where  Mr.  Mat¬ 
thews  was  in  the  employ  of  the  Robert 
Dollar  (.steamship)  Company,  according 
to  a  letter  from  the  mother  of  Mr.  Mat¬ 
thews,  now  in  Marquette,  Mich.,  re¬ 
ceived  by  Hiram  W.  Hayes,  of  Washing¬ 
ton.  The  widow  and  young  son,  John, 
expect  to  return  to  the  United  States  In 
March  or  April. 

Isaac  W.  Guthrie,  aged  34  years,  well 
known  Texas  newspaper-man,  died  at 
Dallas  ou  January  29,  after  a  brief 
illness.  Mr.  Qutherie  at  the  time  of 
his  death  was  business  manager  of 
the  Austin  (Texas)  Statesman,  a  posi¬ 
tion  he  had  held  for  several  years.  He 
formerly  lived  in  Paris  and  had  been 
associated  with  various  Texas  news¬ 
papers. 

Captain  D.  J.  Payne,  a  well  known 
advertising  man,  died  February  1,  at 
Bowie,  Texas,  as  a  result  of  an  aero¬ 
plane  accident  earlier  In  the  week.  He 
was  thirty-three  years  old,  and  was 
western  advertising  manager  of  the 
Crowell  Publishing  Company,  with 
headquarter.s  at  Chicago,  before  enter¬ 
ing  the  service  of  the  Government  in 
the  Avlatlor  department. 


Canadian  Press  Clippings 

The  problem  of  coverins  the  Oanadlan 
Field  la  answered  by  obtaining  tbs  service 
of 

The  Dominion  Press 
Clipping  Agency 

whirh  gives  the  clippinga  on  ail  matter*  of 
interest  to  you,  printed  In  over  9S  per  cent, 
of  the  newapapera  and  pubitcationi  of 
CANADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  office. 

74-76  CHURCH  BT.,  TORONTO,  CAN. 

Price  of  eervice,  regular  press  clipping 
rntee — gpeeial  rates  and  diacounta  to  Trad* 
and  Newspapers. 


R.J.BIDWEUCO. 

9  Pacific  Coast  Representative  of 
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SAN  FRANCISCO  OFFICE 

of  the 

Editor  and  Publisher 

742  Market  Street 


SAN  FRANCISCO 
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Seven  advertisements, 
as  follows : 

'‘1887-1918" 

“iVew*” 

“frestiffe" 

‘'Omnipreuent" 

“Speed" 

“For  V.  S" 

“Thi$  Credit  Line 
Guiranteea  Your 
Newt  Serrice" 

All  'advertisements  same 
size. 


Tell 

your  readers 
what  “  by  A.  P.” 
stands  for 

In  a  series  of  seven  advertise¬ 
ments,  The  New  York  Evening 
Post  is  telling  its  readers  what 
“by  A.  P.”  really  means  to  them 
in  a  newspaper. 

This  is  stuff  which  every  news¬ 
paper  man  can  use  to  advantage. 

We  shall  syndicate  the  publica¬ 
tions  rights  to  one  newspaper  in 


PiTTniiimiiiiiirT 
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NEWS 

News  is  like  the  wind. 

It  blows  from  where  it  will. 

It  may  start  up  in  the  desert  stretches  of  Arizona — an 
I.  W.  W.  deportation  in  Bisbee.  It  may  cause  chills  in 
the  very  heart  of  Washington — another  revelation  by 
Secretary  Lansing.  Or,  it  may  mutter  from  the  depths 
of  Russia  the  weird  story  of  another  upheaval. 

News  cannot  be  charted,  nor  foreseen,  nor  geographi¬ 
cally  confined. 

And  the  organization  that  gathers  the  news  must  be 
equally  universal.  It  must  wait  and  watch — night  and 
morning,  year  in,  year  out.  East  and  West,  North  and 
South. 

The  Associated  Press  covers  the  world  like  a  vast  net. 

In  the  United  States,  its  1,080  members  newspapers 
have  a  combined  staff  of  probably  10,000  reporters.  Add 
to  these  the  services  of  52,000  special  correspondents. 

Its  foreign  correspondents  are  stationed  in  every  place 
of  importance  in  the  civilized  world. 

The  Associated  Press  is  the  only  newsgathering  associa¬ 
tion  which  can  prbperly  claim  to  be  worldwide. 

Slje  Aa0Df  tatf  b  as 

It  Knows 

The  New  York  Evening  Post  is  a  member  of  the 
Associated  Press  and  prints  its  complete  dispatches. 

Cop^'rightt  1918,  iV.  Y,  Evening  Post  Co* 


each  city.  Full  set  of  matrices 

sent  for  $5.00.  Address  Syndicate  Dept. 


Full  set  of  proofs  will  be  sent 
on  application, — but  the  series 
is  so  good  you  can  safely  afford 
to  send  your  $5.00  along  in  the 
first  mail. 


Kjeltr  ]||arK 

20  Vesey  Street 
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The  New  York  Globe 

offers  the  advertiser  the  largest  quantity  of  circulation 
among  those  able  to  buy  goods  of  any 
New  York  evening  newspaper 


The  Globe’s  circulation  is  exceeding  90  per  cent 
in  Greater  New  York  and  its  immediate  sub¬ 
urbs,— productive  of  results  from  distribution 
in  the  Greater  City. 


The  Globe  has  never  sought  mere  quantity  of  circulation  far  afield  or  of 
doubtful  quality,  for  it  recognized  that  circulation  unprofitable 
to  its  advertisers  would  be  a  liability  and  not  an  asset 


At  two  cents  per  copy,  The  Globe  will  probably  hold  a  larger  percent¬ 
age  of  its  212,000  one  cent  circulation  than  any 
other  New  York  newspaper 


Why 

Its  publication  of  the  Chicago  Daily  News  War  Service. 

Its  School  Department  which  is  the  semi-official  medi¬ 
um  of  30,000  teachers. 

Its  publication  of  the  Associated  Newspaper  features 
— the  best  in  the  country. 

Its  independent,  sympathetic  and  progressive  editor¬ 
ial  and  news  policy. 

Its  notable  Pure  Food  Department  with  over  100,000 
followers  and  admirers  of  Alfred  W.  McCann. 

Its  all-around  excellence  as  a  newspaper. 


CHICAGO  O’MARA  &  ORMSBEE,  Inc.  new  York 

People's  Gfts  Bldf.  Special  RepresentatiTM  Brunswick  Bldf. 


J 


Tb.  Nation  Pi«sa.  Inc.,  N«r  Tork. 


